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The hot summer‘s not over yet
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Made in Germany 
since 1957

5/
20

18
 e

di
tio

n

7/
20

18
 e

di
tio

n

13
/2

01
8 

ed
iti

on

6/
20

18
 e

di
tio

n

16
/2

01
8 

ed
iti

on

One brand, everything from a single source: over 4,000 products, such as lubricants, additives, care products,
chemical solutions and service products. For cars, bikes, commercial vehicles, vessels and gardening equipment.

The winner takes it oil
Change oil to the serial winner now!

EDITORIALADVERT

GERMANY

Jörg Witopil
(Copywriter)

Niklas Döhring
(Graphic Artist)

Sina Ataei
(Online Editor)

Dear LIQUI MOLY Friends,

Yuletide joy and thrilling egg hunts right in the middle of a record summer? 
Not quite. But the anticipation for Automechanika 2018 in Frankfurt truly feels like 
Christmas and Easter rolled into one! The meeting of our entire LIQUI MOLY family 
worldwide is surely going to once again be one of the biggest highlights for all our 
customers, partners and business friends.

With an impressive appearance on a booth of around 500 m², from 11 to 15 September, 
we are presenting our full range, our innovation and our unique LIQUI MOLY spirit. 
Here we are creating brand loyalty, caring for friendships, making new contacts, 
generating business. Here we are discussing, planning, laughing and drinking 
together. Here our global brand is lived and advanced with the highest professionalism 
and passion. Here the seed for next year’s harvest is sown!

So please: Everyone get stuck in and put in that famous extra drop of sweat. Whether 
at the exhibition itself, at our company locations in Ulm and Saarlouis or out on the 
markets. We have the necessary constitution and condition. Plus a brand awareness, 
a product range and a top quality that are unrivaled around the world – continuously 
powered by millions in sponsorship, advertising campaigns appealing to target groups 
and clever sales concepts. Let’s use the tailwind of all these activities to switch from 
the slipstream to the fast lane at just the right moment! Let’s believe in our perfor-
mance and endurance! And let’s act like real serial winners – true to the motto 
“the winner takes it oil”!

Let’s sweat for our work and our mutual goals! Let’s love to be creative and to solve our 
customers’ problems! Let’s offer our partners and business friends the tailor-made 
solutions and sales guarantees of tomorrow today! Let’s be leaders instead of 
followers! For this is the only way we will continue to play in the global Champions 
League of lubricant producers!

We wish you happy reading and good business
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GIRLS CALENDAR 2019

PREVIEW
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Eagerly awaited and soon to be 
admired in all its beauty: The 
LIQUI MOLY Girls Calendar 2019. 
Cute cars and attractive models, 
photographed in Munich and the 
surrounding area.  Available to 
our customers and partners 
at Automechanika and shortly 
afterwards can be ordered by our 
fans in the LIQUI MOLY team shop! 

GIRLS CALENDAR 2019

PREVIEW
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Spread the word: The LIQUI MOLY 
Girls Calendar 2019 is out soon!

GIRLS CALENDAR 2019

PREVIEW



LIQUI MOLY I MEGUIN I 09 I 201810 11LIQUI MOLY I MEGUIN I 09 I 2018

Our complete range 
with around 4,000 products

Our garage and 
service concepts for more sales

Admiration and 
inspiration on around 500 m²

PREVIEW

AUTOMECHANIKA 2018

From 11 - 15 September it's time again: At Automechanika
in Frankfurt we are presenting to our international customers,
business partners and friends on around 500 m² our unique
product range, our innovation and our unrivaled 
LIQUI MOLY spirit. The world's largest exhibition for the automotive
aftermarket is one of the few opportunities to discover our entire
range of around 4,000 products.

We show how we support garages in their business
and how we can open up new sales opportunities. For example, 
with our two new JetClean Tronic II and Gear Tronic II devices.

We look forward to our personal contact with you and to
exciting technical talks! 

We look forward to a great meeting of the
entire LIQUI MOLY family worldwide!

LIQUI MOLY at 
Automechanika 
Frankfurt: Where 
pros profit!

You are cordially

invited:

Automechanika Frankfurt

 September 11 - 15, 2018

Hall 9.1 | booth C04 + C06
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From 11 to 15 September 2018 the LIQUI MOLY 
family worldwide is once again getting together at 
Automechanika. You can find us in hall 9, booth C 06! 

And all this is waiting for you:

PREVIEW

AUTOMECHANIKA 2018
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ONLINE CAMPAIGN

ADVERTISING CAMPAIGN

Combined, global 

advertising power 

With our international 

online banners we are 

precisely where our customers are:

• Campaign in 128 countries

• Advert in 50 languages

• Competition in 25 languages

• Facebook adverts 

    in more than 30 countries

1 billion 
         advertising contacts
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ONLINE CAMPAIGN

ADVERTISING CAMPAIGN

Global investment 
in the success 
of our customers

Global online campaign 
"The billion figure":

It will soon be here: For 4 to 6 weeks we are showing advertising banners on Facebook and 
via the Google partner network – combined with the prize draw of 3 trips incl. a MotoGP visit. 
The biggest LIQUI MOLY marketing campaign carried out so far, with a previously 
unimaginable reach of a billion advertising contacts! Therefore get ready now: For the rush 
of customers and the demand for products by Germany's most popular lubricant brand!

Attention-grabbing: We are starting with three different designs and individually 
adjusting the appearance of the advertising banners to the taste of our target group.

We invest, 
our partners benefit!

DESIGN 1
"Best brand advert theme"

Page 1

Page 2

DESIGN 2
"Racing flag"

Page 1

Page 2

DESIGN 3 
"Made in Germany"

Page 1

Page 2

1.0 billion 
 advertising contacts
 advertising contacts

In 50 languages In 50 languages 
and 128 countriesand 128 countries
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ONLINE CAMPAIGN

The campaign website will 
be a symbiosis of our core 
message "Germany's most 
popular lubricant brand" 
and the MotoGP 
competition. With careful 
reading the user can safely 
answer the competition 
question and then directly 
convince themselves of 
our product range. 
The campaign proves: 
LIQUI MOLY is also digitally 
in touch with the times!

