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WE December 

 
 
 
 
 
 
 
 
 
 
 

 

The abnormal is normal and  
the WE wins 

 

Dear Partners 
 
It’s possible to live from hand to mouth, but then you really have to play it safe and can’t 
afford any unexpected events. Acting prudently means being prepared for circumstances 
that we aren’t even aware of yet today. But: Just because you can’t imagine something, 
doesn’t mean that it can’t happen and that which must not, cannot be or that such an event 
doesn’t exist at all....    
 
Therefore, managing a company prudently also means believing that anything could happen 
- not only good things, which is very optimistic, but also thinking about problems, accepting 
that accidents and disruptions are possible and incorporating a safety strategy. A factory 
might burn down as one did recently in France at our supplier Lubrizol’s plant, a truck might 
overturn, a ship can’t sail because the water level in the river is too low, somewhere 
someone stops our production because they’ve entered the wrong password. – In a 
nutshell, we’ll always find that something happens to us that we don’t want and that we 
didn’t foresee.   
 
In such cases it’s good to acknowledge the inevitable and neither look for those responsible 
nor moan about failures, but rather overcome the catastrophe, the misfortune in a plain, 
simple and professional manner. Even though we humans would like to exclude anything 
unforeseen with an “all-risks-insured” mentality, this doesn’t actually correspond to the 
realities of life. What does this mean for us specifically? Of course we maintain our security 
systems, take precautions against all eventualities, implement emergency plans and 
operate an intensive risk management system. This also means that we make sure our 
finished product and raw material warehouses are always well stocked so that the fire 
doesn’t go out every time we don’t have a piece of wood. This safety strategy costs money, 
entails the need for additional capital, requires much more storage capacity – but in an 
emergency this work pays off because of an uninterrupted capacity to deliver. Something 
unexpected always happens. And then it’s good to have stock, so that the supply chain isn’t 
broken and our turnovers don’t collapse. For our history books: We ended 2019 with a 
turnover of 570 million Euro and 4% growth.    
 
So for my part, I’m really curious to see what the new year is going to bring. Let’s not be 
under any illusions. There will be things that are as useful as a chocolate teapot; there will 
also be some nasty surprises awaiting us. But then we’ll just laugh about the absurdity of 
our existence and rejoice that nothing worse happened.   

 

 

 
On the other hand, a lot of pleasant and joyous things will happen. Today, I’m already 
looking forward to twelve interesting and spectacular editions of our Pictures and Stories, 
to 52 super cool weekly success messages from our sellers, buyers, researchers and 
developers, to twelve spectacular sales results and to twelve equally excellent monthly 
profits.  
 
No matter what happens, one thing is certain: When we’re protected by our company, 
sheltered by our Liqui Moly family, then come what may; if we endure it together, nobody 
will be left behind; because we care for each other, treat each other with respect and look 
after each other – just like a real family.   
 
“The WE wins” – in this spirit I hope that the lottery ticket I gave you for Christmas makes 
you a winner. Best of all would be the millionJ. As a matter of fact, a lot of people have 
already won because the tickets we bought will help improve their difficult living conditions.   
 
From a business aspect, I like the slogan “the WE wins” just as much. We’re planning great 
things for 2020. The ERP is functioning and now we can really accelerate again and break 
one record after another – selling and producing, packing and dispatching.... We advertise, 
we sponsor (Formula 1 and 2, Moto GP, Ice Hockey World Championship, handball, winter 
sports, etc. etc.) and we’re propelling our brand into even higher spheres of this industry. In 
sales, one action chases another and globally, we’ll still establish one or another Liqui Moly 
subsidiaries (soon in Australia).   
 
After the lukewarm problem year of 2019, in 2020, I’m looking forward to showing 
everybody who‘s the best and tear the world a new one, as they say. J If we all participate, 
2020 will be the best year in our history. The WE wins! WE win! And now, let’s go, dear 
friends: Think big, no fiddle-faddle, no trivialities, don’t get involved in unnecessary work, 
but head for the big goal every day! Here is a fitting statement by the Dalai Lama, which I 
received from Mr Coniglio: “There are only two days in the year that nothing can be done. 
One is called yesterday and the other is called tomorrow, so today is the right day to love, 
believe, do and mostly live.”  
 
In this spirit I greet you as always with gratitude, humility, full of joy and ready for action.  
 
