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DEAR COLLEAGUES

An unusual year lies behind us, unusual in every respect. lockdown, working from héme, social distancing,
ravel resfrictions and so on and so forth. Nevertheless, we've prevailed, we fought right up to the last minute,
fired the "advertising bazooka” and, by taking all necessary measures, secured our jobs, those of our cusiomers
and those of our customers’ customers. Is the top performance achieved by our logistics and sales departments
when processing the donation orders not amazing? Do we not have creative salespeople who still managed
fo stay close to their customers, e.g. via Skype/Zoom calls, despite the physical disiance? Didn't our IT
Department brilliantly manage fo transfer the maijerity of all office work spaces into home offices® Just fo mention
a few examples.

Crealivity and commitment were required. And we have managed fo provide this in an excellent way. Now
WE've done it. The end of the year is approaching. This holiday season is a time to pause for a moment and
rest. Even the Holy Family didn't have an easy time, but the moment when baby Jesus was laid in the manger
symbolises rest, confidence and the most profound peace. My wish is for us all to have this peace.

Peace begins at our doorstep by making sure that in our microcosm we freat our fellow humans with kindness,
only speak the futh and thus do not give socalled fake news a foothold, by reflecting on how we can foster
peaceful togetherness, show folerance and then also practice this in our own environment. Foster this peace
between cultures, religions and beliefs in cur IQUI MOLY family worldwide.

In the context of my Peace for People, People for Peace Foundafion and as a supporter of the Global Ethics
Foundation, | fight for peace; forme this is a matter of the heart. I'm convinced that we can achieve much as
a community and hope that my thoughts on peace have inspired you fo reflect.

And now | wish you and your families a peaceful Christmas Season 2020, the best of health in 2021 & good
luck with your annual Akfion Mensch lottery ficket; and to all of us, @ successful business year 2021.

.
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Thefact that even the winter
ompetitions of the world's

sporting elite are being held
under fferentcnndlﬁnns in
hesé times of corona does
~ no mperl ‘the enthusiasm.
t's why all eyes of winter

sports fans are now also

_,/ cused on our colors again!!
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EDITORIAL

Dear LIQUI MOLY friends,

with the last issue of our PICTURES AND STORIES this year, we would like to say a
big thank you! Thank you for your loyalty as a reader, but also for your thousands of
picture submissions and exciting stories about our global brand. In this way, many
of you have made an important contribution to our company magazine by giving all
co-entrepreneurs, business friends and partners valuable inspiration and moments
of joy, time and time again - a contribution that is especially valuable in a turbulent
year like this one.

2020 will certainly be remembered as a particularly unusual and challenging year.
As a year that had actually begun so promisingly. “The Golden 20s", as radio,
television and newspapers rejoiced. We all know what has become of it. But
perhaps by the end of next year, we will look back on a time that was special in all
respects and so instructive in many. Abracadabra, some fairy dust, and all the
problems will vanish? No, it certainly will not be that easy. Mastering this crisis
requires much more effective resources and, above all, their unconditional
implementation. And we showed that we have what it takes!

Despite the most difficult circumstances, our LIQUI MOLY family worldwide did not
put their heads in the sand, but fired again out of all production, sales and
communication barrels, especially in the last quarter! Our concentrated autumn
campaign evidently had an effect and we let the brand rocket soar again at the end
of our TENsation year: whether in the donation marathon, which we supported with
€ 250,000 for children in need, in our product donations to all corona heroes, or at
the LIQUI MOLY

winter sports spectacle where all slopes, hills and cross-country skiing tracks are
aglow in our blue-red-white colors. All this we do for our customers and business
partners, as well as for the thousands of jobs that depend on them worldwide.
Speaking of jobs: In December we welcomed our 101st co-entrepreneur this year.
Another demonstration of our strength and optimism. Just like our new filling
station sales line, with which we will pump out from further promising revenue
sources, starting 1 January 2021.

With all these ideas, concepts and over 4,000 articles to offer, we shall also
overcome this crisis. Let us continue to fight side by side in this marathon and,
when the time comes, cross the finish line together stronger than ever before - as
the unique LIQUI MOLY family worldwide. Because this special connection is our
most precious asset and offers us all support and security. And what gift could be
more beautiful this year?

With this in mind, we wish you and your loved ones a safe and sound Christmas and
a healthy and successful start to 2021!

Your PICTURES AND STORIES Team
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Forsten Hatimann

Ernst Prost polarizes with clear views on profit-hungry entrepreneurs, openly denounces
unethical actions, social as well as economic grievances, and shows how things can be done
better. So, in the latest issue of the magazine “The World of Made in Germany”, our boss Ernst
Prost is an absolute must. Because the motto is: Learning from entrepreneurs, visionaries and
company leaders!
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INTERVIEW

,MENSCHEN, DIE

AUF GELDSACKEN
HOCKEN UND
NICHTS DAVON AB-
GEBEN, KANN ICH
NICHT VERSTEHEN"

Mit einer ungewohnlichen Firmenphilosophie machte Ernst Prost
das Ulmer Familienunternehmen Liqui Moly zum deutschen
Marktfuhrer fur Motorenol und Schmierstoffe. Hier spricht er uber
die Freude am Anecken — und am Steuernzahlen

[nterview Hans-Hermann Klare Was genau macht Ligui Moly — das Produkt wie die Firma - so

erfolgreich?
Fiir mich gehdren der Respekt im Umgang miteinander und das
gesellschaftliche Engagement zusammen. Von den Menschen,
die heute bei Liqui Moly arbeiten, sind viele schon Jahre dabei,
Jahrzehnte sogar. Wir sind jetzt knapp 1000 Mitarbeiter® innen.
Als ich vor 30 Jahren anfing, waren wir 116. Damals machten wir
ein paar kleine Millionen und waren von regionaler Bedeutung,
Heute sind wir mit 600 Mio. Euro Umsatz deutscher Marktfiihrer
im Motorenélgeschifi.

Herr Prost, Sie sind ein erfolgreicher deutscher Unternehmer.

Sind Sie auch ein typischer deutscher Unternehmer?
Wenn Sie damit deutsche Tugenden meinen wie Plinktlichkeit oder
LZuverlissigkeit: ja. Typisch deutsch ist fiir mich aber noch etwas an-
deres: sich als Unternehmer fir das Ganze verantwortlich fithlen, fiir
seine Mitarbeiter, fiir die Gesellschaft. Darin unterscheiden wir uns
sicher von den Amerikanern, auch wenn es in Deutschland Leute
wie Clemens Tonnies gibt, die ihre Mitarbeiter*innen erbirmlich be-

zahlen und erbirmlich unterbringen. Ich fiihle mich in der Tradition | Gibt es noch weitere Erfolgsfaktoren?

groBer deutscher Unternehmer. Von Leuten wie Robert Bosch etwa
oder anderer Minner, die eben nicht nur Profit machen wollten.