With our "billion figure" we 
are drawing attention to 
us and our products on a 
scale that has never existed 
before. In order to benefit 
from this, please heed our 
tips on the next page!

ADVERTISING CAMPAIGN Look forward to the 

look and design of our 

campaign website! 

Sharp stuff:
The complete campaign design
can be seen 
in the next edition!
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Thanks to the massive publicity of our mega campaign,
the demand for our lubricants, additives, care products and service products
will rapidly increase. It is down to you to prepare yourself today and to convert the 
high demand for LIQUI MOLY products into your sales.

So make provisions now – this checklist shows you 
how you can earn more money with LIQUI MOLY!

Steer customers into your 
store: Display facade designs, 
outdoor decorations, flags and
banners to advertise
that you stock LIQUI MOLY 
products.

Ensure product availability: Order on 
time and stock sufficient  

LIQUI MOLY products.

Lots sell lots: Fill your shelves and
present the diversity of the entire
LIQUI MOLY range!

Promote sales:  
Position sales displays  
in highly frequented checkout or 
secondary placement zones.

Create additional  
incentives to buy: Set up  
POS displays at the  
sales counter.

Only those who stand out, win:  
Create an attractive brand presence at the 

point of sale with folding walls, banners, 
ceiling hangers etc.

Use digital reach:
communicate and spread the word about your 
LIQUI MOLY range on social media.

Show your expertise  
and customer focus: Actively

advise and sell  
LIQUI MOLY products.

Make use of the advertising power 
of ourbillion figure for your business!
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The best example of how you can also get our company colors into the 
spotlight is the RED BULL ROMANIACS which took place in the Roma-
nian town of Sibiu. At this international top event, which is considered 
the toughest rally in the world, our friends from LIMOROM once again 
were able to exhaust all advertising opportunities and thereby gave the 
event an unavoidable blue, red and white appearance. As one of the main 
sponsors and exclusive partner for motor oils, additives and care prod-
ucts we ensured a top-class brand experience!

ROMANIA

RED BULL ROMANIACS

It is as if our high-performance
products are designed for
such extreme performances!

The toughest 
Enduro rally 
in the world!
RED BULL ROMANIACS with LIQUI MOLY: 
Great example for successful 
brand showcasing
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600 kilometers 
over 4 days, in front of thousands of
inspired spectators! The combination
of ultimate driving fun and extreme
challenges has brought the best
extreme Enduro riders in the world
to Romania for 15 years!

ROMANIA

RED BULL ROMANIACS
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ROMANIA

RED BULL ROMANIACS

26262626
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PRODUCT RANGE

MOTORBIKE

WWW.LIQUI-MOLY.DEWWW.LIQUI-MOLY.DE

Public events such as the RED BULL ROMANIACS are
ideal for bringing our extensive MOTORBIKE range 
to the attention of motorcycle enthusiasts worldwide! 
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SALES PROMOTION

MOTORBIKE

LIQUI MOLY advertising material guarantees a strong presence 
in commercial and workshop sales rooms.

Motorbike Roll-Up
(Art.-Nr. 50205)

Werbetafel Motorbike 
594 x 745 mm
(Art.-Nr. 9911)

Ölwechselaufkleber
Motorbike 
(Art.-Nr. 8475)

Ölwegweiser
Motorbike
(Art.-Nr. 8769)

Produktübersicht
Motorbike
(Art.-Nr. 8770)

Produktübersicht
Harley-Davidson
(Art.-Nr. 5869)

EV-Prospekt
(Art.-Nr. 5560)

Poster Sandro Cortese, DIN A1
(Art.-Nr. 5720) Aufkleber Motorbike 

(Art.-Nr. 8543)

As the official lubricant supplier of Moto2 and Moto3 and sponsor of MotoGP
we know how to ensure optimum performance on two wheels! Use our varied
sales materials in order to bring your customers closer to this combined portfolio 
of top products!

You can find our materials online in our media center at www.pim.liqui-moly.de. 
You have no credentials yet? Then please send an e-mail to pim@liqui-moly.de.
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PRESS NATIONAL
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Export Area Manager Benjamin Kopp and 
Patrick Frei (export management assistant) 
have visited our long-standing partner 
Raimi in Hong Kong. As permanently fixed 
advertising space is very expensive in 
Hong Kong, two LIQUI MOLY vans now drive 
across Hong Kong 6 days per week and 
deliver products to our sales partners. 

There will be five more by the end of the 
year! Many thanks for the great reception 
with terrific hospitality!

HONG KONG
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Benjamin Kopp (Export Area Manager) and Patrick Frei (export management 
assistant) were in Seoul and, together with our partner LIQUI MOLY Korea Co., 
Ltd., visited sales partner All That Parts. All That Parts has specialized in 
motorbike and car care. 

Owner Mr. Han Kuy Bae has long been a big fan of our brand. In the next six 
months he is going to set up an impressive car care service garage. An LM 
showroom will also be integrated into it. From left to right: Benjamin Kopp 
(Export Area Manager), LIQUI MOLY Korea CEO Young Wook, All That Parts CEO 
Kuy Bae and Patrick Frei (export management assistant).

SOUTH KOREA
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Persuasion at the "Testival"
by LIQUI MOLY
A welcome opportunity for extensive testing was offered  
by the team of our partner LIQUI MOLY Eurasia at the 
two-day LIQUI MOLY festival in Kazakhstan. End users in
particular were able to convince themselves of our product 
quality and the unique LIQUI MOLY spirit here.  

KAZAKHSTAN

LIQUI MOLY FESTIVAL
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Business meeting with our long-standing, inspired LIQUI MOLY partner and friend: 
General Director Shiyaty Vladimir (center) of STO DUKAT OIL from Luzk, framed by Artur Bernt 
(Export, left) and Andreas Maidel (Export Area Manager, right).

UKRAINE

Our LIQUI MOLY England team travels through the country, in order to use live demos to clearly 
present the effectiveness and benefits of our products, such as our JetClean Tronic II cleaning
device here. The result: Engine performance improved by the bank and inspired garage owners.