Your 
 
 
Ernst Prost 
 
 
 
 
 
 

CIRCULAR ERNST PROST
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20 – 30%
Nowadays, fully synthetic 
motor oils require a high 
additive content in order 

to cope with the huge
stresses of modern 

high-performance engines. 
These additives are 

chemical substances 
that influence the 

properties of the motor 
oil in different ways.

350 m²
was our booth at Coparts 
2019 in Frankfurt in terms
of pure sales area and thus 

our largest stand in the 
history of our worldwide 
trade fair appearances.

31
new products were developed 
by us in 2019 for the various
international markets. These 

included Special Tec B FE 5W-30, 
Climate Refresh, and Special Tec 

AA 10W-30 Diesel.

933
colleagues were employed 
by the LIQUI MOLY group
of companies worldwide 

as of 31.12.2019.
The 1,000 sound barrier

is now within reach.

2.000 m²
of cumulative advertising 

space will once again bring 
our sponsorship millions 

of attentive viewers around 
the world in the 2019/20 
winter sports season –

on site, on TV and through 
press and social media

coverage.

400,000
Year after year, “I LIQUI MOLY 

MY CAR” stickers go out into the 
world as a LIQUI MOLY declaration 

of love for the vehicles 
of our fans.

3
years in a row, the former 

Dynavolt IntactGP team will 
be fighting for world cham-
pionship points, from 2020 
as the LIQUI MOLY IntactGP 
team, on the international 

motorcycle race tracks. We 
are also still the exclusive 
oil supplier for the Moto2 
and Moto3 racing series.

FACTS AND FIGURES 2019
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EDITORIAL

Jörg Witopil
(Copywriter)

Niklas Döhring
(Graphic Artist)

Dear LIQUI MOLY friends,

Once again, we have stood our ground! Extraordinary willpower, 
rolling up our sleeves, and our unique team spirit have together 
in an amazing final spurt led to an excellent result of 570 million 
euro in sales and thus 4% growth compared to the previous 
year – despite the difficult first half. In the wake of this tailwind, 
we simply can’t wait to announce a new successful year in our 
company history!

We started right at the turn of the year with our “brand fireworks”
during the international Four Hills Tournament. No jump tower, 
no hoarding, no interview zone and no TV picture where our logo 
was not visible – an investment that has again given us millions 
of attentive views and the highest likeability ratings. Since then, 
we have maintained the momentum of this public perception 
through a whole series of spectacular competitions, turning 
the regular winter sports season into the LIQUI MOLY Winter 
Spectacle 2019/20!

But these mega-sponsorships in the spotlight of world attention  
would be nothing if all of our customers, partners and friends 
around the globe were not pulling along with us 365 days a year. 
They are the ones who get involved on site, who, instead of loudly 
blowing a brand trumpet, sometimes also drum up small adver-
tising campaigns and who keep our colors flying even in the most 
distant countries, often under adverse conditions. This is indeed 
unique solidarity and loyalty, something which cannot be taken 
for granted and which is the lifeblood of our LIQUI MOLY family 
worldwide.

It is therefore our responsibility and in our own interests to bind 
all family members even more closely to us and to use their 
commitment as a motivation injection for our daily work – 
whether in production, office work or worldwide field service. 
If we continue to keep the flame burning within us and if this 
spark jumps over to all our customers and fans, they will conti-
nue to realize that LIQUI MOLY is more than just lubricants, 
additives, vehicle care and service products. LIQUI MOLY is a way 
of life! And we’re glad that you’re a part of it!

Publisher: LIQUI MOLY GmbH, Jerg-Wieland-Strasse 4, 89081 Ulm, Germany, www.liqui-moly.de · LIQUI MOLY GmbH is represented by: Ernst Prost, Günter Hiermaier
Responsible under German press law: Ernst Prost Editorial: Jörg Witopil Design: Niklas Döhring Distribution: The magazine is issued 12 times a year and is published 
free of charge on our website and the online platform Issuu.com at the beginning of each month. Rights & privacy: Reproduction or other use solely with the written per-
mission of the publisher. Pictures and photos: LIQUI MOLY GmbH, Shutterstock, iStock, Annika Dollner
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CHRISTMAS GREETINGS

On every arena board and on 
everyone’s lips: It is impossible 
to imagine the 2019/20 winter 
sports season without our logo. 
So, let’s use our momentum 
to achieve new heights in 2020!