Klar: gute Produkte, gutes Marketing, fantastischer Vertrieb.
Aber alles das kinnen Sie wiederum auf einen einzigen Punkt =

Made in Germany 13
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INTERVIEW

Ernst Prest mit Sohn Benjamin. der Hatelkaufmann lered: Ich habe i viel zu lish. Darum sol er ghicklich sein
und nicht das Werk des Vaters fortiihren miissen”

TONNIES LASST ARME SCHWEINE VON
ANDEREN ARMEN SCHWEINEN SCHLACHTEN,
LASST SICH AUF SCHALKE FEIERN ..."

zuriickfithren: die Menschen. Mein Vertriebsleiter zum Beispiel
ist seit 30 Jahren bei mir. Er war schon mein Auszubildender. Der
Marketingmann genauso. Bei Forschung und Entwicklung das
Gleiche, Seit 30 Jahren kimplen wir Schulter an Schulter fiir die

Sache, fiir die Firma, fiir unsere Kund*innen. Da gibt es keine Ego-

ismen, keine Karrierist*innen, da gibt es keine geldgeilen Typen.
Da gibt es auch niemanden, der Gesetze missachten michte oder
irgendwelche Vorschriften beugl.

Was unterscheidet Ihr Unternehmen von anderen?
Die Leute wollen nicht nur gut Geld verdienen, sondern auch
respektiert werden. Sie wollen Freirdume haben, in denen sie sich
entwickeln kénnen. Diese Freiriume entstehen nicht von selber.

Ein Chef muss seinen Leuten Kompetenzen zubilligen, ihnen Ent-

scheidungsgewalt geben. Auch die Verantwortung gehirt dazu.
Und wenn ¢in Unternehmensfihrer solche Dinge aktiv betreibt:
Warum sollte man woanders hingehen? Deshalb beschiftigen wir
manchmal sogar schon die zweite oder dritte Generation bei uns.
Das ist eine ganz newe Definition von Familienunternehmen.

Sie schalten in Deutschland ganzseitige Zeitungsanzeigen, auf

denen elwa Ambulanzen vom Roten Kreuz in Mexiko mit dem

Ligui-Moly-Schriftzug zu sehen sind. Weshalb?
Mit diesen Anzeigen will ich ein Beispiel geben: Man kann Geld
verdienen und gleichzeitig Gutes tun. Wenn ich das so sagen darf:
Es kotzt mich manchmal an zu schen, was Unternehmerkollegen
alles treiben. Von Tonnies angefangen. Der lisst arme Schweine
von anderen armen Schweinen schlachten, lisst sich auf Schalke
feiern, ist der groBte Mizen, aber so ein Geizknochen und so ein
unsozialer Mensch, dass er die Arbeiter, die ihn reich gemacht

haben, schlecht bezahlt. Dann gibt es Groflkonzerne, die Dividen-

den in Milliardenhihe ausschiitten und zugleich nach Niirnberg
zur Bundesagentur fiir Arbeit rennen und Kurzarbeitergeld
abholen. Andere vernichten unsere Lebensgrundlagen, hauen die

Lrwiilder kurz und klein, fischen die Meere leer, schmeifien
Plastik rein. Und solchen Leuten soll man dann noch etwas ab-
kaufen? Deshalb die Werbung. [Das ist wie eine Botschaft von
mir: JGuck mal, wir sind nicht solche Schweine wie die anderen,
sondern wir sind die Guten.” Mal platt gesagt.

Sie inszenieren damit lhr Produkt?
Nein. Es nutzt doch nichis, wenn das Produkt gut ist und dahinter
steht ein Sauladen. Die Leute wollen wissen, welches Unternchmen
hinter einem Produkt steckt. Was sind das fiir Menschen? Wie
verantwortungsvoll gehen die mit threm Niichsten um, mit dem
Globus? Das ist keine Inszenierung. Frither hat man Hochglanz-
broschiiren gedruckt. Da war vorne der Alte drauf und hat einen
lockeren Spruch rausgehaven. Das ist langweilig, Zahlst du deine
Steuern hier? Wie gehst du mit deinen Mitarbeitern um? Wie mit
der Umwelt? Wie nachhaltig wirtschaftest du? Das sind die Fragen,
die den Konsumenten interessieren. Jenseits von Preis und Qualitit.

Es geht um das Image und um Information?
Wir haben ja nicht nur Anzeigen geschaltet. Ich habe entschieden,
dass wir in Deutschland Feuerwehren, Rettungsdiensten, Kran-
kenhiiusern Ware spenden im Wert von mittlerweile vier Mio,
Euro. Schmiermittel fiir Rettungsfahrzeuge, filr Essen auf Ridern,
fiir Behindertentransporte oder ambulante Pflege. Na klar, da
kann man sagen, das ist die Inszenierung der Marke. Aber es geht
um Hille, wo sie ntig ist.

Sie bezeichnen lhre Mitarbeiter als .Mit-Unternehmer”. Was
bedeutet das?
Nehmen wir den franzisischen Begriff .Co-Entrepreneur”. Das
ist es. Auf Deutsch klingt es nicht so sexy: der Mit-Unternehmer.
Keine Leibeigene mehr wie zu den Zeiten des Adels. Nicht linger
Arbeitgeber und Arbeitnehmer. Wenn Sie mit mir arbeiten, dann
beschreibt das irgendeine Titigkeit. Aber wenn Sie etwas mit >

Made in Germany 15
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Filr Liqui Moly-Geschaftsfiihrer Emst Prost (M. gibt es keine Mitarbeiter. sondern nur Mil-Unlernehmer:
~Wenn 1000 Leute etwas gemeinsam unternehmen, kommt 1000-mal Besseres heraus. als wenn einer
Unternehmer ist und 959 sind die Arbeitnehmer " Die Jahrespramien zahlt er in gleicher Hihe an jeden

aus. vom Pfirtner bis zum Prokuristen

DIE TARIF-ERHOHUNG DER GEWERK-
SCHAFT WAR MIR ZU WENIG. WIR HABEN
UNSEREN LEUTEN 5 % GEGEBEN"

mir unternehmen, dann ist das ganz ein anderes Level. Deshalb
sage ich meinen Leuten: Wir unternchmen etwas gemeinsam, wir
sind Mit-Unternechmer. Und wenn 1000 Leute etwas gemeinsam
unternehmen, dann kommt 1000-mal Besseres heraus, als wenn
einer Unternchmer ist und 999 sind die Arbeitnehmer. Sicher-
lich spielt auch eine Rolle, wenn ich am Jahresende - sofern wir
unsere Ertragsziele erreicht haben - eine fette Primie verteile.
Das waren vor zwei, drei Jahren 11.000 Euro. Und die bekam
jeder, vom Pfiirtner bis zum Prokuristen, alle gleich. Auch die gut
30 Sidafrikaner, die in unserer Firma in Johannesburg arbeiten,
haben dieselbe Primie erhalien. Fiir einen normalen Lagerarbei-
ter dort war das ein Jahresgehalt. An dem Tag, als ich das ent-
schieden hatte, war ich gliicklich, weil es eine gute Tat ist, Leuten,
die so wenig Geld haben, fett Kohle riiberzuschieben.