UNITED KINGDOM
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At several performance shows for two and four-wheel vehicles LIQUI MOLY England once again 
displayed charming brand presence and the versatility of our products.

UNITED KINGDOM

PERFORMANCE SHOWS

When, like here at Motorbike 2018 in Kiev, lead motorbike brands meet for the most important 
rendezvous in the country, our brand has to be there also. Professionals and motorbike fans, 
specialist visitors and private individuals were able to get a picture of our comprehensive 
MOTORBIKE range at our well-arranged booth.

UKRAINE

MOTORBIKE 2018
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MOTORSPORT CALENDAR 2019

PREVIEW
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UNITED KINGDOM
BTRC

Pure engine power and thrills with LIQUI MOLY on board! Together with his T Sport Racing, on his 
4th run at this year's British Truck Racing Championship (BTRC) in Donington Park team driver 
Terry Gibbon assured his hard-fought 3rd place finish.

At the rally in Orumieh our Iranian friends unmistakably held the LIQUI MOLY colors high with 
several marked cars as well as advertising along the course!

IRAN

RALLY
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A successful start for our Meguin sponsorship in rally racing: Julius Tannert and Jürgen Heigl 
secured a respectable 4th place at Rally Finland. It is the mythology of Rally Finland and the 
ultrafast gravel courses through forests and over meadows that give our rally drivers goose 
pimples. More than 100,00 fans flooded from all over Europe to Jyväskylä, packed in tightly at the 
courses and enjoyed the wild hut for tenths of seconds.

FINLAND

RALLY

LIQUI MOLY inspiration on two wheels and off the track! The 140 best Enduro riders met in the 
Oblast region for the I-TH stage of the Russian cup. The participants came from Russia, Belarus, 
Estonia and Ukraine. A successful event at which our blue, red and white colors offered a fitting 
frame!

RUSSIA
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Our friends from LIQUI MOLY Réunion ensure even greater brand awareness in the French 
overseas department in the Indian Ocean with vehicle stickers and monobike sponsorship. 

LA RÉUNION

MONOBIKE

Michael Popov of the LIQUI MOLY Smoke Crew racing team drifted just past the podium but 
straight into the hearts of the fans in the Kyrgyz drift championship "Gradus Cup Drift" –
supported by LIQUI MOLY Central Asia.

KYRGYZSTAN

GRADUS CUP DRIFT
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Location, location, location! This billboard at Hagebaumarkt in Lübz, Germany is optimally 
positioned on Bundesstraße 191 and grab the attention of thousands of car and truck drivers 
each day.

Well on the way with LIQUI MOLY! Our colleague Herbert Linhart (Area Manager Sales Austria) 
knows where our vehicle stickers are best-placed: in the WeiSwo car garage Mistelbach, Austria.

AUSTRIA

LÜBZ

VEHICLE LABELING

OUTDOOR ADVERTISING

COLOGNE

MOTORWORLD

Mobility can be experienced in all its variety on around 50,000 m² at the newly opened
MOTORWORLD in Cologne. Of course, this is something Germany's most popular oil brand has
to be a part of. In future it will be "t(h)ank you very much" at the LIQUI MOLY filling station in 
a retro design.
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SPONSORSHIP

MOTOGP

LIQUI MOLY I MEGUIN I 09 I 2018LIQUI MOLY I MEGUIN I 09 I 2018

Intact GP team continues strong season

The Dynavolt Intact GP riders Xavi Vierge and Marcel Schrötter again went from 
one top-ten finish to the next in the second half of the season – as always driven 
by our top products, which are officially used in Moto2 and Moto3!

Marcel Schrötter backs 

our MOTORBIKE products!

Xavi Vierge shows this  season 

that he is one to look out 

for in the future!
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I use it!

Made in Germany. 
Made for you. 

See the whole success story:

www.iuseit.us#iuseit

I use it!

For further information or technical support please call 1-888-MOLYOIL (665-9645)

"I sell LIQUI MOLY products but
more importantly I use them
in our race team which has won
 7 championships!"
Will Turner
Turner Motorsport
Amesbury, Ma

It is nice that our two old hands Werner Lehmkemper (National Sales Manager, left) and Herbert 
Müller (Area Manager Garage) were at the TCR customer event at the Nürburgring. Here new 
customer contacts are made each year, our expertise in terms of racing passed on and our global 
family ties cherished and cared for.

SPONSORSHIP

TCR GERMANY
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LIQUI MOLY and motor sports simply go together. And aren‘t 
they always impressive, our „LIQUI MOLY Big 3?“ These three 
top teams, which we have been supporting on and under the 
hood for quite some time, will soon be given a very special, 
fast-paced appearance! But that‘s all we‘ll tell you for now. 
After all, anticipation is half the fun! So stay tuned, maybe there 
will be more to see in the next issue!

Fastest of our Big 3: 
The InactGP team

Regulars in the Big 3: 
The LIQUI MOLY Engstler Team

Heavy weight of our Big 3: 
The Hahn Racing team

SPONSORSHIP

THE LIQUI MOLY-BIG 3



LIQUI MOLY I MEGUIN I 09 I 201862 63LIQUI MOLY I MEGUIN I 09 I 2018

DOUBLE VICTORY!
Team Engstler celebrated its first victory on the second 
use of the Hyundai i30 N TCR in the ADAC TCR Germany. 
On the dune course in Zandvoort, Netherlands Luca 
Engstler triumphed in the Sunday race against his team 
colleague Théo Coicaud.

In the championship, third-placed Luca Engstler reduced 
his deficit to table-topper Niels Langeveld to 22 points 
before the remaining two race weekends. Of course, 
we have our fingers crossed for the overall victory, 
powered by LIQUI MOLY!

SPONSORING

TCR GERMANY
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At the legendary Nürburgring Luca Engstler and Théo Coicaud 
started as Hyundai Team Engstler for the first time in the 
ADAC TCR Germany. Optimum lubrication of the new Hyundai 
i30 N TCR is ensured by our high-performance Synthoil HT 
5W-40 motor oil and our fully synthetic HYP 75W-140 gearbox 
oil. We look forward to the highly promising cooperation with 
Hyundai!