WINTER SPECTACLE

FOUR HILLS TOURNAMENT
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Fascination of the LIQUI MOLY Winter Spectacle 
2019/2020! What began with the exciting Four Hills 
Tournament at the turn of the year has now resulted in the 
almost daily presence of our blue, red and white colors. 
Whether ski jumping, bobsleigh, skeleton, Alpine skiing, 
biathlon or Nordic combined: Our winter sponsorship is in 
full swing and attracting millions of enthusiastic viewers 
and even more brand awareness right around the globe!

WINTER SPECTACLE

FOUR HILLS TOURNAMENT
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WINTER SPECTACLE

FOUR HILLS TOURNAMENT
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WINTER SPECTACLE

BIATHLON WORLD CUP ANNECY
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WINTER SPECTACLE

BIATHLON WORLD CUP ANNECY
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WINTER SPECTACLE
BOB & SKELETON WORLD CUP
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WINTER SPECTACLE

BOB & SKELETON WORLD CUP LA PLAGNE
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WINTER SPECTACLE

BOB & SKELETON WORLD CUP LAKE PLACID
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WINTER SPECTACLE

ALPINE SKI WORLD CUP SESTRIERE
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WINTER SPECTACLE

ALPINE SKI WORLD CUPS VAL D'ISÈRE & COURCHEVEL
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WINTER SPECTACLE

ALPINE SKI WORLD CUP BORMIO
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WINTER SPECTACLE

NORDIC COMBINED WORLD CUP
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Will we win
the tensational 
title?
The tension is mounting: Will we become 
Germany’s most popular lubricant brand for 
the 10th time in a row?

Readers of Germany’s most renowned car magazines will soon be voting for 
their most popular brands. These include Auto Zeitung, where we 
have been the winner in the lubricants category without interruption since 
2011. But what about 2020? Are we going to get the title again? We’d then be 
number one for a decade!

BEST BRAND

READERS’ POLLS 2020
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2020

?
Number 1 for 

1 decade? Soon we 

will know more!
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More and more workshops and shops all over the world are 
adorned with our colors in order to demonstrate top quality and 
superior service to the outside world. LIQUI MOLY stands for the 
highest product and professional expertise around the globe. 
After all, there’s no better, more affordable or more lasting op-
portunity to fly the flag where our products are sold or used. 
Workshops and dealers decorate with our logo and thus profit 
from the image of a strong brand!

In order to push this concept further, in 2019 we once again held 
a competition among all our sales colleagues at home and ab-
road for the most effective outdoor decoration – and here are the 
winners!

Martin Zeil
Mietwerkstatt Hochrhein (Germany)

OUTDOOR DECORATION COMPETITION

Decoration outside, 
quality inside
The winners of our 2019 Outdoor
Decoration Competition have been 
announced – congratulations!

1ST PLACE

Our global brand is

eye-catching and supports 

your local business!
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Rick Poage
S2 Dynamics Schnell Lube (USA)

Maximilian Tiedtke
Auto & Reifen-Fachhandel (Germany)

3RD PLACE

OUTDOOR DECORATION COMPETITION

2ND PLACE

Jose Velasquez
Ortiz Euro Services (USA)

SPECIAL PRIZE
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OUTDOOR ADVERTISING

INDIVIDUAL  
OUTDOOR ADVERTISING

Advertising board 
Logo
800 x 500 mm
(Part no. 5528)

Services boards / Building blocks

MOTOR OILS 
& ADDITIVES 
Made in Germany

54
70
18
07

MOTOR OIL

54
87
18
07

Advertising board  
MOTOR OILS &  
ADDITIVES*
800 x 300 mm
(Part no. 5470)

Advertising board  
MOTOR OIL
800 x 200 mm
(Part no. 5487)

Advertising board 
Motorbike 
594 x 745 mm
(Part no. 9911)

Logo
320 x 210 mm
(Part no. 5428)

Adhesive label display window stripes
(Part no. 5307)

Adhesive label display window MOTOR OIL
(Part no. 5371)

Adhesive label display window ADDITIVES
(Part no. 5379)

Adhesive label display window CAR CARE
(Part no. 5382)

Adhesive label display window  
AIR-CONDITIONING CLEANING
(Part no. 5818)

Adhesive label display window CAR GLASS
(Part no. 5819)

Adhesive label display window OIL-SERVICE
(Part no. 5820)

The LIQUI MOLY adhesive label display window

55
28
18
07
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The attractive exterior signage system is individually designed and manufactured. 
The costs (not including mounting) are borne by LIQUI MOLY. Ask your sales representative.

OUTDOOR ADVERTISING



LIQUI MOLY I MEGUIN I 02 I 202042 43LIQUI MOLY I MEGUIN I 02 I 2020

Of course, LIQUI MOLY also equips independent petrol stations and their sales rooms  
with advertising media and outdoor advertising.