Gleiche Gewinnbeteiligung fiir alle - war das fir die Manager
bei Liqui Moly in Ordnung?

16

Meine Manager sind meine Weggefihrten. Wir teilen seit 30
Jahren das gleiche Gedankengut, die gleiche Philosophie. Wenn
jeder genau hinschaut und fair ist, muss er doch sagen: Die Leute,
die in der Fabrik die Dosen abfiillen und unsere Wirkstoffe rein-
packen, machen einen tollen Job. Im Ubrigen differenzieren wir
itber das Grundgehalt zwischen einem Bandarbeiter und einem
ausgebildeten Chemiker. Aber man muss die Arbeit der Men-
schen, die hart schufien, auch wertschiitzen, Wenn im Versand
nichts rausgeht, weil die Jungs nicht gut drauf sind, dann kinnen
wir Marketing machen, wie wir wollen in unserem Elfenbein-
tiirmchen. Wenn die in der Produktion die falschen Wirkstoffe in
den Kanister einfiillen, niitzt alles andere nichts. Ich betrachte ein
Unternehmen wie einen Organismus, in dem jeder seine Funk-
tion hat, also Magen, Galle, Leber, Bauchspeicheldriise, Herz,

Made in Germany

Hirn. Wie wichtig jedes einzelne Organ ist, merkt man erst dann,
wenn eines nicht mehr funktioniert.

Halten manche lhrer Unternehmer-Kollegen Sie eigentlich fir
einen Spinner?

[as haben sie schon lange aufgegeben. Weil die Zahlen mir recht
geben. Wir haben Wachstum, wir haben Ertrag, wir haben eine
Umsatzrendite von deutlich Giber zehn Prozent. Wir haben jetzt drei
Jahre hintereinander 50 Mio, Euro Gewinn vor Steuern gemacht.
Heute muss man sich iberlegen, wie man die besten Leute ins Haus
bekommit. Es gibt immer noch Unternehmen, die Mindestléhne von
zehn Euro zahlen. Das reicht nicht zum Leben. Fir solche Unter-
nehmer bin ich kein Naivling oder Spinner, sondern ein rotes Tuch.
Dhie fahren immer noch ein ganz anderes Geschifismodell. Und
dann komme ich daher und zahle Primien. Und das Ganze rechnet
sich auch noch. Da sagt mancher schon: . Mensch, Prost, was
machst du denn? Du versaust den ganzen Arbeitsmarkt!™

Finden Sie unter Firmenchefs auch Verstandnis fiir lhre Art des
Unternehmertums?

Frither hat man mich oft angefeindet. Da habe ich bitterbitter-
bise Briefe bekommen. Ich kann mich an ein Jahr erinnern,
da hatte die Gewerkschaft 2,3 Prozent Tariferhthung ausge-
handelt. Das war mir zu wenig. Wir haben unseren Leuten fiinf
Prozent gegeben. Dafir habe ich von der ganzen Chemie-
Bande Diresche bezogen, sowohl von der Arbeitgeberseite wie
auch von den Gewerkschaften. Wie kann der Prost fiinf Prozent
mehr geben, und ihr verhandelt wochenlang und Tag und
MNacht und kommt dann mit 2,3 Prozent daher? Aber mittler-
weile hat sich einiges gedndert. Die jiingere Generation von
Unternehmer*innen sagt schon mal: ,Du, Prost, lass mich doch
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mal reinschauen, wie machst du das mit der Primie®™ Die holen
sich also eher Anregungen.

Der Markt ist im Umbruch. Haben Sie Ligui Moly darum vor gut

zwei Jahren an Reinhold Wirth verkauft?
Nein. Mit einer Eigenkapitalquote von iiber 80 Prozent und chne
einen Euro Schulden mussten wir keine Angst haben. Das hatte
einen ganz anderen, trivialen Hintergrund, Ich bin jetzt 63, schon
zweimal vom Motorrad gefallen, habe als Katholik zweimal die
letzte Olung bekommen. Da muss man fiir das Unternehmen
iber seinen letzten Tag hinaus gestalten. Ich hatte immer Angst,
mir passiert was, und dann stehen alle blid am Grab herum,
meine Frau, meine Kinder und natiirlich meine Leute und meine
Kund®innen, weil sie nicht wissen, wie es weitergeht. Ich kenne
geniigend Fille, wo die Nachfolgeregelung ein Riesenproblem
wurde. Vor diesem ganzen Hintergrund und weil ich wollte,
dass mein Lebenswerk Liqui Moly weiterlebt, musste ich etwas
machen. Meinen Sohn habe ich viel zu lieb, als dass ich ithn da
reingezwingt hitte. Der hat eine Lehre als Maurer gemacht,
gerade macht er noch eine als Hotelkaufmann. Der geht einen
ganz anderen Weg, Er soll gliicklich sein und nicht das Werk des
Vaters fortfithren miissen. Darum Wiirth. Reinhold Wiirth ist
zwar schon 85. Seine Stiftung aber ist fiir die Ewigkeit konstruiert
und schr klug aufgebaut, mit Familienangehorigen wie mit
fremden Managern, damit nicht irgendeine Schwiegertochter
oder ¢in Schwiegersohn kommt und plételich die Firma zerstirt.

Sie sind ein klassischer Aufsteiger. lhre Eltern waren
sogenannte einfache Leute, lhr Vater Maurer, lhre Mutter
arbeitete in einer Fabrik. Sie kommen aus einer Fliichtlings-
familie. Hat Sie das gepragt?

Eindeutig ja. Wenn einer von unten kommit und nach oben will

- das war bei mir der Fall -, entstehen enorme Kriifte, stirkere als

.ES NUTZT DOCH NICHTS, WENN
DAS PRODUKT GUT IST UND DAHINTER
STEHT EIN SAULADEN"

7L} ENGINE s |
% & ADDTRE S J.

