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LIQUI MOLY helps the helpers!
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TRAVEL SEASON

EDITORIAL
Dear LIQUI MOLY friends,
Lightheartedness off, uncertainty on – the world still seems as if someone had
pressed the pause button! And every day we become more aware that everything is changing. Nothing new, really, since the Greek philosopher Heraclitus
coined the much-cited phrase “Nothing is as constant as change” more than
2,500 years ago. An insight that seems more relevant today than ever before.
Seldom has global change taken place as profoundly and lastingly as with the
corona pandemic that has been raging for months.
We cannot change the situation. But we can change the way we as the LIQUI
MOLY family deal with it. Fortunately, we have four indisputable cornerstones
that serve as a stable foundation, even in difficult times like these, allowing us
to look to the future with optimism:
1. OUR GLOBAL BRAND
We have been Germany's No. 1 lubricant brand for years—and recently also
Russia's best oil brand, by the way—and reach millions of customers with our
sponsorships, our advertising campaigns and our media commitment now in
150 countries all over the world. The radiance of our brand shines
everywhere – more than ever before!

Relaxed vacation
in your own car –
LIQUI MOLY makes it possible!

2. OUR COMPLETE RANGE OF PRODUCTS!
We are one of the few full-range suppliers and, with over 4,000 products, offer
the world’s widest and deepest range of motor oils and transmission fluids, f
uel and oil additives, care products, chemical problem solvers and service
products. This means we have the right solution for all problems – more than
ever before!
3. OUR VALUES
We have a unique team spirit and always act in line with our set of values to
justify the trust in our brand each and every day. We ensure optimum working
conditions and thereby create a climate for creativity, innovation and social
fairness.
4. OUR LIQUI MOLY FAMILY WORLDWIDE
We truly live cross-border friendship and mutual care among all customers,
business friends, suppliers, colleagues and relatives, regardless of
nationality, culture or religion. We act according to our guiding principle
“Humanity connects” – more than ever before!
So let us take to heart Heraclitus’ words, and our four pillars listed here, to
continue to actively shape change. Then we can look into the future with light
hearts and optimism!
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LIQUI MOLY in the
black during the
corona crisis

Optimistic outlook for the
second half of the year:
LIQUI MOLY Managing
Director Günter Hiermaier,
Marketing Director Peter
Baumann, Managing
Director Ernst Prost
(from left) and Alexandra
Holzwarth (Assistant to
Management).

Aggressive strategy for crisis management of the
Swabian motor oil and additive producer pays off.
July 2020 – The German lubricant company
LIQUI MOLY also is not being spared by the
global pandemic. Thanks to an aggressive strategy to overcome the crisis, sales had nevertheless grown by the halfway point of the year
– almost three percent compared to the previous
year. Earnings declined, however. For Managing
Director Ernst Prost, this is no cause for concern:
“Through our determined actions and our excellent products, we have asserted ourselves on the
market and continue to be in the black.”
LIQUI MOLY’s sales at mid-year rose by 2.9%
compared to the same period last year. Considering
the global economic crisis and the massive decline
in fuel consumption worldwide due to the lockdown, this is a remarkable success in the highly
competitive oil business. “Our products are systemically relevant. Logistics, agriculture, workshops,
emergency services and industry are dependent
upon lubricants,” Managing Director Ernst Prost
emphasizes. The greatest effect for the extraordinary success of the company was provided by LIQUI
MOLY’s proactive strategy. For example, 18 million
euro were invested in classic advertising measures,
print, TV and radio, over and above the estimated
annual budget. In addition, over 4 million euro were
donated in the form of products for rescue and
mobile care services.
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No state aid measures and 36 new hires during
the crisis
“I won’t save on the backs of my people!” Ernst
Prost stands by this pithy statement. The company
did not apply for state assistance, such as shorttime work compensation – on the contrary. Each
co-entrepreneur, as the employees at LIQUI MOLY
are called, received a corona bonus of € 1500. In
addition, internal processes were restructured at
short notice and production ramped up. A total of 36
new co-entrepreneurs were hired in order to cope
with the growth. The company continued to work in
several shifts during the crisis. LIQUI MOLY was fully
staffed while other companies sent their employees
home. “Customers and partners can count on us.
We are always there for them. If need be, right
around the clock. This of course distinguishes us
from competitors and large corporations, where
often only the mailbox answers,” Prost asserts,
praising his team, who stand united behind his
course. Sales partners and workshops in particular
benefit enormously from the company’s effective
publicity measures.
High domestic growth rates
In Germany, LIQUI MOLY’s sales increased by
over 5%. In the international market (approx. 150
countries), the overall growth was more than one
percent. Some countries, including China and
Russia, have been hit particularly hard by the
crisis, and the lubricant specialist is also feeling
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the effects. But LIQUI MOLY is broadly positioned
both with its product range – around 4000 different
articles (B2B and B2C) – and in the international
consumer market. “We thus achieve a wide spreading of risk, which makes us a resilient company,”
explains Günter Hiermaier, the second Managing
Director of LIQUI MOLY.
Strong growth in the oil, motorcycle and bicycle
segments
LIQUI MOLY was able to achieve high growth rates
in the motor oil sector. In Germany, the increase in
sales here was 17.8%. Transmission fluids increased by 16%. “Oils are our core competence. Our
customers and partners appreciate the premium
quality and our excellent service. Made in Germany
and our social commitment are very well received.
This confirms the correctness of our approach,”
explains Prost.
However, other segments, such as Motorbike,
Marine and Bike, also displayed a significant increase in sales in the first half of 2020. Ernst Prost
says that in this regard the lockdown is showing
the other side of the coin: “People now have time to
pursue their hobbies. With all the hardships caused
by the pandemic, this is a positive aspect. When
people combine their hobbies such as motorcycling
with LIQUI MOLY, I am particularly pleased. They
don’t want just any oil – they want quality, and they
choose LIQUI MOLY." LIQUI MOLY also has a unique
selling point with its specialized oils and additives.
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"We have the right product for every conceivable
climatic condition and for the most extreme requirements. More and more customers, from Afghanistan to Cyprus, are relying on this,” affirms Prost.
Conclusion:
Thanks to extreme efforts, social commitment and
sound business management, LIQUI MOLY has
come through the crisis in good shape.
The increase in sales of around 3% in a generally
weakening global and oil market proves that
LIQUI MOLY and Ernst Prost are on the right track:
“Especially in times of crisis, we have to invest.
I am certain that we will emerge from the crisis
stronger than ever before and continue our growth
course of recent years.”
Outlook:
In 2019, July and August were record months with
sales of almost 60 million euro each. Ernst Prost is
certain that the company will be able to regain or
even surpass these highs in the coming years. As
in the 2008 financial crisis, the helmsman places
his full trust in his team. Diligence, commitment
and the willingness to go the extra mile are the
prime ingredients for his company’s success. “The
tasks have grown, and so have we.” For Ernst Prost,
the second half of the year will be marked by a
catch-up process: “We are well positioned to continue undermining our competition.”
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July 23, 2020
Ladies and gentlemen.