SPONSORSHIP

HYUNDAI TEAM ENGSTLER

At the 1,006 km race in Palanga, quite simply the motorsports event in Lithuania, our partner 
Autopsa used the spectacle as one of the most important sponsors to inspire customers and fans, 
make new contacts and generate additional sales.

Particularly under the toughest conditions, our premium products deploy their full potential – 
like here at the National Cross Country at Piggs Peak, Swaziland.

SWAZILAND

LITHUANIA

NATIONAL CROSS COUNTRY

PALANGA
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What Formula One can do on the asphalt was shown by the B-Racing German Powerboat Team, 
sponsored by us, at the 1st ADAC Weser-Ems motorboat race on the water. As part of the 10-year 
anniversary of the Waterfront Bremen, the world elite met here to hunt points for the 
International German Championship.

SPONSORSHIP

POWERBOAT

Desinfetante de 
sistemas de tanques

contaminados

Limpeza do sistema
de combustível

Prevenção 
de contaminação 

por bactérias

Prevenção
da corrosão

Com estabilizador
de combustível

Mais Qualidade. 
Maior segurança.
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A proteção de confiança para sua embarcação: Aditivos, óleos de 
motor, pastas especiais e produto de conservação da LIQUI MOLY, 
a marca preferida dos alemães há oito anos consecutivos.  
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SALES PROMOTION

MARINE

LIQUI MOLY advertising material guarantees a strong presence 
in commercial and workshop sales rooms.

Marine Topper 
Thekendisplay
(Art.-Nr. 50404)

Thekendisplay 
LIQUI MOLY
(Art.-Nr. 9965)

Fahne Marine 
100 x 120 cm
(Art.-Nr. 50204)

Marine Problemlöser
(Art.-Nr. 50384)

Marine Produkte Plakat, DIN A1
(Art.-Nr. 50720)

Katalog Marine
(Art.-Nr. 5561)

Marine Werbetafel
500 x 500 mm
(Art.-Nr. 50380)

Marine Logo 
135 x 110 mm
(Art.-Nr. 50218)

Marine Logo 
60 x 50 mm
(Art.-Nr. 50217)

Reliability is everything, particularly on water. We ensure that the equipment 
works and remains high-performing, just as it should. In order to present our varied 
boat helpers to your customers and partners, use our advertising materials. 

These are available at pim.liqui-moly.de. You have no credentials yet?
Then please send an e-mail to pim@liqui-moly.de.

Aufkleber Marine-Logo + Slogan
150 x 50 mm
(Art.-Nr. 50219)

Marine Seitenteil 
Futura-Shop
(Art.-Nr. 50439)

50
43

91
61

0

www.liqui-moly.com

Motor Oils,
Additives and

Boat Care
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SPONSORSHIP

GERMANY

GERMANYLA REUNION

SOUTH AFRICA

SOUTH AFRICAJAPAN

PARAGUAY
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Ingo Glatter and co-driver Gustav Fenz achieved an "historic" result at the Ennstal Classic 
2018. With their Mini Cooper S (construction year 1972) they won Epoch 4 and managed an 
outstanding 2nd place out of 238 participants in the overall ranking. The basis of the success: 
the harmony between the co-driver, driver, car and, of course, the right lubricants ;-)

AUSTRIA

ENNSTAL CLASSIC
PRODUCT RANGE

CLASSIC OILS

LIQUI MOLY – fountain 
of youth for old treasures
Owners of classic cars really appreciate the fascination for cars. 
There is a corresponding requirement to keep the dream car in an 
outstanding condition for as long as possible – both visually and 
technically. The best is just about good enough here. As, on the 
inside and outside, the same applies: Neglectfulness in mainte-
nance and care not only reduce the fun of your trip, but also the 
value of the "holy" metal, for example with rust to the body, tears 
in the upholstery covers, brittle plastic and 
much more. 
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SALES PROMOTION

CLASSIC OILS

LIQUI MOLY advertising material guarantees a strong presence 
in commercial and workshop sales rooms.

Prospekt Klassische Fahrzeuge
(Art.-Nr. 5259)

Aufkleber Classic
80 x 80 mm
(Art.-Nr. 9870)

Heft Service-Nachweis Classic
(Art.-Nr. 50228)

Topper Futura-Shop Classic-Öle 
(Art.-Nr. 9912)

LIQUI MOLY-Fahne
150 x 360 cm
(Art.-Nr. 5368)

LIQUI MOLY-
Auslegerfahne
150 x 360 cm
(Art.-Nr. 5357)

Our products for classic cars are just right for everyone that wants only the 
best for their prized treasures. Our advertising materials offer an ideal picture 
of the many positive properties of our CLASSIC products! 

These are available at pim.liqui-moly.de. You have no credentials yet?
Then please send an e-mail to pim@liqui-moly.de.
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Passion, performance, perfection 
As a successful trio over rough and smooth and  
for an outstanding 5th place overall finish at the Baja 
Aragon Teruel 2018 in Spain: Driver Ricardo Porem, 
the Ford Ranger by Team South Racing and our 
high-performance lubricants.

SPAIN

SOUTH RACING



LIQUI MOLY I MEGUIN I 09 I 201878 79LIQUI MOLY I MEGUIN I 09 I 2018 LIQUI MOLY I MEGUIN I 09 I 2018LIQUI MOLY I MEGUIN I 09 I 2018LIQUI MOLY I MEGUIN I 09 I 2018

Dust, dirt, mud? Give it here! 
When it's about battling our way over rough and smooth 
we are rarely reluctant! LIQUI MOLY Eurasia supported
an off-road event in Almaty Oblast, in the steppe 
of Kazakhstan. At the motorsports event 20 teams 
started, fans and media representatives were equally
inspired. Once again we were able to prove the top
quality of our products under the toughest of conditions 
– and even had fun doing it!