Helfern helfen: Einsatzkrifte im Kampf gegen Covid-19 auf den Philippinen freuen sich Gber
Produkispenden, die Polizei-, Ambulanz- und Feuerwehr-Fahrzeuge sicher mabil halten sollen

INTERVIEW

bei einem, der schon im gemachten Nest geboren wird. Meine
Mutter ist eine Heimatvertriebene. D sind die russischen
Soldaten gekommen und haben ganze Familien - sofern sie
nicht erschlagen und erschossen wurden - vertrieben. So
fanden sie sich in Deutschland wieder, von wo ihre Vorfahren
300 Jahre zuvor ausgewandert waren. Das ist die klassische
Geschichte der Donauschwaben. Die haben wieder bei null
angefangen. Ich kann mich an ein paar Gegebenheiten in

der Schule erinnern, die waren traumatisch. Ich trug meistens
gebrauchte Klamotten von meinem Cousin, die Hosen hat
man immer wieder ausgelassen. Einmal durften wir Kinder-
spielzeug mitbringen, unsere Weihnachtsgeschenke. Alle
hatten ¢in Riesenpaket, ich hatte nur ein kleines Auto dabei.
Damals ist bei mir ein gewaltiger Ehrgeiz entstanden, es zu
etwas zu bringen.

Viele Menschen, die aus eigenem Antrieb so erfolgreich
wurden wie Sie, sagen: .Was ich selbst geschaffen habe, muss
ich auch mit niemandem teilen”...
Ich habe von unserem Herrgott wohl viel Empathie mitbekom-
men. Und ich bin so erzogen worden, dass man teilen soll.
Und dass man sich seinen Mitmenschen gegeniiber anstandig
verhiilt. Schon sehr frith musste ich erleben, wie grofl das Leid
auf der Welt sein kann. Es trifft oft Menschen, die iiberhaupt
nichts dafiir konnen. Wie einfach ist es, mit Geld Menschen aus
der Not zu befreien oder ihre Not wenigstens zu lindern. Und
wenn man Geld hat, so wie ich, haufenweise sogar, dann kann
ich auch was abgeben.

Zumindest kann einer wie ich anstindig und fair seine Steuern
zahlen, auf dass der Staat dann etwas Gescheites damit macht.
Ich kann Sozialversicherungsbeitrige abfithren, damit alle
Kranken, Alten, Gebrechlichen und Arbeitslosen ein Auskom-
men haben. Dariiber hinaus kann man spenden, das mache ich
mit meinen Stiftungen. Mit dem Geld aus meiner Stiftung retten
wir Leben. Wir finanzieren Operationen fiir Kinder, die sonst
sterben wiirden, Wir geben im Kinderhospiz Geld aus, damit
die Eltern mit ihren todgeweihten Kindern wenigstens ein paar
Monate schin leben kinnen. Es gibt noch viele andere Beispicle.
Geld, wenn man es richtig einsetzt, stiftet Sinn. Das befriedigt
mich noch mehr, als Liqui Moly zum Marktfithrer in Motorenil
zu machen. Menschen, die auf Geldsicken hocken und nichts
davon abgeben, kann ich nicht verstehen.

Kénnen Sie auch in Zukunft noch so groBziigig sein, wenn

die Menschen sich wombglich kleinere Autos anschaffen,

weniger Auto fahren oder Elektromobilitit die Nachfrage nach

Schmierdlen schrumpfen lisst?
Matiirlich ist der Markt eine entscheidende Grifie. Aber man
kann sogar wachsen, wenn der Gesamtmarkt schrumpft, indem
man dem Wettbewerber etwas wegnimmt. Diieses Verdringen,
dieses Kimpfen um Marktanteile, Kunden und Umsiitze - damit
bin ich groff geworden. Weltweit haben wir einen Marktanteil
von vielleicht fiinf Prozent. Da ist noch Luft nach oben ohne
Ende. Solange Shell, Exxon, BB, Castrol, Valvoline, Sinopec oder
Lukoil nur einen Liter O] verkaufen, haben wir die Maglichkeit
#u wachsen, =
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He s
doing it
again!

Ernst Prost is different from others.
Even when it comes to celebrating his
own company anniversary.

On the occasion of a company
anniversary, the person celebrating is
usually remembered - with flowers,
warm words and a present. Ernst Prost
simply turns the tables on us. To mark
his 30 years with the company, he is now
donating 30 times 30,000 euro and 33
times 3,333 euro from his private coffers
to associations for the benefit of specific
social projects - a total of over one
million euro!

ERNST PROST |\

Associations based in Germany that are
both non-profit and charitable are eligible
to apply. Further information and the
conditions of participation can be found at
www.30jahre-ernst-prost.de and the
closing date for applications is 31.12.2020.
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GERMANY

Quiter T

MOLY AJPb:

After our product donation campaign in favor of the “blue light scene”, which has been going
on for many years, we did not miss the opportunity at the end of the year to once again say
thank you to various institutions, representing all corona frontliners, at different locations
along the Heroes Tour. Ernst Prost and Kerstin Thiele presented 250,000 euro for the RTL
donation marathon to the RTL foundation for children in need. RTL presenter Wolfram Kons
(2nd from right) and child reporter Carlotta accepted the donation at Castle Leipheim.
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This year, our friend Joey Kelly (bottom right)
was once again our partner and crowd-puller at

the great donation marathon moderated by
Wolfram Kons. Because, just as with LIQUI
MOLY, giving up is never an option for the
likeable endurance athlete. This attitude and a Joey Kelly also knows:

big heart for social commitment are what brings T"_'i"'EE simply run better
people together! with LIQUI MOLY ;-)
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~Record mont|
of Novqmber -t hat a
year-end,spurt lgc =

Once again, we have proven that we are absolutely on the right track with our aggressive
approach during the crisis: With sales of almost 62 million euro, November 2020 was the best
November in our company’s history and had the second-highest monthly sales in the
company's history. Only January was even stronger. February and March were also stronger
than ever before. But then came corona. Since then, we have been fighting the crisis with all
our energy. This shows that it was right to make provisions and build up reserves in the good
years. We are now drawing on this and can continue to invest in the future.

Now November has wowed us with a whopping
26% year-on-year increase - double-digit sales
growth for the 1st time in many months.
Considering the investments in our “four core
assets” of people, brand, machines and markets,
this is only the logical consequence of our hard
work. And the order books for December are
already full. So let us continue to produce as much
as we can and use every second to supply our
customers.