OUTDOOR ADVERTISING
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With a technical training session in the Dynamo Minsk Fan House (picture above: Application 
Engineer Reiner Schönfelder), we prepared our Belarusian customers for further growth in 
the New Year. The highlight of the event was the presentation of certificates for exceptional sales 
successes to the 40 best salespeople in 2019.

BELARUS

TRAINING

Our friends from LIQUI MOLY 
Russia are developing into a real 
serial winner! Their latest coup: 
Russian workshops voted us 
the best supplier of service 
products – awarded with the 
golden wrench. Congratulations!

RUSSIA

AWARD
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Sparkling brand fireworks on ice
A real bang for the buck at the beginning of the year 
was our sponsorship of the Ice Hockey Winter Derby
in Dresden. The event, with live broadcasts on MDR 
and Czech television, once again proved to be the 
perfect awareness platform for our brand, thanks to 
our proven partnership with the Dresdner Eislöwen 
(Dresden Ice Lions)!

GERMANY

WINTER DERBY DRESDEN

Photos: PR/HOA
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Our customer Boxenstopp Lichtenau delights us 
every year with a new Carlender. Nostalgic vehicles, 
attractive models, regional locations and our 
blue-red-white colors in the background give 
each monthly motif its own special charm.

GERMANY

CARLENDER 2020

With umbrella, charm and
LIQUI MOLY at Audi’s 
70th anniversary in Ingolstadt!
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At the final jumping competition of the Four Hills Tournament at Bischofshofen, Austria, we not 
only talked about our common growth plans for 2020, but also cultivated intensive friendships 
with our guests from Russia and Poland during joint activities.

POLAND & RUSSIACUSTOMERS, GUESTS & FRIENDS
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As befits a global brand, our colors are also a must for the 2020 version of the legendary, 
world-renowned Dakar Rally in Saudi Arabia! The Czech team Loprais Praga Truck, for example, 
relies on our top-quality lubricants and care products for the grueling race over endless stones 
and sand.

SAUDI ARABIA

DAKAR RALLY

LIQUI MOLY remains premium sponsor of the Eisbären Berlin ice hockey Bundesliga team for 
another three years! The good news was announced by Marketing Director Peter Baumann (top 
center, together with Eisbären Managing Director Peter John Lee) to the cheering fans in the 
Mercedes-Benz Arena in Berlin.

EISBÄREN BERLIN

SPONSORSHIP
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SAUDI ARABIA

DAKAR RALLY
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Successful start of the season for Team Engstler and a perfect kick-off for defending the 
title of Luca Engstler! Arriving as reigning champion of TCR Malaysia for the opening race 
at the Sepang International Circuit, Luca secured a commanding start-to-finish victory in a 
phenomenal race. In the second race, the Austrian newcomer Nicolas Gruber crossed the 
finish line first. Lust but not least, the Australian Declan Fraser made his debut as an 
outstanding fourth in the 2nd race of this still young season.

START OF SEASON

TCR MALAYSIA
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Victory for our brand awareness
Following our sponsorship of the 2019 World Handball 
Championship and our commitment as the title sponsor of the 
LIQUI MOLY Handball Bundesliga, our sponsorship of the 2020
European Championship in Austria, Norway and Sweden 
was followed by the next blue-red-white bang in the 
international handball heavens! Full arenas, spectacular goals, 
cheering fans, high viewer ratings and constant coverage in the 
press and social media – and always in the middle of it all: 
our global brand!

To kneel down for:
our perimeter advertising!

SPONSORSHIP

EUROPEAN HANDBALL CHAMPIONSHIP
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EUROPEAN HANDBALL CHAMPIONSHIP
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Beta and LIQUI MOLY have been a strong double for years! The cooperation with 
the Italian two-wheeler manufacturer has now been celebrated once again in 
Guimarães, Portugal, at Moto Espinha as part of a joint Beta Day. During the event, 
our colleague Patrícia Silva (Marketing, LIQUI MOLY Iberia) received the award for 
successful partnership on behalf of our brand from Nuno Espinha.

PORTUGAL BETA DAY
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The sponsorship of our friends from LIQUI MOLY New Caledonia triggered a wave of enthusiasm: 
With the two youngsters Marius Biger (16 years) and Malo Emeriaud (13 years) from the 
LIQUI MOLY MARINE team, we supported two highly talented surfers in the Kid Race of the 
Bureau Vallée Dream Cup in New Caledonia.