SPONSORSHIP

KAZAKHSTAN
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Looked after wheels are a genuine eye catcher on cars.
They upgrade any vehicle. However, adhesive dirt, such as 
brake dust, salt and dirt from the roads can make expensive 
wheels look dull and damage them. Regular cleaning 
counteracts these issues. Our special wheel cleaner is 
a useful tool. It intensively cleans persistent dirt to bring 
back the shine to your wheel arches. It contains no acids,
is biodegradable and thus environmentally friendly.  
This is also confirmed by the auto motor und sport (ams) 
magazine in its RIM CLEANER TEST carried out together with 
Dekra. There our product attained second place.

A further plus of our rim cleaner: Good performance at 
an affordable price. It is to this result that GTÜ and 
AUTO ZEITUNG come in two tests. There the cleaner was 
classified as "recommended" and finished in first place by 
some distance in the price ranking.

Using it is simple: 
 
● Spray special wheel cleaner onto dirty wheels. 
● Leave for around 5 to 7 minutes depending on the degree 

of contamination. 
● Once the cleaner has turned purple, it has reached its 

ideal cleaning effect. Use a sponge or brush for extremely 
persistent dirt. 

● Thoroughly rinse off the released dirt using a strong 
water jet.

PRODUCT RANGE

RIM CLEANER

A gem in the LIQUI MOLY 
car care series – good performance 
at an affordable price

Special 
rim cleaner

LIQUI MOLY I MEGUIN I 09 I 2018

persistent dirt.
● Thoroughly rinse off the released dirt using a strong 

water jet.

https://youtu.be/znnHfYHcN2k
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A special treat for handball fans and
every sports fan – and we are involved
Our sponsorship of the 2019 World Handball Championships is already liv-
ing up to its reputation! So get ready for the increased brand presence and 
demand for LIQUI MOLY products. As our advertising hoarding will attract 
the attention of fans in attendance at the Berlin, Munich, Cologne and 
Hamburg venues as well as in Herning, Denmark as well as millions 
of television viewers worldwide. The opening game takes place on January 
10, 2019 with the German national team against South Korea. We are 
looking forward to it!

SPONSORSHIP

2019 WORLD HANDBALL CHAMPIONSHIPS

A hit for our 
blue-red-white global brand!
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With "STAtube" our customer STAHLGRUBER GmbH runs its own YouTube channel for 
commercial customers. In August, the marketing team visited our company headquarters in Ulm 
in order to produce a video for both the topics of additive development/research and JetClean 
Tronic II. Our telegenic "interview partners" David Kaiser and Reiner Schönfelder spoke and 
answered questions competently as ever. We look forward to the broadcast of the two episodes 
with excitement.

VIDEO PRODUCTION

STAHLGRUBER-TV
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Three new colleagues were welcomed by Ernst Prost (CEO LIQUI MOLY, center) together with 
Hannah Friedrich (HR, left), Monique Neumann (HR 2nd from left) and Alexandra Holzwarth 
(Management Assistant, right) into the LIQUI MOLY family in August: Matthias Fixel (store 

NEW RECRUITS

logistics technician, 3rd from left), Jessica Vita (media designer, 3rd from right) and Achim Lenk 
(commercial vehicles sales employee, 2nd from right).
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Double reason for congratulations at Meguin too (from left to right): Andreas Roden (Assistant 
Shipping/Logistics Manager), Bernd Bonenberger (Shipping/Logistics, 25-year anniversary), 
Michael Scholer (Laboratory Manager), Lucas Marx (trainee laboratory chemist, average grade of 
1.3), Roger Pusse (Works Council Chairman) and Ingrid Theobald (Management Assistant).

CONGRATULATIONS

There were flowers for our guys (from left to right): Thomas Werner (Logistics Manager, 60th 
birthday), Elisabeth Braun (Purchase Assistant & Fleet Manager, 60th birthday), Anita Wagner 
(Industry Sales, 10-year anniversary), Ernst Prost (CEO LIQUI MOLY), Helga Horn (Production) and 
Michael Bock (Maintenance & Technology Manager, 20-year anniversary).

ANNIVERSARIES
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Huge shock in the DFB-Pokal!
SSV Ulm 1846 Fußball e.V., sponsored by LIQUI MOLY, beats reigning cup champion 
Eintracht Frankfurt by 2-1 and enters the second round!

What a sensation! And the LIQUI MOLY was right in the thick of it: We sponsored the team 
on the shirt, which will now go down in club history.
In all respects the game was a classic case of David versus Goliath. The reigning German 
Cup winners came from Hesse to the Danube and brought a great deal of international 
experience with them. But the incredible crowd of Ulm fans and the excitement proved 
to be a very helpful additional drive.

In front of around 18,500 spectators in the sold-out Donaustadion the sparrow players 
were driven on and on by the outstanding atmosphere and, thanks to the goals by Steffen 
Kienle (60th minute) and Vitalij Lux (75th minute), they got a deserved victory.

We are proud of this great team performance and 
wish SSV Ulm Fußball e.V. lots of success in the 
next round and the rest of Regionalliga season!

SPONSORSHIP

DFB-POKAL

LIQUI MOLY I MEGUIN I 09 I 2018

Defeater of the reigning cup champions!
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NATIONAL PRESS
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A common method of reducing pollutant emissions in 
modern combustion engines while at the same time 
improving their effectiveness is to inject the fuel directly  
into the combustion chamber. Direct injection  
assumes that the injector used (gasoline or diesel) 
goes into the combustion chamber. The consequence 
is that the sensitive nozzle head is permanently in 
contact with exhaust gases (including soot). Depend-
ing on the driving style and quality of fuel, deposits 
quickly form at the fuel outlets on the nozzle head. 
This means that the injected fuel can no longer mix 
optimally with the air, which in turn leads to higher 
consumption and with it an increase in pollutant emis-
sions. As time goes on, more combustion residues 
such as soot is produced, clogging the fine outlets 
even more. This results in even poorer combustion 
through to the injector being blocked or the system 
failing, which can entail costly repairs. A further prob-
lem with direct-injection gasoline and diesel engines 
is that the intake area is not cleaned. This is contami-

nated both by the exhaust gas flowing back as a result 
of valve overlap and crankcase ventilation (deposits on 
the intake valves) and by the exhaust gas recirculation 
system. This combination of exhaust gas tract and  
intake tract causes what can be enormous deposits on 
the intake side of the engine. The resulting problems 
are wide and varied - from a thoroughly contaminated 
intake area through a faulty exhaust gas recirculation 
valve to poorly closing intake valves and the associated 
loss of compression.
JetClean  Tronic  II from LIQUI MOLY combines with 
our Pro-Line JetClean Tronic II additives to eliminate 
problems in the fuel and intake system quickly and 
reliably. 