Together we will step on the gas to end off the
year with a bang!
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In this case you can even take a seat on the boss's machine! After all, in his
position as LIQUI MOLY HR Manager, Rainer Maass has accompanied Ernst
Prost for the past 30 years and achieved a lot for our company. Together
with his team, he has moved our personnel development into the fast lane
and thereby played a significant role in the growth of the LIQUI MOLY

family.
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GERMANY

On 1 January 2021, a new era will begin for us:

JET changes zu LIQUI MOLY

From 1 January 2021, LIQUI MOLY will become the new lubricant supplier of JET
Tankstellen Deutschland GmbH. For customers, things then run smoothly - thanks
to an optimized offering, competent service and excellent brand quality made in
Germany at an especially fair price.

“LIQUI MOLY convinced us with its very good price/performance ratio and a well
thought-out concept for increasing sales,” says Oliver Reichert, Manager Retail
Germany at JET Tankstellen Deutschiand GmbH, about the change. “In addition, both
brands are customer favorites and simply fit together well.” In fact, the companies
are true serial winners: According to the YouGov brand index, JET has been the most
popular petrol station brand in Germany for eleven years, once again sector winner
of the German Fairness Prize (n-tv/DISQ) and “Best brand of all classes” of the
AutoBild readers’ choice (filling stations, Price category). LIQUI MOLY is also at the
top of the “Best brands in all classes” (Lubricants category) and has been voted the
most popular oil brand for the tenth time in a row by readers of “auto motor und
sport” and Auto Zeitung.

LIQUI MOLY | MEGUIN | 15.2020
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Sports car drivers continue to
rely on LIQUI MOLY

For the 4th time in a row, the readers of Sport Auto magazine ranked us the best oil brand.
For Peter Baumann (Marketing Director, above), this is a new vote of confidence from the
expert voters and therefore a very special honor. Thank you very much for your appreciation
and loyalty to our brand!

Do you also have ambitions of driving a real sports car?
Then don't miss out on our current Best Brand competition:

~

Gewinnen Sie einen Hyundai
i30 Nim LIQUI MOLY Look'

JETZIT ONLINE
TEILNEHMEN!
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BMW R90 S

It's the same game over and over again: During the motorcycle season, people prefer to turn
on the gas tap rather than the water tap, which means that the care of their beloved
two-wheeler is usually neglected. But the beauty of the end of the season and the winter
months is that there is finally enough time to make up for it with brains, heart and the right
products. Using a selection from our MOTORBIKE range, we will show you how best to do

this with a truly magnificent ride: a BMW R90.
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In the brightly colored seventies, you had to come up with something special if you wanted to
stand out. The BMW R 90 S succeeded at this right from the start. Car aficionados also talked
about the eye-catching paint finishes in so-called smoke tones such as Silver Smoke and
Daytona Orange. Full-color advertisements presented the new Bavarian steam train in front

of monochrome black backgrounds. What an entrance.

While many famous brands missed the boat
and disappeared forever, BMW managed to
hold its ground well with its tried and tested
models. Not only police officers around the
world liked to ride BMW motorcycles, every
child recognized a BMW with its typical black
with white lines, with the unmistakable
opposed-twin engine and the throaty boxer
sound.

But then a new competitor appeared in the
Far East. Japan became an unstoppable new
export power and its many successful brands
blew strong winds of change in a rapidly
transforming market. Performance and design
became more important than ever.

At BMW, of course, the challenge was
accepted. New ideas were in demand, even
unconventional ones. For the first time ever, a

BMW R 90 S 1973-76
67 PS at 7.000 U/min
898 ccm

76 Nm torque

Top speed: 198 km/h
5 gears

Quantity: 17.465
Price 1973: 8.510,- DM

real designer drew a new motorcycle model,
something the technicians had practically
done as a sideline. Hans A. Muth, who was
actually responsible for car interiors, quickly
created a strong new appearance that pointed
the way to the future. A fresh fairing and rear
design made the new R 90 S look sporty and
modern.

Inventive engineers also coaxed an impressive
67 hp out of the engine, not too much for the
excellent frame with its dual disc brake on the
front fork. Running at almost 200 km/h, the R
90 S stood out in the street scene, and the
heads of passers-by would turn in
astonishment. It became a great success and
contributed a great deal to the new image of
the BMW motorcycle brand.

Source: BMW
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Multi-Spray
Plus?
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Only the best for your

darling: here is a small
selection of suitable
LIQUI MOLY products!

Insects, silicone and oily or greasy dirt
can be removed quickly and easily from
glass surfaces with our Windshield
Cleaner Foam.

One for all, as the name suggests, our
universal weapon for the cleaning, care
and protection of various surfaces.

A little tip:

You can find these and many other
useful helpers in our online shop:
https://shop.liqui-moly.de/
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A well-maintained motorcycle also requires well-maintained equipment - our Visor Cleaner
and our Visor Clean Cloth Set ensure a clear view and enhanced safety.

Our Chrome Gloss Cream cleans and polishes chrome surfaces in no time.
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MOBILE TREASURES

Remember the care after cleaning: Our
Multispray, Chain and Brake Cleaner
and Door Lock Care ensure that nothing
stands in the way of a smooth spring
awakening in a few weeks.

After extensive outdoor maintenance,
the insides must of course not be
forgotten either: old oil out, new oil in.
Whether engine or transmission oil -
of course, only the best from LIQUI
MOLY!
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Our Oil Additive is the
icing on the cake of the
motor oil and ensures that
the engine runs even
smoother at the start of
the season.

The same of course also
applies to transmissions
with our Gear-0il
Additive.

After a long shut-down period, our
Gasoline Stabilizer proves itself to
be a reliable aid in preserving the
quality and durability of the fuel.

Perfectly groomed down to the
smallest detail: our LM 47
Long-Life Grease and Battery
Clamp Grease round off the
care of your beloved bike and
ensure that you enjoy your ride
for a long time to come.
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. ADVERTISING CAMPAIGN

=¥  Alles was

fahrt, lauft
besser mit

LIQUI MOLY.

MOLY

MOTOROLE
ADDITIVE
AUTOPFLEGE

www.liqui-moly.com
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ADVERTISING CAMPAIGN

MEDIASET
TGCOM 24

Our brand on all channels

Hardly on the screen, soon all car and motorcycle enthusiasts of Italy will have us on their
radar! The reason for this is, among other things, our distinctive TV spot, with which we are
flickering over all relevant channels into the living rooms of the entire country for weeks.
Hard to believe, but true: Initially, some of the channels did not want to broadcast the spot,

because it would be too conspicuous compared to all other adverts. We simply call this typical
LIQUI MOLY!