Self-absorption
LIQUI MOLY CEO Ernst Prost warns of focussing
too little on what the customers want

6
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Apart from arrogance, I see self-absorption
(when the customer is bothering...) as the
biggest danger for successful companies.
Some people believe they are the greatest and others only deal with themselves
because they believe success comes automatically and will stay forever.
"Sorry, Mr. Müller is in a meeting". It might
or could even be necessary, but if this is the
standard answer, and if a customer needs to
talk, then the business is positioned incorrectly . According to relevant studies: meetings,
conferences, business trips, coordination
meetings and the like determine up to 90 %
of the time of executives, oh dear. The word
executive should actually mean to run the
business and doing business with customers,
this applies not only to executives but to
everyone...
In bureaucracy and administration, we
Germans are top of the class. Can't hurt - but
you don't have to exaggerate. If you waste
your energy on bureaucracy, you lack it when
working with customers and when dealing
with the competition... I see a great deal of
self-absorption in many companies - in part,
also in our own. A large and lengthy back
and forth - similar to that of a cumbersome
corporation or even an government agency
- it doesn't get us anything. Dealing with ourselves does not represent a service, it does
not bring any benefit to the customer and
certainly does not lead to success. Success
is only achieved by focusing on our business
partners, customers and markets. Internal
meetings, pages of organizational instructions and process descriptions, cumbersome
procedures, conferences lasting for hours or
miserable e-mail Ping-Pong with accusations
and attempts at justification, bore, steal time
and generate frustration. Then it may happen
that a customer disturbs and the company
takes far too long to fulfill his ask, if there is
anyone left to listen?
After all, it's no coincidence that a company
fails or is successful. It is hard and concentrated work, it's the outward appearance,
LIQUI MOLY I MEGUIN I 11 I 2020

instead of the absorption, the speed instead
of the inertia, and the willingness of everyone in the company to do really good work,
instead of pointlessly arguing around and
playing the dogmatic game. Organization,
structure, systems and order are required no question, but also flexibility, adaptability,
the desire to sell and above all an unrestricted customer orientation instead of increased
absorption and internal company gimmicks.
If someone has to wait days for an answer,
only the answering machine is left on and the
responsible persons jump from one meeting
to another, then the best degree of organisation is of no use. There has to be time for business and for 100% loving customer service,
including personal relationship management
and active sales work. In companies it is important to maintain the culture of entrepreneurship within the entire team and not that
of regulators.
If all colleagues in a company - in our case
1,000 co-entrepreneurs - do something to
move forward, to reduce costs, to increase
sales and profits, to improve quality and
performance in order to inspire customers
- then the company will remain healthy and
successful, but only then...
In one sentence: The customer is king, we
have to take care of him, because he is where
we get our money from.
Best regards,
yours Ernst Prost
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TURNOVER TURBOCHARGERS

AIGN
SALES CAMP

NOW the race to
catch up begins!
Countering corona: Many of our over 4,000 products are
systemically relevant and therefore also true sales
guarantees and turnover turbochargers, even during the
month-long crisis. This illustrates just how important our
full-range strategy is. No one offers a wider and deeper
range of motor oils, additives, care products, chemical
problem solvers and service products than we do
– and all of this in consistently top quality worldwide. Our full range of products is not only our
guarantee for sales, but also our guarantee
for the 1,000 jobs in our company. That is
why it is so important, especially now in the
summer months with their traditionally high
turnover, to fight with full commitment and
passion for every liter of oil and for
every additive can that is sold.