Fuel and intake system cleaning  
with JetClean Tronic II

Efficient, thorough, reliable:

Scope of delivery:

Optional accessories:
JetClean Tronic II 
TD ASR with compressed air connection

Connection hoses with plug 

Intake system cleaning set

Sealing plate for fuel filter

Adapter with open plug

Needle, Luer and rubber cone

Fuel filter & gasoline/ 
diesel sticker

JetClean Tronic II JetClean Adapter set 1-32 M1
Part no.:  29001
Contents: 1 each
Type of packaging: Case
PU: 1

Part no.:  8263
Contents: 1 each
Type of packaging: Plastic box
PU: 1

JetClean Adapter set M2

JetClean Adapter set P1

Part no.:  29067
Contents: 1 each
Type of packaging: Case
PU: 1

Part no.:  29069
Contents: 1 each
Type of packaging: Plastic box
PU: 1

Part no.:  29070
Contents: 1 each
Type of packaging: Plastic box
PU: 1

Technical Support:
Phone: +49 731 1420-871
E-Mail: support@liqui-moly.com

No liability for misprints.
Subject to technical modifications.

LIQUI MOLY GmbH
Jerg-Wieland-Straße 4
89081 Ulm
GERMANY
Phone:+49 731 1420-0
Fax: +49 731 1420-75
E-Mail: info@liqui-moly.com
www.liqui-moly.com

With best regards:
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Products for  
fuel system cleaning

Products for  
intake system cleaning

How JetClean Tronic II pays off: Description of the device:
Fuel system cleaning
Selling price of fuel system cleaning (net)  _____

Cost of Pro-Line  
JetClean Fuel System Cleaner 1 l*  _____

Profit per application (net)**   _____

 
Profit from 144 fuel system cleaning operations  
per year (3 per week)**   ________

Intake system cleaning
Selling price of intake system cleaning (net)  _____

Cost of Pro-Line JetClean Gasoline  
Intake System Cleaner 300 ml*  _____

Profit per application (net)**   _____

 
Profit from 96 intake system cleaning operations  
per year (2 per week)**   ________
 
Total profit for fuel and  
intake system cleaning per year   _________

A:  3 l tank for fuel system cleaning
B:  300 ml tank for intake system cleaning
C:  Pressure gauge
D:  Pressure regulator
E:  Fill level indicator
F:  12 V power supply
H:  Fuel system cleaning feed quick connector
J:  Fuel system cleaning return quick connector
K:  Intake system cleaning feed quick connector
L:  ON/OFF switch
M: Pump fuse 15 A (top)
N:  Fan, signal transmitter, indicator lamps fuse 3 A (bottom)
O:  Gasoline/diesel fuel filter
P:  Fuel system cleaning tank A fill level indicator
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The JetClean Tronic II concept:

Trainings

ProductsProducts

Accessories

Fuel system 
cleaning

Intake system 
cleaning

Sales promotion

All products that make 
professional intake system 
cleaning possible.

All products for 
perfect fuel system 
cleaning.

Connection adapter for all
standard vehicle types.

Universal adapters and 
hoses for the intake area.

Advertising material for the effective marketing
of the fuel system and intake system cleaning.

LIQUI MOLY offers
training courses
and instruction on site.

JetClean Tronic II:  
The 2-in-1 application

External 
advertising

Billboards and printed advertisements.

Accessories

01  One device for two applications. Both the fuel system  
and the intake system can be cleaned at the same time.

02   Made in Germany quality. The device was developed  
and manufactured in Germany and is CE tested.  
 

03   Housing and tanks made of high-grade stainless steel.

04   Active cooling of housing and medium in order  
to avoid the formation of steam bubbles. A continuous 
warning tone is given for safety if the medium reaches 
a temperature > 50 °C. The red indicator lamp on the 
device lights up at the same time.

05   To prevent the engine “running dry”, a continuous  
warning tone is given when the fill level in the additive 
tank reaches approx. 250 ml and the blue indicator  
lamp on the device lights up at the same time.

06   Pressure regulator instead of bypass valve. The  
pump regulates the pressure automatically as soon  
as the vehicle demands more or less power. The  
maximum operating pressure is 6.5 bar. The pressure 
regulator allows the pressure in the device to be relieved 
completely after cleaning, ensuring additional safety.

07   Operated from the starter battery (12 volts) of the  
vehicle. This means cleaning does not need to be done 
at a specific location, and there is no need for an annual 
DGUV inspection.

08   Efficient pump delivering up to 120 l/h.

09   The high-quality pressure gauge displays pressures  
of up to 10 bar.

10  Standard fuel filter available in the trade with a filtration 
rate of 3-5 μm. The scope of delivery includes a sealing 
plate with screw for sealing the removed gasoline or 
diesel fuel filter.