Sendeplan TV-Spot:

Dezember 2020

19:18

In Germany, too, there is no 19:18

trace of pre-Christmas

1%:18
14:15 15:55

calmness, as we are also ':_ i 1050 19,25 1300 1525 1555 1700 1740 1918
starting the year-end sprint M 1980
in television advertising il o
z 1918
here. ND'_LJuSt anywhere o T =
and anytime, but on ARD ez Y500 1558 1953 1957

and ZDF at prime time. iRz 1538 1555 1650 1855 19285 1959 1918
19:53 1922
19:18
1559
T™1E 17l YES5 1993
130 1730 1950 1835 1855 1918
19:18
19:13
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MOTORSPORT 2021
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Germany'’s most beautiful prospects with LIQUI MOLY

The LIQUI MOLY 2021 calendar is sure to whet your appetite for travel.

And it turns those places into backdrops that were perhaps the destination of travelers more
often than usual this year because of corona - if tourist adventures were allowed at all:

Cities and landscapes in Germany. But the andemic still has the upper hand - the photo shoot
was held, not on site, but at a studio in Munich. With a result no less worth seeing!
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Our photo models take the viewer to 13 of the most famous sights in Germany. And because
nobody knows whether and how trips will be possible in 2021, we bring the holiday

destinations to the workshop or into our own four walls. From the North Sea to the Black
Forest and from the Lorelei to Dresden, the motifs range in all directions.
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If you look closely, you will discover
things that don't quite seem to fit into
the perfect landscape picture: Light
fixtures, rolled turf, adhesive markings
on the floor ... everything intentional!
Because the utensils are part of the
photo studio in which the calendar was
produced.
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155,000 copies of the
calendar have been
printed. Most of these go
to our business friends. A
small part, however, can
be purchased in our LIQUI
MOLY fan shop. So be
quick!
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GERMANY |
| ___—

Just as mouth and nose masks still seem unreal, the calendar also plays with the surreal. The
models and props are genuine, but the photo backgrounds are not, even if they seem so. The
photographs allow the viewer a small escape from everyday life in charming company.
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If you prefer a spectacular racing
atmosphere in the shadow of our
blue-red-white global brand, ...

— (LIQUI
MOLY|

AP

B~ ey i .. you will be happy with our new
S — Motorsport calendar. .

This too is available in a limited edition
in the LIQUI MOLY fan shop!

LINK LIQUI MOLY online shop
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WINTER HELPER

Loohngfora

last-minute- q1ﬁ;7

Give ﬂrst cIass beneflts'

LIQUI MOLY | MEGUIN | 15.2020
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Diesel Flow Fit
{Art.-No. 5130)

Diesel Flow Fit increases the
flow and filtering capacity of
diesel fuel. Makes diesel
winter-proof down to -31 °C.
Ensures the operational
reliability of all diesel engines
at low temperatures.

LM 40
Multi-Purpose Spray
{Art.-No. 3394)

The all-rounder for
cars, houses,
hobbies, workshops
and industry. For
hinges, castors,
locks, screws,
switches, handles,

Bowden cables, car : ' : : _ _ Windshield De-icer
antennas and much =D 3| | : fArt-No. 6902
more.

Everyone who parks
outside knows the drill:
Early in the maorning, the
car must first be freed
from annoying snow and
ice. After all, without a
clear view, driving off
[— would be a highly risky
5 v undertaking. Fortunately,

Rt ) our Windshield De-lcer
Rubber Care . ) : .
(Art-No. 1538) ; _ & provides a quick remedy!
. i
Do you also find it ~ J

hard to open yaur car
door or trunk every
now and then,
because they are
frozen to the rubber
seals? Our Rubber
Care helps! It
freshens up the
rubber, keeps it
elastic and thereby
increases its service
life,

Fix-clear Rain Repellent

Door Lock Care {Art.-No. 1590)

fArt.-No. 1528)

Reliable rain repellent
for carwindows and
helmet visors. Ensures
better visibility and
greater safety, as
raindrops guickly roll
off due to the
airstream. Also suitable
for easier removal of
insects, ice and snow.

In snow and cold
weather, unlocking
older vehicles often
causes difficulties. The
reason: lcy door locks
that are frozen solid.
Our Door Lock Care
provides a quick
remedy.
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ROMANIA

Limorom: Partners,
friends, guarantors of success
- for 30 years!

Founded under the name A.N.l. SRL 1990 and operating on the market under the current
company name Limorom SRL since 1994, our Romanian partner can look back on an
impressive development that now spans over three decades. While founder and financier
Andreas Huber and two other colleagues were still alone in 1990, the team has grown to a
proud 54 employees. Some of them have been working for the company for 28 years now,
which speaks for the good spirit and harmonious, functioning team.

Initially, the LIQUI MOLY range offered was still very limited and was restricted to just a few
motor oils as well as oil and fuel additives for gasoline and diesel. But Limorom quickly
recognized the enormous potential of our full range and gradually developed into the sole
distributor of our brand in Romania, exploiting our entire product line. After a few years, our
products formed the main assortment of imported items and, since 1994, the team has
focused on the nationwide distribution of our brand to workshops, specialist shops and major
customers in the automotive and industrial sectors. Meanwhile, distribution with central
warehouses in Sibiu and 15 local warehouses extends across the country, also thanks to the
involvement of renowned distribution partners. Since 2014, our products have also been sold
to end users via our own online shop.

With resounding success! Thanks to Limorom, the LIQUI MOLY name has long since become
the epitome of lubricants, additives, care and service products of the highest quality in
Romania. And this despite the fact that building a successful business in a country like
Romania is much more difficult from an economic, legal and financial point of view than in
stable markets. Not to mention external factors such as the devaluation of the national
currency, the lei, and the economic crises. All the more reason to appreciate the performance
of the entire Limorom team.

The key to the success of our long-standing partnership is certainly hard work, perseverance,
discipline and fairness. Together, we have embraced all changes, innovations and challenges,
making our partnership a friendship characterized by mutual appreciation, respect and trust.

Many thanks for this great cooperation!

LIQUI MOLY | MEGUIN | 15.2020
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Delighted to receive this award on the occasion of our 30-year partnership with Limorom:
Benjamin Kopp (Export Area Manager, left) and Saskia Schrade (Assistant Export Manager).
We are also looking forward to the next successful years with our Romanian friends!

LIMOROM

.”r o 7 ) = .
Al i CR aondiriéc

LIQUI MOLY | MEGUIN | 15.2020
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ROMANIA

Key figures of an optimally organized,
nationwide distribution: 1 central
warehouse in Sibiu, 15 warehouses
spread across the country and 42 fleet
vehicles.