Sell everything that we have!
In all countries of the world!
With all the energy you have!

8

LIQUI MOLY I MEGUIN I 11 I 2020

LIQUI MOLY I MEGUIN I 11 I 2020

https://www.b4bschwaben.de/b4b-nachrichten/ulm-neuulm_artikel,-ernst-prost-unsere-produkte-sind-systemrele9
vant-_arid,261676.html

CORONA CRISIS

A MEE
N
I
R
B
A
S
:
T
S
PODCA

25.July
25
Juli 2020
2020

TS

Sabrina meets …
LIQUI MOLY boss
Ernst Prost
Ernst Prost is the Managing Director of LIQUI MOLY and
went from being a bricklayer’s son to a multi-millionaire
https://www.donau3fm.de/sabrina-trifft-liqui-moly-chef-ernst-prost-77373/

Ernst Prost is a self-made millionaire. Humility and gratitude are still important values to him.
He was one of the few entrepreneurs who still distributed profits to his employees in the spring of 2020
and also finds clear words for misguided politics or exploitative entrepreneurs.
A man full of energy, and far more than just a castle owner and entrepreneur. He lives his
passion every day and knows why his ancestors from the Ulm barges still keep him
grounded today.
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laborious ambulance ride
to hospital

FOR
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Back then, oats could
possibly hasten the
ambulance service a little,
but today, depending on the
fuel, our Speed Tec Gasoline
or Speed Tec Diesel ensure
that little bit of extra speed.

With flashing blue light, siren
and our “helpers”

now

In earlier times, injured or seriously ill people were brought to hospital
by a horse and cart. But, since then, the rescue service has changed
considerably. One thing is clear: Nobody really wants to get into an ambulance.
But the worse you feel, the faster the help you hope for. Then every second
counts and, with it, the full function of the emergency vehicle. This is where our
lubricants, additives and care products come into play. Because they help to
ensure optimal function and safe patient transport.

modern rescue service
with initial treatment on site

How fast the patient arrived at the hospital was usually decided by how much feed
the horse was given and how skilfully the
coachman steered the team. Today, our
high-quality motor and transmission oils
ensure a smooth journey to the emergency
room. Our steering gear oils or, depending
on requirements, ATF oils guarantee easy
and precise steering.

In the past, it was sometimes quite drafty when
transporting patients. Today, on the other hand,
modern ambulances are draft-free – our rubber
care products help them to achieve
optimum closure and protection against the
seals freezing on the bodywork.
Our Electronic Spray is ideally suited to
guarantee the function of electrical light
and warning systems. Our Multi-Spray
Plus 7 ensures that sliding doors, locks,
hinges, etc. move freely and reliably.
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Not only the patients, but also the expensive high-tech ambulances need
a lot of care. Here, for example, we
have just the right items in our range
with our windshield and vehicle interior cleaning products as well as our
paint and plastic care products.
LIQUI MOLY I MEGUIN I 11 I 2020
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Whereas the bumpy roads in those days were
transferred directly to the patient virtually without
suspension, today our central hydraulic system
oils help to smooth out the road conditions as far
as possible. The rest is neutralized today by the
air-suspended stretcher. The old canvas-covered
stretcher could not keep up.
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with bell ringing and
simple equipment
to the rescue

FOR

T H E H E RO E S
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When flames are raging, fire
engines must be on site as
quickly as possible.
It is therefore essential
that the engine starts immediately. A prerequisite for this:
The energy of the battery
must reach the starter without
losses or stray currents. Here
our Battery Clamp Grease,
which is also available as a
spray, helps.

Always on the spot when it’s urgent
The fire department is the most important institution for our daily
safety. Without it, we would be constantly threatened by disasters
that are difficult to control. Since the fire brigades in the modern
sense of the word have existed, there have been enormous changes in their technology.
In the beginning, the flames were often tackled with primitive
means, but today ultra-modern fire engines ensure effective
firefighting – and our products ensure that the fire appliances
function smoothly.

now
with siren and
high-tech vehicles
to the scene

After starting, it is important that the motor
oil lubricates the engine within the shortest
possible time, so that the fire truck is
immediately ready for action at full power.
What counts here is very good flow behavior
during cold starts, such as that offered by
our Top Tec Truck 4350 5W-30 highperformance motor oil for
commercial vehicles.
In the past, firefighters used to have to
work hard while driving to the scene of
an incident. Today, thanks
to our air conditioning cleaning
products, they can take a deep
breath and concentrate fully on
their duties in comfort.
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In the past, the steering of
the old fire engines required a
great deal of effort, but today
this is almost playful with the
power steering systems supported by our Top Tec ATF oil.
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In order for the diesel fuel
to offer optimum combustibility
and to prevent ageing and the
formation of bacteria because
the rescue vehicles are sometimes left to stand for lengthy
periods, the use of our Super
Diesel Additive and Anti-Bacterial Diesel Additive is advisable.