11   Easy-to-read fill level indicator on the outside.

12  Separate tank for cleaning the intake tract.

13  Special adapters allow easy adaptation on the vehicle.

14   Also suitable for commercial vehicles, agricultural  
machinery, buses and motorcycles.

15   Adapter kits of the predecessor model can still be used.

16  Comprehensive operating instructions.

17  Both tanks can be emptied completely.

17 advantages of JetClean Tronic II:

Pro-Line  
JetClean Fuel  
System Cleaner

1 Liter
Part no. 5147

5 Liter
Part no. 5151

500 ml
Part no. 5154

1 Liter
Part no. 5149

5 Liter
Part no. 5155

300 ml
Part no. 20985

300 ml
Part no. 20986

Pro-Line  
JetClean Diesel  
Injection Cleaner

Pro-Line  
JetClean Gasoline  
Intake System Cleaner

Pro-Line  
JetClean Diesel  
Intake System Cleaner

PROBLEM-SOLVING PRODUCTS 

JETCLEAN TRONIC II
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Products for  
fuel system cleaning

Products for  
intake system cleaning

How JetClean Tronic II pays off: Description of the device:
Fuel system cleaning
Selling price of fuel system cleaning (net)  _____

Cost of Pro-Line  
JetClean Fuel System Cleaner 1 l*  _____

Profit per application (net)**   _____

 
Profit from 144 fuel system cleaning operations  
per year (3 per week)**   ________

Intake system cleaning
Selling price of intake system cleaning (net)  _____

Cost of Pro-Line JetClean Gasoline  
Intake System Cleaner 300 ml*  _____

Profit per application (net)**   _____

 
Profit from 96 intake system cleaning operations  
per year (2 per week)**   ________
 
Total profit for fuel and  
intake system cleaning per year   _________

A:  3 l tank for fuel system cleaning
B:  300 ml tank for intake system cleaning
C:  Pressure gauge
D:  Pressure regulator
E:  Fill level indicator
F:  12 V power supply
H:  Fuel system cleaning feed quick connector
J:  Fuel system cleaning return quick connector
K:  Intake system cleaning feed quick connector
L:  ON/OFF switch
M: Pump fuse 15 A (top)
N:  Fan, signal transmitter, indicator lamps fuse 3 A (bottom)
O:  Gasoline/diesel fuel filter
P:  Fuel system cleaning tank A fill level indicator
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The JetClean Tronic II concept:

Trainings

ProductsProducts

Accessories

Fuel system 
cleaning

Intake system 
cleaning

Sales promotion

All products that make 
professional intake system 
cleaning possible.

All products for 
perfect fuel system 
cleaning.

Connection adapter for all
standard vehicle types.

Universal adapters and 
hoses for the intake area.

Advertising material for the effective marketing
of the fuel system and intake system cleaning.

LIQUI MOLY offers
training courses
and instruction on site.

JetClean Tronic II:  
The 2-in-1 application

External 
advertising

Billboards and printed advertisements.

Accessories

01  One device for two applications. Both the fuel system  
and the intake system can be cleaned at the same time.

02   Made in Germany quality. The device was developed  
and manufactured in Germany and is CE tested.  
 

03   Housing and tanks made of high-grade stainless steel.

04   Active cooling of housing and medium in order  
to avoid the formation of steam bubbles. A continuous 
warning tone is given for safety if the medium reaches 
a temperature > 50 °C. The red indicator lamp on the 
device lights up at the same time.

05   To prevent the engine “running dry”, a continuous  
warning tone is given when the fill level in the additive 
tank reaches approx. 250 ml and the blue indicator  
lamp on the device lights up at the same time.

06   Pressure regulator instead of bypass valve. The  
pump regulates the pressure automatically as soon  
as the vehicle demands more or less power. The  
maximum operating pressure is 6.5 bar. The pressure 
regulator allows the pressure in the device to be relieved 
completely after cleaning, ensuring additional safety.

07   Operated from the starter battery (12 volts) of the  
vehicle. This means cleaning does not need to be done 
at a specific location, and there is no need for an annual 
DGUV inspection.

08   Efficient pump delivering up to 120 l/h.

09   The high-quality pressure gauge displays pressures  
of up to 10 bar.

10  Standard fuel filter available in the trade with a filtration 
rate of 3-5 μm. The scope of delivery includes a sealing 
plate with screw for sealing the removed gasoline or 
diesel fuel filter.

11   Easy-to-read fill level indicator on the outside.

12  Separate tank for cleaning the intake tract.

13  Special adapters allow easy adaptation on the vehicle.

14   Also suitable for commercial vehicles, agricultural  
machinery, buses and motorcycles.

15   Adapter kits of the predecessor model can still be used.

16  Comprehensive operating instructions.

17  Both tanks can be emptied completely.

17 advantages of JetClean Tronic II:

Pro-Line  
JetClean Fuel  
System Cleaner

1 Liter
Part no. 5147

5 Liter
Part no. 5151

500 ml
Part no. 5154

1 Liter
Part no. 5149

5 Liter
Part no. 5155

300 ml
Part no. 20985

300 ml
Part no. 20986

Pro-Line  
JetClean Diesel  
Injection Cleaner

Pro-Line  
JetClean Gasoline  
Intake System Cleaner

Pro-Line  
JetClean Diesel  
Intake System Cleaner

A common method of reducing pollutant emissions in 
modern combustion engines while at the same time 
improving their effectiveness is to inject the fuel directly  
into the combustion chamber. Direct injection  
assumes that the injector used (gasoline or diesel) 
goes into the combustion chamber. The consequence 
is that the sensitive nozzle head is permanently in 
contact with exhaust gases (including soot). Depend-
ing on the driving style and quality of fuel, deposits 
quickly form at the fuel outlets on the nozzle head. 
This means that the injected fuel can no longer mix 
optimally with the air, which in turn leads to higher 
consumption and with it an increase in pollutant emis-
sions. As time goes on, more combustion residues 
such as soot is produced, clogging the fine outlets 
even more. This results in even poorer combustion 
through to the injector being blocked or the system 
failing, which can entail costly repairs. A further prob-
lem with direct-injection gasoline and diesel engines 
is that the intake area is not cleaned. This is contami-

nated both by the exhaust gas flowing back as a result 
of valve overlap and crankcase ventilation (deposits on 
the intake valves) and by the exhaust gas recirculation 
system. This combination of exhaust gas tract and  
intake tract causes what can be enormous deposits on 
the intake side of the engine. The resulting problems 
are wide and varied - from a thoroughly contaminated 
intake area through a faulty exhaust gas recirculation 
valve to poorly closing intake valves and the associated 
loss of compression.
JetClean  Tronic  II from LIQUI MOLY combines with 
our Pro-Line JetClean Tronic II additives to eliminate 
problems in the fuel and intake system quickly and 
reliably. 