TULCES

{41 RATA e
CALARAR

— cawmu{
Sy ]

An important sales component to
be able to supply the expanse of
the country with our products: the
“Automoly” online shop launched
in 2014.

Continuing to write the
success story of Limorom
together: our 54 “family
members” from Romania.

[IREVISTA LIMOROM.2.

CIREVISTA LIMOROM.-- §
['revisTA LIMOROM-%. & =

The bi-annual bible of the many
activities related to our brand: the
Limorom magazine, which goes out to
all Romanian customers.

LIQUI MOLY | MEGUIN | 15.2020
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As a partner and co-organizer of the
renowned Red Bull Romaniacs, one
of the toughest enduro races in the
world, our brand shines year after
year at this globally acclaimed event.

sromons (LAGLN
oo Memee i
MOLY ‘LAR CARE MOLY

i D A e T RALT

Every year a spectacle for young and w :’;-:i:ﬁ'.‘.?;:‘ii"_ s g
old alike: the Cupa de Ski, the skiing . o A
event sponsored by Limorom and
organized by the Austrian Honorary

Consulate.. QUI| [LIGUI #o70R 03 g

LY |MOLY ‘LTI Moty

By sponsoring the Romanian
circuit, Limorom is giving our
brand and our BIKE range
excellent exposure within the
cycling world.

 bonp i - o g

Also at the internationally known ) = = oromans [iau)
King of the Hill Hard Enduro, our SR EE -
friends from Limorom regularly

provide brand presence at its best
along the course.

P

? -‘.*_fml

LIQUI MOLY | MEGUIN | 15.2020
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Partner: Serokurov

BEFORE

Drum roll - here are the winners of our autumn
competition for the most beautiful indoor and
outdoor decorations in Russia. Congratulations to
the two winners and lots of success with the
creative facade design and the impressive
presentation of our extensive range of products!

Partner: Pustabaev
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CnaBsiHcK-Ha-Kyb6aHu

®narMaHcKue MarasmHbl

Across Russia, more and more customers rely on the radiance of our global brand and use the
signal effect of our blue-red-white colors, such as these two new flagship stores in
Slavyansk-na-Kubani (Krasnodar region, above) and Nischny Tagil (Sverdlovsk area).

HuwxHuu Tarun

®narMaHcKue MarasuHbl



http://www.tcpdf.org

O\ B APENN

\] soum AFRICA AS. 0%+

Highly motivated, optimistic and equipped with the best products from our full range - this is
how our LIQUI MOLY family worldwide overcomes this crisis! Our two colleagues from LIQUI
MOLY South Africa impressively demonstrated this approach at our customer Flying Brick's
Demo Day.

HOTOR OILS-ADDITIVES oty e
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Ready and served: the finest motor oils, additives, care and service products await
quality-conscious automotive enthusiasts - clearly presented at the Demo Day of our
customer Goldwagen! And at the forefront: our brand new Bakkie Additives for all South
African pick-ups.
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Standing together for successful cooperation in Madagascar (from left to right):
Chamine Tahora (CEQ and founder, CT Motors), Marco Renz (Export Area Manager),
Hasneine Tahora (CED, CT Motors) and Mounir Bakar (LIQUI MOLY Madagascar).

Welcome to the LIQUI MOLY family!

Kawasaki, Kymco, Royal Enfield, Piaggio, Great Wall, Polaris, Haval, Bajaj, Ssangyong,
Vespa, Aprilia, Tao Motors, Loncin ... as an official representative of globally known
manufacturers, our new partner CT Motors is a proven specialist in the sale and

maintenance of cars, motorcycles, quads, bicycles and jet skis. With LIQUI MOLY on board,
the company now has a lubricant brand for all vehicles at its side.
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MADAGASCAR

LIQUI MOLY brings color to lifel These pupils from the village of Ambalafenomby in
Madagascar displayed their gratitude for and pride in their new school clothing in bright blue
and red. We are also filled with gratitude for the opportunity to support this admirable project
by the ROHL VINTANA FOUNDATION of our friend Hartmut P. Rohl and thus enable the
children to have a good, sustained school education.
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5, hand saniisers
pporing it against COVI[H

A pandemic knows no boundaries - nor does our willingness to help! That's why our global
donation campaign is continuing. For India, we have now donated much-needed masks and
disinfectants for schools, education and care facilities, which were distributed by the
Humane Voluntary Welfare Association.
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Thank you !

e
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‘ LIQU

While Germany has come through the pandemic comparatively well so far, the poorest regions
of the world lack even the most basic protective measures and means. The 15 institutions
supported thanked us wholeheartedly for our product donations. As a result, awareness of the
protection against Covid-19 has once again grown significantly.
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The Patriot racing team, sponsored by us, made the most of the corona-related quiet season
and used the sponsorship shoot to do some good for the racing cars with our motor oil.

’

et
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Sometimes the perfect moment doesn't require more than a car, the sunset and our
blue-red-white logo: Racing romance at its finest, presented by Team MB Motorsport!
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Just one of many examples of LIQUI MOLY lberia’s perfect branding work: the Iberian Jet Ski
Cup! In this spectacular racing series, our brand stands out, both on and off the water.

Whether the branding on the jet skis, logo on the shirts, blue-red-white bouncy castles, beach
flags, tents, T-shirts or caps - our logo was always an eye-catcher.

) S~
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4 LIQUI MOLY IBERIA

Success is always teamwork

At a time when the economy is taking a beating around the world, LIQUI MOLY Iberia has
managed an almost impossible feat: Our subsidiary currently has presented the best figures
in the company’s history! This success is clearly due to two decisive factors: the hard-hitting
team that Sadhna Monteiro Bleicher (Director Commercial & Marketing, left) and Matthias
Bleicher (Director LIQUI MOLY Iberia) have built up in recent years. And on consistent brand
development and active market cultivation. We take our hat off to this fantastic team effort
and are looking forward to the further success of our Iberian friends!
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SADHNA MONTEIRO

DIRETORA COMERCIAL E DE MARKETING DA LIQUI MOLY IBERIA
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No omwesma senthlo, a empresa tambem procura

iu'||1'h-'| _||||-|h|.||- I [uar TSR e fosrma par-

ticular a pandemin os afeton o o pesleria tors

TEF=5%0 NP 1Emsor & III1|IL"|'II'| jrira & sun s IlI.H.I‘I .