Fire engines are generally
lovingly maintained. Our
comprehensive range of
vehicle care products includes all the helpers for
inside and outside – for
example, biodegradable
cleaning agents that protect the environment.
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DONATIONS

https://www.mainpost.de/regional/kitzingen/die-gute-tat-hilfe-fuer-die-helfer;art773,10476775
22
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DONATIONS

PORTUGAL

They risk their own lives almost daily and generally voluntarily to save the lives of
others: the volunteer fire brigades! That’s why it is a matter of course and a matter of
honor for our friends at LIQUI MOLY Iberia to continue to provide the heroes, as seen
here in Trafaria, with free oils, additives, and care and service products, so that the
emergency vehicles are always well equipped, especially in the difficult times of
corona that the area has been going through for weeks now.

24
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DONATIONS

UKRAINE

KENYA

In Kenya, too, the corona pandemic is constantly pushing the many self-sacrificing emergency
forces to their limits. They were all the more pleased about the small relief in the form of
our free product donation, which met with great gratitude from the official representatives
and a warm media response from the national press.
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In keeping with this year’s holiday season, in which most people are going camping or
taking excursions into nature, our Ukrainian friends together with the wholesaler “Exist.ua”
are delighting all LIQUI MOLY customers with a competition and attractive prizes.
Picture below: Pressing the pedal to the metal at long last! The DENSO X-TEAM
was highly successful at the national rally competition with the colors of our brand.
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RUSSIA

BEST OIL BR

AND

The years of hard work by
LIQUI MOLY Russia, our top quality
made in Germany and our continuous
brand development are paying off:
According to a survey by the market
research institute AUTOSTAT, LIQUI MOLY
was voted the No. 1 oil brand in Russia!
Our Russian friends are currently using
this momentum for a massive advertising
and media campaign to further anchor
our blue-red-white colors and our product
diversity in the consciousness of dealers,
workshops and end users.
Congratulations to LIQUI MOLY Russia!
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Well-groomed appearance,
thanks to a well-kept
Open for summer, sun,
sunshine: with our care
package for convertible tops

Feeling the wind in your face and letting the sun in, just in time
for summer – now that we are allowed to move a little more
freely again after months of restrictions, driving a convertible
has its very special charm. Whether new vehicles, vintage or
modern classics: A fabric soft top radiates its very own charm
and turns the car into a real fun mobile in fine weather. To keep
it that way for as long as possible, we have put together a
practical convertible top package which, with our Fabric
Impregnation, includes our current price-performance tip!
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1

_
1.
CONVERTIBLE
SOFT
TOP
CLEANER
(part
no.
1593)
For all convertible tops. Cleans thoroughly and
gently. Just spray Convertible Soft Top Cleaner
on the prewetted top. Quickly and thoroughly cleans off even stubborn soiling. Does not attack paintwork.
[BEST BUY] 2. FABRIC IMPREGNATION (part
no. 1594) Universal use for textile convertible
tops, backpacks, awnings, tents, sportswear and
sunshades. Also suitable for products with climate membrane and suede.
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ANNIVERSARY

MOTORÖLE
ADDITIVE
FAHRZEUGPFLEGE

Finally: After many weeks of abstinence from contact, we are once again allowed, in compliance
with hygiene regulations, to thank deserving employees personally – as seen here, Andreas
Hohage (Regional Sales Manager, left) warmly congratulated Marcus Storb (Area Manager Retail)
on his 15th anniversary with the company.

ANNIVERSARY

LIQUI MOLY SCHAFFT DIE

ZEHNSATION
Liebe Kunden, seit Jahren wählen uns die Leser der führenden Autozeitschriften zu Deutschlands
bester Schmierstoffmarke. Bei Auto Zeitung sowie auto motor und sport bereits zum 10. Mal in Folge*.
Ein besonderer Erfolg in einer besonders schweren Situation. Denn angesichts der weltweiten
Corona-Katastrophe ist jetzt nicht die Zeit für Freudentänze, sondern für verantwortungsvolles
Handeln. Miteinander und füreinander. Menschlich und voller Nächstenliebe. Mit Herz, Hirn
it einem
e
S
und Ausdauer. Bei dieser Herausforderung stehen meine 1.000 Kolleginnen und Kollegen
zehnt
r
h
a
J
geschlossen zusammen, um mehr denn je ihr Bestes zu geben. Für unsere Partner,
1
für unsere Kunden, für Sie! Denn nur gemeinsam schaffen wir das!
die Nr.
Bleiben Sie gesund!
Ihr Ernst Prost