NEW CALEDONIA

BUREAU VALLÉE DREAM CUP

LIQUI MOLY oils in all cars and LIQUI MOLY colors on all hoardings! At the last race of the China 
Touring Car Championship 2019 in Wuhan, sponsored by our partner DU-HOPE, our brand was 
once again presented in an eye-catching way, thanks to the many fans on site and the live broad-
cast on China Central Television.

CHINA

TOURING CAR CHAMPIONSHIP
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Some swim through the water, some walk on the water, but LIQUI MOLY drives on the water! 
The year 2020 started with an unusual record for our friends in Ukraine: Our LIQUI MOLY 
Spirit Racing Team managed to cover an incredible 5 kilometers to “ride” with a converted 
motocross bike across the Dnieper river in Kiev. A media spectacle that was made for our 
unusual brand!

UKRAINE

MOTOCROSS AHOY
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Joint brand building par excellence: Together with his workshop customer Jumeirah Garage, our 
partner Seef Service presented our product range for historic and modern vehicles at the small 
yet smart consumer fair Qatar Motor Show.

QATAR

MOTOR SHOW

The first joint appearance with our new motorbike subdistributor at the Kuwait Motocross 
Championship was a complete success, both in sporting and business terms: Local hero Mo Jaffar 
took the victory on his LIQUI MOLY branded KTM and, with our wide MOTORBIKE range, we were 
No. 1 among all two-wheel enthusiasts.

KUWAIT MOTOCROSS CHAMPIONSHIP
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With power, dynamism and our sponsorship, the Chicago Bulls team is currently successfully 
dunking and weaving through the Eastern Conference of the American basketball league NBA. 
The enthusiasm of the fans in the United Center, the high TV ratings and the Bulls’ lively social 
media activities give our brand worldwide attention.

SPONSORSHIP

CHICAGO BULLS
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Discuss. Interact. Adapt.
Even though they are otherwise spread out over 130 countries 
around the globe: Once a year, all our Export Area Managers meet 
with our Managing Director Ernst Prost as well as colleagues from 
technology and marketing to exchange ideas and strategies for our 
further worldwide growth. An enormously important meeting for 
our international development and an ideal opportunity to take up 
and adapt successful concepts from other countries.

GLOBAL BRAND

EXPORT CONFERENCE

ERNST PROST
(Managing Director LIQUI MOLY)

David Kaiser 
(Head of Research & 
Development/Application 
Technology)

Salvatore Coniglio
(Director Export)
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Thanks to passionate
commitment, a competent 
team and a high level 
of identification with our 
values, our friends of  
LIQUI MOLY Asia Pacific 
clustered around Managing 
Director Lars Weber (back, 
with glasses) has been doing 
excellent work on behalf of 
our global brand for years. 
Reason enough for our 
Managing Director 
Ernst Prost (center) to 
personally convey his 
thanks, appreciation and 
motivational credo for 
continued growth in 2020.

LIQUI MOLY FAMILY WORLDWIDE

SINGAPORE
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Power ceremony for our new colleagues: Ernst Prost (center) and Monique Neumann (Human 
Resources, left) welcomed our new family members (from left to right) with a strong 
shoulder-to-shoulder stance: Jürgen Halder (Export Assistant), Yelena Shnaider (Production), 
Szilvia Traubert (Production) and Thomas Wandmacher (Technical Salesperson).

NEW RECRUITS
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Flower ceremony for our anniversary employees: Ernst Prost (LIQUI MOLY Managing Director, right) 
and Alexandra Holzwarth (Assistant to Management, left) honored our colleagues Joachim Schorisch 
(Trade Fair Team), Peter Szarafinski (International Public Relations), Steffen Niemietz (Application 
Engineer) and Claudia Schöllhammer (Production) with flowers, each for their 10-year anniversary 
of service.

CONGRATULATIONS
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Yet another addition to the Production team of Christian Texter: 
A hearty welcome to Marvin Dahlem (right)!Further reinforcement for the Meguin Production and its head, 

Christian Texter (left): A hearty welcome to Michel El-Khoury! 

Our new colleague Jennifer
Bambey (left) will from
now on strengthen the 
team around Thorsten Alt
(Head of Sales) as Export 
Assistant. 