Fuel and intake system cleaning  
with JetClean Tronic II

Efficient, thorough, reliable:

Scope of delivery:

Optional accessories:
JetClean Tronic II 
TD ASR with compressed air connection

Connection hoses with plug 

Intake system cleaning set

Sealing plate for fuel filter

Adapter with open plug

Needle, Luer and rubber cone

Fuel filter & gasoline/ 
diesel sticker

JetClean Tronic II JetClean Adapter set 1-32 M1
Part no.:  29001
Contents: 1 each
Type of packaging: Case
PU: 1

Part no.:  8263
Contents: 1 each
Type of packaging: Plastic box
PU: 1

JetClean Adapter set M2

JetClean Adapter set P1

Part no.:  29067
Contents: 1 each
Type of packaging: Case
PU: 1

Part no.:  29069
Contents: 1 each
Type of packaging: Plastic box
PU: 1

Part no.:  29070
Contents: 1 each
Type of packaging: Plastic box
PU: 1

Technical Support:
Phone: +49 731 1420-871
E-Mail: support@liqui-moly.com

No liability for misprints.
Subject to technical modifications.

LIQUI MOLY GmbH
Jerg-Wieland-Straße 4
89081 Ulm
GERMANY
Phone:+49 731 1420-0
Fax: +49 731 1420-75
E-Mail: info@liqui-moly.com
www.liqui-moly.com

With best regards:
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PROBLEM-SOLVING PRODUCTS 

JETCLEAN TRONIC II



LIQUI MOLY I MEGUIN I 09 I 201898 99LIQUI MOLY I MEGUIN I 09 I 2018

TEST LABORATORY

JETCLEAN TRONIC II

For the proof of effectiveness of Jet Clean Tronic a 2014 Audi A5 2.0 TFSI with approx. 
93,000 kilometers was used. This had not been previously cleaned or had additives applied 
to it. The effectiveness of the fuel and suction cleaning function of the device was tested. 
Here the short version of the impressive results:

The throttle valve before and after use of 
Jet CleanTronic II.
The happy conclusion: The carbon deposits on the injectors were able to be significantly 
reduced! This resulted in significantly improved exhaust values and specially uncombusted 
hydrocarbons (HC). A reduction of 50% was verified. The average injection quantity was 
reduced from 6.0 mg to 5.0 mg when idling. Cleaning of the throttle valve was also verified. 
So, what are you waiting for? Find out for yourself! ;-) 

The visual 
documentation 
and assessment of the 
injectors BEFORE the 
use of Jet Clean Tronic II.

The visual 
documentation 
and assessment of the 
injectors AFTER the use 
of Jet Clean Tronic II.

Before

BeforeAfter After
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www.kfz-betrieb.de

www.markenartikel-magazin.de
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RUSSIA
INTERNATIONAL PRESS



LIQUI MOLY I MEGUIN I 09 I 2018106 107LIQUI MOLY I MEGUIN I 09 I 2018 LIQUI MOLY I MEGUIN I 09 I 2018106 107LIQUI MOLY I MEGUIN I 09 I 2018

RUSSIA SOUTH AFRICA
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SPAIN
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OUTSIDE ADVERTISING

RUSSIA

LIBYAINDIA

RUSSIA

We are setting a highly visible global sign with blue, red and white facades, shop 
and car design for top quality made in Germany. Our customers and partners 
benefit from the powerful signaling effect and the expertise our brand radiates 
the world over!

CHINA

GERMANY
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Clean on the 
outside and filthy 
on the inside?

Flushes and cleans
your engine from the inside –
right before changing oil.

f you are planning an oil change in the near future, you should take 
the opportunity to clean the engine from inside: Motor Clean is the perfect
solution for this.

Highly effective cleaning additives tackle sludge and dirt. They are drained 
with the used oil during an oil change. After an oil change set up in this way, the 
fresh oil can deploy its complete performance in the engine: It runs with less 
wear. The exhaust behavior is optimized and inadequate lubrication prevented.

PROBLEM-SOLVING PRODUCTS 

CAMPAIGN
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PROBLEM-SOLVING PRODUCTS 

CAMPAIGN

Motor Protect 
protects the engine

Our oil additive ensures 
significantly less wear 
and longer engine life

Engine development is moving increasingly towards smaller 
engines. As a result, greater pressures and temperatures are created. 
The chemical protection provided by our Motor Protect is optimally suited
to protecting the engine.

Motor Protect is a modern additive that does without solid lubricants 
entirely. High-pressure wear protection additives create a very thin film
on the engine's sliding points that offers deformation and sliding capacity under 
wearing conditions.
 
● It is effective for at least 50,000 km. 
● Ensures optimum engine performance 

and quiet running 
● ensures significant reduction in wear and longer 

engine life



bug@liqui-moly.de

Next 
closing date: 

13/ 09. 2018

You are
PICTURES AND STORIES
PICTURES AND STORIES is for all of us. By all of us. 
A exceptional reflection of an exceptional brand. Share your 
experiences, success and emotions about the LIQUI MOLY family 
worldwide - with your contribution to the next edition edition 
of our company magazine.

Simply send your photos and all corresponding information to: 

Please note the following points when making a contribution:
LANGUAGE
•	 Texts are preferably to be provided in German or English. 

COMPLETENESS
We need the following information for each submitted photo:
•	 Full names of all persons pictured 

(first/last names, function/profession, company, etc.).
•	 For group photos, the names from left to right.
•	 Time and date of the picture (precise address,  

e.g. name and location of garage).
•	Detailed information and anecdotes on the picture 

(exhibition, event, tribute …).

IMAGE QUALITY
•	 For optimum presentation the pictures 

should have a resolution of at least 1,920 x 1,080 pixels.
•	 File attachments in e-mails should be no larger than 25 MB.
•	Unfortunately, very blurry, faded or rotated photos 

as well as photos with bad light cannot be used.

FILE FORMAT
•	Preferably send photos/pictures as jpg files.
•	Write texts and image captions directly in the mail or 

send as a separate document (Word, Excel or RTF).

The magazine appears
on a monthly basis. That's why 

we ask that content be delivered 
promptly. Photos and articles, 

that are sent after the
respective closing date 

appear in the following issue.