10 Jahre in Folge die Nr. 1 bei den Lesern
von auto motor und sport. (Ausgabe 7/2020)

Corona fist bump instead of handshake! Our colleague Dejan Schade (Regional Sales Manager,
right) also took the opportunity to present our co-entrepreneur Frank Kippnich (Regional
Manager Workshop) with a bouquet of flowers to celebrate his 15th anniversary of service.
32
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3 Jahre in Folge die Nr. 1
bei Motorsport Aktuell in
der Kategorie Automobil.
(Ausgabe 16/2020)

10 Jahre in Folge die Nr. 1
bei den Lesern der Auto Zeitung.
(Ausgabe 5/2020)

2 Jahre in Folge die Nr. 1
bei Motorsport Aktuell in
der Kategorie Motorrad.
(Ausgabe 16/2020)

2 Jahre in Folge Platz 2
in der Kategorie Pflegemittel.
(Ausgabe 5/2020)

9 Jahre in Folge die Nr. 1
bei den Lesern von Motor
Klassik. (Ausgabe 6/2020)

9 Jahre in Folge die Nr. 1 bei den Lesern der Auto Bild.
(Ausgabe 13/2020)

2 Jahre in Folge die Nr. 1 bei den Lesern von Motorrad.
(Ausgabe 9/2020)

*Seit 10 Jahren BEST BRAND in der Kategorie Schmierstoffe
bei auto motor und sport sowie TOP MARKE bei Auto Zeitung.
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ITALY

JAPAN

An Italian dream on two wheels with high-performance lubricants from our company!
Our cooperation partner Style Car, who is supported by 3F-Competition from Arma di Taggia
(customer of LIQUI MOLY Italia) with our BIKE products, was able to achieve podium places
straightaway n the Moto Guzzi Fast Endurance Championship with its team at the first race in
Vallelunga as well as at the second race.
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Our colleagues Lucas Höpfner (Business Developer Japan, above with mask) and Nicolas Rumo
(Technical Business Manager Japan, below right) are fighting non-stop during their training trips
on the ‘customer front’ to demonstrate the great benefits of our products on site and thus gradually strengthen the positive perception of our global brand throughout the country.

IP
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JAPAN

JAPAN

Since 1957

Sales professional Nicolas
Rumo visited various HarleyDavidson workshops and
customizers in the Tokyo
area.

Products for all Bikes
from Milwaukee

On the right the current
ad in Primary magazine,
a medium especially for
custom Harleys in Japan.

LIQUI MOLYはあなたとあなたの愛車の為に
「本物」
をご用意しました。
エンジンオイル、添加剤、
ギアオイル、
エアフィルターオイル、
フォークオ
イル、
ケアクリーナー、
リペアケミカル、
チェーンクリーナー、
チェーンオイ
ル…。
そしてあなた自身が身に着けるヘルメットやレザーウェアのクリー
ナーまでも…愛車と共に生きるあなたの為に。
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Ausgabe 9/2020

Ausgabe 16/2020

Ausgabe 16/2020

Ausgabe 5/2020

Ausgabe 5/2020

Ausgabe 6/2020

MEIJI SANGYO
MEIJI
Tanio
SANGYO
& Company, Ltd. Tanio
LM &
Trading
Company,
Co., Ltd.
LM
Suzuki
Trading
& Associates
Co., Ltd. KK Suzuki
Kino
COMPANY
COMPANY
株式会社谷尾商会
株式会社谷尾商会
リキモリトレーディング株 リキモリ
スズキ＆アソシエイツ株
トレーディング株
スズキ＆
株式
明治産業株式会社
明治産業株式会社
〒530-0037 大阪府大阪市〒530-0037
式会社
大阪府大阪市 式会社
式会社
式会社
ライズ
〒107-0052
〒107-0052
北区松ケ枝町５−4
北区松ケ枝町５
〒103-0006東京都中央区
−4
〒103-0006東京都中央区
〒447-0035 愛知県碧南市〒447〒64
東京都港区赤坂一丁目1-12
東京都港区赤坂一丁目1-12
06-6358-0651
06-6358-0651
日本橋富沢町12-8
日本橋富沢町12-8
中山町3丁目35-2
中山町
市安
03-5563-8855
03-5563-8855
https://www.tanio.jp
https://www.tanio.jp
03-3669-6006
03-3669-6006
05-6646-4700
05-664
07-3
https://
https://
https://
https://
https://
https:/
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製品・お求め先についてはLIQUI MOLY正規輸入元までお問合せください。

DONATIONS

TRAINING

BELGIUM

KAZAKHSTAN
As part of our worldwide donation campaign, our colleague Wim Declercq (Account Manager
Belgium) personally delivered free products to the members of the Belgian emergency medical
service. This ensures that the rescue vehicles that are subject to heavy use during the corona
pandemic are optimally maintained and lubricated.