NEW RECRUITS



LIQUI MOLY I MEGUIN I 02 I 202082 83LIQUI MOLY I MEGUIN I 02 I 2020

Twofold reason to celebrate: the 25th service anniversary of Salvatore Buck (Laboratory, 3rd left) 
and the 50th birthday of Dogan Isitan (Logistics/Shipping, 3rd right). Well-wishers (from left to 
right): Thorsten Liese (Works Council), Anne Grundig (Human Resources), Rainer Maass (Head of 
Human Resources), Michael Scholer (Head of R&D/Application Technology/QA Laboratory) and 
Andreas Roden (Deputy Head of Logistics/Shipping).

With Mike Kiehn (left) and Dirk Bettenfeld (right), Christian Texter was pleased to welcome two 
more new colleagues for our oil production in Saarlouis. 

NEW RECRUITS

CONGRATULATIONS

As a new colleague in Maintenance, Heiko Köhn (right) will in future ensure that the equipment 
functions smoothly in Dieter Rupp’s team (Head of Maintenance, left).

With fresh power into the New Year: Sarah Rupp (left) will strengthen the Production team of 
Christian Texter (Head of Production).

NEW RECRUITS

NEW RECRUITS
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Analysis of the Meguin laboratory: friendly colleague, competent member of the laboratory team 
and just 50 years young! Result: a well-deserved bouquet of flowers for Salvatore Buck (3rd left) 
for his birthday! Presented by (from left to right): 
Roger Pusse (Works Council Chairman), Michael Scholer (Head of R&D/Application Technology/ 
QA Laboratory), Ines Liebner (Team Leader QA Lab), Christina Strauss (Team Leader QA Lab) and 
Thorsten Liese (Works Council).

CONGRATULATIONS

We acted as a lucky charm (bringer) at the industry forum of the Kaufhold publishing house, 
together with our customer Wittich from Bielefeld. After we had donated 50 cents for each liter 
of premium oil purchased there in December 2019 to the “Glückstour” campaign of the chimney 
sweep trade for the benefit of children with cancer, we were now able to join Managing Director 
Matthias Wittich (right) in handing over a symbolic check for EUR 5,300 to chimney sweep Ralf 
Heilbrok (center).

DONATION

Christian Schwer
(National Sales Manager)
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NATIONAL PRESS

www.baumarktmanager.de/liqui-moly-auf-wachstumskurs/150/73735/

www.diyonline.de/startseite/aktuelles/article/umsatzrekord-trotz-software-handicap-bei-liqui-moly/
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kfz-Betrieb, 51-52/2019 edition
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Marine Diesel Protect
The efficient solution for bacteria, yeast and 
mold. Suitable for reliable long-term 
preservation. Ensures optimum cleanliness in 
the entire fuel system, thanks to the cleaning 
constituents. With corrosion protection for 
all metallic components. The cetane 
number booster ensures easy starting on 
recommissioning as well as maximum engine 
performance. Use biocides safely. 
Always read the label and product 
information before use.

Properties

l	highly effective
l	sterilizes already infected tank systems
l	has a preventive effect against bacterial 

attack
l	cleans and maintains
l	increases the cetane number
l	excellent ageing protection

Part no. Content Type of container Language

25000 500 ml Metal can D-F-I-E-GR

25001 500 ml Metal can GB-DK-N-FIN-S-RUS

25002 1 l Metal can D-F-I-E-GR

25003 1 l Metal can GB-DK-N-FIN-S-RUS

OUR TIP
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INTERNATIONAL PRESS

SOUTH AFRICA

SOUTH AFRICA
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PORTUGAL

IRELAND
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CANADA

ITALY



OUR MONTHLY 
MAGAZINE.
PICTURES AND STORIES is for all of us. By all of us. An exceptional 
reflection of an exceptional brand. Share your experiences, success 
and emotions about the LIQUI MOLY family worldwide – with your 
contribution in the next edition of our company magazine.

This is how your contribution can also be included in PICTURES AND STORIES:

OUR SOURCE OF INSPIRATION.

www.liqui-moly.de/company/monthlymagazine

Note:The magazine appears on a monthly basis. We therefore ask you to submit content promptly. Photos and articles that are sent after the respective closing date always appear in the following issue.

Inform.

Spread the 

word. Share.

Send us your photos including the story and the signed declarations of consent from 
all persons in the photograph to bug@liqui-moly.de.

Select the photos
and give them a caption. 
Send the completed decla-
rations of consent.

If all requirements have  
been met, you will find 
your article in the next 
monthly magazine.

Send an e-mail with all 
the important information 
to bug@liqui-moly.de.

Next 
closing date: 

14. 02. 2020