Knowledge is power! Therefore, the regional sales team of our Kazakh friends uses the somewhat quieter corona weeks to train intensively on our product range and the effectiveness of our
problem solvers – here are pictures from workshop branches in Petropavlovsk and Kostanay.
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CZECHIA

CZECH DRIFT

SERIES

Crazy atmosphere, crazy fans,
crazy drifts! On his favorite
track in Náměšť and Oslavou,
both the driver Michal Reichert, who was glad to finish
third, and the drift fans got
their money’s worth at the
first race after a long corona
break – powered by
LIQUI MOLY!
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FORMULA 1
G/H U
HUNGARORIN

NGARY

At the 2nd race of the season with LIQUI MOLY
as Official Sponsor, our logo was also highly visible to
millions of motorsport fans at home in front of the TV,
on the internet and in the entire post-race coverage!
At the Hungarian Grand Prix, the Briton Lewis
Hamilton in a Mercedes once again displayed his
driving skills and took the 86th Formula 1 victory
of his career.

+Ɔ  /
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FORMULA 1
SILVERSTON

E / UK
+Ɔ  /

What a Formula 1 race weekend that was with LIQUI MOLY!
Whether Nico Hülkenberg's surprising comeback, Lewis
Hamilton's record qualifying lap or the absolutely crazy tire
drama to close the race: It really was a historic motor sport
happening at the British Grand Prix in Silverstone and our
world brand was in the thick of it once again! "Running on
empty" was the order of the day: Fever pitch on the last laps
of the race due to tyre defects of various drivers on THE traditional Formula 1 circuit. In the end it was Lewis Hamilton who
saved his skin to get atop the podium after running on three
functioning tires... unforgettable pictures and emotions! Once
again it showed up here: Where great motor sport happens at
world-class level, Germany's most popular lubricant brand is
just right.
The tremendous media response to the race weekend in Britain shows: This sponsoring is simply TOPS! The best news:
This coming weekend we are continuing with the second part
of the British Grand Prix with us as official sponsor, so switch
on and enjoy!
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ONLINE COMPETITION
MAIN PRIZE

Keep your foot
flat down: The
Grand Prix
of LIQUI MOLY is
running at
high revs!

prize:
Our main
i30 N
Hyundai
Anything but ordinary! These pictures document how a model in the exclusive LIQUI MOLY design
of Hyundai Team Engstler from the WTCR (FIA World Touring Car Cup) is painstakingly handcrafted
from an ordinary Hyundai i30 N. This is the first of two Hyundai cars that we are giving away in our
year-round international Best Brand competition 2020. So it’s well worth taking part!

LIQUI MOLY has been
Germany’s No. 1 lubricant
brand for ten years.
We are celebrating this
success together with our
worldwide fans with a big
competition that is spread
over the whole year in three
winning phases.
for luck!
:
k
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l
c
r
u
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paign site
m
a
c
e
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t
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This way

my-liqui-moly.de
46

LIQUI MOLY I MEGUIN I 11 I 2020

LIQUI MOLY I MEGUIN I 11 I 2020

47

ONLINE COMPETITION

Our international online competition has been attracting a great deal of
attention on all relevant internet and social media platforms for months now.
And every day we receive new creative contributions from our worldwide
fans with their very own personal My LIQUI MOLY Moment. One winner
of the campaign is already clear today: our brand!
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ADVENTURE TRIP

LIQUI MOLY E

X

021

TOUR 2
D
A
O
R
F
F
O
E
TREM

ALL GOOD
THINGS
ARE WILD
AND FREE
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Together, LIQUI MOLY and
the travel provider “Escape
to Mongolia” are presenting
a dream trip on four wheels
that promises adventures
in a class of their own.

Mongolia and the Gobi
Desert in particular have
always fascinated adventure seekers the world
over. With LIQUI MOLY
Extreme, you can now
experience this country
as never before! Off the
beaten track, in all its
beauty. Just load LIQUI
MOLY into the car and
drive off!
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ADVENTURE TRIP

LIQUI MOLY E

X

021

TOUR 2
D
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O
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F
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O
E
TREM

Get in to get out
LIQUI MOLY Extreme – it’s not just a
journey, it’s the promise of a unique
experience that you will never forget.
One week of off-road touring on the wild
side from the capital Ulan Bator through
southern Mongolia to the Gobi Desert
and back. A breathtaking, 2,000 km long
adventure, led by an experienced crew
and safely on route in perfectly prepared
vehicles. Because, of course, the name
of the tour says it all: With its products,
LIQUI MOLY ensures that the off-roaders
are optimally lubricated and maintained
to withstand the extreme conditions and
bring all participants safely and reliably
to their destination!
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special adven

Modern meets
tradition: On the
journey with our
four-wheel drive
vehicles, we also
meet real nomads
of the steppe, and
refuel at remote
supply stations.
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ADVENTURE TRIP

LIQUI MOLY E

X

021

TOUR 2
D
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The program – 100% adventure included:

Whether through mountains, desert or river
courses: When things get extreme, our
products show their full strength!

• Guided self-drive tour with new 4x4 off-road vehicles
• Varied terrain and spectacular landscapes
• Experienced crew with tour guide and cook
• All accommodation and meals included
• 100% adventure guaranteed

Further information about the trip, booking
possibilities and up to
35% early-bird discount for 2021 can be found
here:
www.escapetomongolia.com
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SPONSORSHIP

JORDAN
In Jordan, too, drivers are out and about again! Not only during the first rally stage,
but also in terms of sponsorship, as this commitment of our Jordanian partner proves.

HUNGARY

SPAIN

As seen here in Jerez, Spain, our Moto2 team LIQUI MOLY
IntactGP is once again putting in a great performance this
season: Marcel Schrötter (front) and Tom Lüthi.

By sponsoring the amateur driver Konstantin
Hinodi in his powerful
Subaru (BozzSpeed
Japan), LIQUI MOLY
Eurasia keeps the eyes
of motorsports enthusiasts shining at regional
and national racing
events.

KAZAKHSTAN

Starting shot for the Drotar Rally Hungary! Here, too, we fly the flag with our sponsorship and
ensure optimum lubrication under extreme operating conditions with our high-performance
products.
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THAILAND

SS A D
BRAND AMBA

OR

Standing, sitting and driving for our off-road products from the LIQUI MOLY
motorcycle range (from left to right): Panupong Phengjan (owner, JP Rider
Pattaya), Annie Wiriyaphaiboon (Assistant Export Area Manager LIQUI MOLY
Thailand) and Anusorn Ubonsuk (racing driver and brand ambassador).
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USA

ACADEMY VA

N

Stefan Braun (Application Specialist
LIQUI MOLY USA)

VANtastic
offer: Know-how on
four wheels

Selection of site training courses:
Gear Tronic: Transmission service
the easy way!

Knowledge on call – the new training
van of LIQUI MOLY USA makes it
possible: With free on-site training
by our Application Specialist Stefan
Braun, we literally come to meet our
customers’ needs on site and provide
them with ideas, products and
expertise for even more successful
business with LIQUI MOLY!

Air conditioner cleaning:
Remove unpleasant odors
and breathe clean air again!
JetClean Plus: Professional
fuel system service!
Oil specifications:
Why they are so important!
LIQUI MOLY additives:
Genuine problem solvers!
And of course much more!
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SPAIN

PORTUGAL

CUSTOMER E

Our MARINE partner Náutica Empordá successfully presented our MARINE range, consisting
of motor oils, additives and also cleaners and service sprays, in the Club Náutico Estatit on the
Spanish Costa Brava. Once again, the well-informed boat owners were delighted with the top
quality of our products and felt reassured in their use of LIQUI MOLY.

VENT

Our Portuguese partner A. Maia organized an exciting event for all customers, friends and
business partners. Of course, LIQUI MOLY Iberia was also in on the action. Anyone who wanted
to – and was brave enough – could experience concentrated LIQUI MOLY power at first hand in
one of the team’s racing cars!

With LIQUI MOLY,
value retention is firmly
anchored even off the water.
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GREAT BRITAIN

CZECHIA

HILL CLIMB

BTCC

So much for racing being a man’s business! Esmee Hawkey put in a fantastic performance during
the tests in her MB Motorsport BTCC car at the Snetterton Motor Racing Circuit. Esmee is the first
female driver to take part in official BTCC tests since 2007 and delivered a good show with her
team mates Jake Hill and Sam Osborne!

Two completely different vehicle types, but one team and one lubricant brand that together
guarantee top performance, even under the toughest racing conditions on ascents:
the Nutrend Racing Team is making common cause with LIQUI MOLY!

Marek Rybníček
(Managing Director LIQUI MOLY
Czech Republic)
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GLOBAL BRAND

RUSSIA

JORDAN

Worldwide trademark for top quality
In all countries of the world, business was or still is idling – even in workshops
and retail outlets. This makes it all the more important to prepare now for the
increasing demand that will follow the corona crisis. Such preparation also includes showing customers where they can obtain first-class lubricants to get
their mobile treasures, which are moved not at all or only very seldom,
back on track. Whether on the workshop facade, in front of and in the sales
shop or mobile as vehicle wrapping: Profit from the recognition of our global
brand!

EGYPT

IRAQ
66

MALAYSIA
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SPAIN

PORTUGAL

Left to right: Managing
Director Matthias
Bleicher, José Pereira
and Cláudio Delicado
from LIQUI MOLY Iberia
with Victor Roncero
and owner Chema
Rodriguez Llaneza from
the Recalvi Group.

José Pereira presented the whole variety of our brand
and our full assortment in an entertaining and
competent way!

The beginning of a close and successful partnership! During a kick-off visit to the headquarters of
the Recalvi Group in Vigo, northern Spain, our LIQUI MOLY Iberia team was able to convince itself
of the capabilities and also the commitment of our new partner to LIQUI MOLY. At the same time,
it was a good opportunity to exchange ideas and strategies in order to push forward the sales of
our blue-red-white global brand in Spain even more strongly.

In Braga (northern Portugal), our colleagues José Pereira and Cláudio Delicado from LIQUI MOLY
Iberia trained the team of our sales partner Bragalis. The main focus of the training was on our
oils and additives as well as the related sales strategies, concepts and suitable marketing tools to
increase brand awareness.
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CZECHIA

021

CALENDAR 2

LIQUI MOLY Czechia is launching its own calendar for 2021.
The photo shoot took place at the Nutrend Racing racing team.
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CZECHIA

021

CALENDAR 2
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CZECHIA

021

CALENDAR 2
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VACATION TIME
TURNOVER T

IME

Bad times
for longdistance trips

76
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Full product range
– sales guarantees
even in troubled
times
The back-and-forth with
constantly changing
border openings, travel
warnings and compulsory
masks once again make it
clear that normality is still
out of the question in the
travel year 2020. So let
us together make the best out
of this situation: Sales! With
all the products we have! In
all countries where we are
allowed to sell again! In this
way, we not only ensure the
smooth arrival of holidaymakers with their cars and
mobile homes, but also secure thousands of jobs within
our LIQUI MOLY family
worldwide!

LIQUI MOLY I MEGUIN I 11 I 2020

Good
times
for
turnover
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Also true on holiday:
You snooze, you lose!

VACATION TIME
TURNOVER T

IME

The desire to experience cities and landscapes on a bike
increases especially during the holiday season. But to
prevent unpleasant surprises during the tour, you should
make sure that everything works reliably. Our all-round
carefree range gets bicycles fit for the next outing. Here
we transfer our more than 60 years of expertise in the
lubrication and care of cars directly to two-wheelers.
The results are BIKE products of the very highest quality,
perfected down to the smallest detail!

_
7.BIKE LM40MULTI-PURPOSE SPRAY (6057)Universallyapplicable
combination of active ingredients. Excellent corrosion protection, displaces water, dissolves rust and dirt, and provides
superior lubrication. 8. BIKE BRAKE AND CHAIN CLEANER
(20602) For cleaning and degreasing chains and disk brakes on
bicycles. 9. BIKE CHAIN SPRAY (20604) Specially designed
for lubricating and maintaining bicycle chains in both damp
and dry conditions. 10. BIKE CHAIN OIL WET LUBE (6052)
Especially for lubrication and care of bike chains under wet,
dirty conditions. 11. BIKE CLEANER (6053) For cleaning bicycles
and carbon parts.

Excellent quality for safe
mobility – so that nothing
stands in the way of the
best days of the year!

1

3
2

5

6

4

Drive with LIQUI MOLY
and drive better
The same care that you
usually give to your luggage before each trip should
also be given to your vehicle. After all, it is responsible for getting all travelers to their destination
reliably and in good spirits – and that usually with
heavy loads and over hundreds of miles in all weather
conditions. Only with the right lubricants, care and
service products on board can it be guaranteed that
the journey on holiday does not end prematurely on
the hard shoulder. Here is a small selection of
LIQUI MOLY products to ensure that unwanted
stopovers and expensive repairs can be avoided.
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_
1. CLIMATE REFRESH (ALLERGEN-FREE) (part
no. 21465) For cleaning up vehicle air conditioning systems and vehicle interiors. On vehicles with
ionization device or ionizer, this function must be
switched off before use. 2. WINDSHIELD CLEANER
(1514) For the windshield washing system in summer operation. Suitable for polycarbonate and fan
nozzles. 3. RADIATOR STOP LEAK (3330) Small
leaks caused by stone impacts, porous soldering points
and hairline cracks in the cooling system are not easy
to locate (you only notice that the cooling water level
is sinking). Radiator Stop Leak completely seals such
leaks immediately with ease. 4. TOP-UP OIL 5W-30
(21286) Always have the right oil on board when on
the road! 5. INJECTION CLEANER (5110) Removes
deposits on injection nozzles, intake valves,
spark plugs and in the combustion chamber, and
prevents new deposits from forming. Eliminates
starting problems and rough engine running.
6. Super Diesel Additive (5120) Removes
deposits in the diesel injection system and in the combustion chamber and prevents new deposits. Maintains
all components of the diesel injection system. Prevents
any seizing up and gumming up of nozzle needles.
LIQUI MOLY I MEGUIN I 11 I 2020
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Even on two wheels – driven by
muscle power or an electric
motor – LIQUI MOLY customers
cut a dazzling figure, thanks
to our BIKE range!
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GERMAN PRESS
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INTERNATIONAL PRESS

R U SS I A
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R U SS L A N D
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JAPAN
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INDIA
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INDIA
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OUR SOURCE OF INSPIRATION.

OUR MONTHLY
MAGAZINE.
PICTURES AND STORIES is for all of us. By all of us. An exceptional
reflection of an exceptional brand. Share your experiences,
successes and emotions about the LIQUI MOLY family worldwide –
with your contribution to the next edition of our company magazine.

m.
Infor d the
a
Spre Share.
.
word

Next
closing date:

14. 08. 2020

www.liqui-moly.com/en/company/monthly-magazine
This is how your contribution can also be included in PICTURES AND STORIES:
Send your pictures including the associated information as well as
the declarations of consent for all persons pictured to bug@liqui-moly.de.
Select and name photos.
Send the completed
declarations of consent.

Write an e-mail with all
important information and
send it to bug@liqui-moly.de.

If all requirements
have been met, you will
find your article in the next
monthly magazine.

Note:The magazine appears on a monthly basis. We therefore ask you to submit content promptly. Photos and articles that are sent after the respective closing date always appear in the following issue.