malilando-se fis diferentes situaghes

PROJETOS SOLIDARIOS

IMrante este paeriodis, & marca acentoo o ciriz de

|.'|I|r|'-I|I'"|.I e

be solidariedade que ji a vem a ea-

racterizar, Ajudirnm os bombeiros um powoo |

tisila n Ene i, e Prrtugeal, abidm dessa ajuda, G-

werwm i levantumento des mundcipios mais afias-
il Pasrtin

« Lichaa e dmplementaram

algumas ajudas conoretas no sentido de apaoiar a

[LIHARRELES | Tae i) \I'.' carmn |1.l" € vEuu Ii T ||\' ir L1ty i

ownlis, dodoses, bramsps it i erncas s i
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SADHNA
MONTEIRD

SADHNA MONTEIRO E MATTHIAS BLEICHER, RESPONSAVEIS DA LIQUI MOLY
IBERIA, ESTAO CONFIANTES QUE | HA ESPACO PARA CRESCER E PORTUGALE
ESPANHA AINDA SAO MUNDOS POR DESCOBRIR

E, no funds, o gque modoos aa atividade da Ligui
Moly com esta pandemia? A dirctora comercial ¢
de marketing nio tem dividas “Muantivemos tudo
praticamente igual, Continuamaos a ter aghes de
formagano, sem ser o evento puramente ldbco, gue
tamlsismn bemos, mais s lns-de=semann. Muoitas
veres temos & de fizer & mesma agio mais do que
uma vre, parn ter os chientes de forma rotativa ¢
ndio wima sala cheia de pessois, Disponibilizamos,
como ¢ obwio, ao posso stafl tudo o que & neces-

siarin, desinfetantes, méscaras, criamos Wma noe

gie de responsahilidade de levar o negdcio pira a
frente, mas di forma a que o colaborador se sinta
bem. 8¢ cle ndo se sentir seguro nalguma tarcfa on

agiio, esti, obviamente, mais dogue § vontade para

resalver a questio de ontra forma em gue ndo se

sinta em risoo, rematon

ESTRATEGIA LIQUI MOLY

Com a entrwda cada ver mais forte de grupaos inter-
nacionals no mercado, terd o Ligui Moly sentido
nevessidade de alterar estraligias? Sadhna garante
que nao hd interferéneias, apenas o desenvalvi-
miento mitural a |1“I1.|I o maormwenio em Ejuer mima
maren s consegue estabelocer e ¢ lider, Assim, no
entender da responsavel, “a Ligui Moly tem todas
as condipies enguanto marca, servigo ¢ prodito,
para estar dentro de todos os grupos inlermacio-
nais. Logo, somas reconlvecidos por toedos os grupos

£ esbimos prisentics em tischos, e alguns ciasos |l1

coma forneeedores preferenciais de distribuig
Indlagamos ainda sobre o funcionumento da rede,
!IIIJi' ji hem consolidada. Smdhna Monteiro oo
hesita: “a forma como o proprio mercado se desen-
vilve ¢ que dita como a Lagoi Moly se enguadra es-

trategicamente, Temios uma estrategio, mas femos

e ser flexiveis o suficiente para perocher goe se
as eoises mudam - ¢ mudam também intermacio-
nalmente - nis tomos de nos adaptar. Ha provisa

e nda comseguimes dar, pongoe tudo depende o
oomo exses grandes grupos viie funclonar, como s
nosss =main plavers= viio oo nio soboeviver, cnes-

e, deeair, Fouma mudanca permanente”, afirmon

CONCEITO DE REDE OFICINAL
E o conceito oficinal? Algumas marcas de lubrifi-
cantes tem deservolvido o conceito de rede ofici-

mal i fidelizar os dientes ¢ aumentar vendis,

mas a Ligui Moly tem doas formas de olhar para
esta gquestan, Se, por um lado, om termos téenicos
e solugies gue dificilmente outras marcas e
porgue trabalham avidamente cm investigagio «
no desemvolvimento de solugies que facilitam o
dia-a-din do mecinico; por otn, as solugbes g

{if NOVOS OLEOS DE MOTOR, CAIXA E EMBRAIAGEM

SEMPRE HA LIHHA DA FRENTE'

—— RECE
E DESENVC J‘L

D Ladiey dhoss habrwficanges, destaque para trbs
niivedbdes

* Top Tec 4110 5W-40

Mowo dleo para motores & gatoding ¢  gasdleo com
& sem filtro de particulas, 5eja nos mas comuns
filtros de particulss duesel, mat também para o3
nover filtros de particulas de vestulos & gasoling,
abwangidos pela norma de gases de escape B 4,
e 5 ¢ Furo 6. Este dle campee ay mormas ACEA

(3, AP1SN, BAIW Longhifie-04, MB-Freigabe 229.31,
MB-Fredgabe 179,51, MB-Freigabe 229.50, Poriche
(80 VW 51100, E recomendada também para &
normad GM dexonl, MB 2265, Renault RN 0700
Reenuult A% 0710

® Top Tec 4410 5W-30

Este nowva dhen de motor die baixa friggds de alta
tetmologia & haeado em teonologia sintética, Evita
depdiitns indesefbven, gazante wma lubsifagio

18 Movembro | 2020  www ornaldascficass com

U, IO ko Mdsama & o methor desempenho,
Permite a ripids penstricha do Seo no motor ¢ no
Turboomgressce. Fara todes oa motores Renaull

a gaschna (exceple RS ¢ Alpne), motares diesel
verm filtra de particulas deesed, a5iim coma molies
dietel com filtro de particulas 2 partir do ane de
models 2018 Conta com & aprovaghes ACEA (e
Renault RN 17

o Top Teq 6600 0W-20

(e peemaum paca motones anti-Tricdo base

ado em teonologhs sintética, Mesma wob cargss
entremas, garaste urma hebrificacio ideal, uma ex
celente estabilidade da pelicols hobrficante. suum
€0m wm desgaste ¢ depdrites minimos. xcelente
[para motoses com 0 Misbiema staritop, Garante
umi performance mdxima oom wm bain comuma
de comburitivel. Deservobido sspeciaiments para
i exigingias das mancas BMW, Mencedes-Beng ¢


http://www.tcpdf.org

iferece siio deats para oriar novoes servigos com
win rentabilicdede interessante, “Tambs'm lemos
i i coneeito aficinal, o CPP, Car Performance
Plam, guae tem sindo o ser desenvolvido e ja existem
algumas oficinas 100% Ligui Moly, Mas a verdade
¢ gue nas fomos aperecbends de gque ¢ dificil para
n oficina ter uma dnkea marcn. Ox motivos sio va-
ripilos, coamo a necessidade de ter mais oferta on
i localizacio da ofickng, entre outros. Para nis &

mititin s importante ajudar b oficina na criagio

the sy
blials
vsla ”HH‘J LN 'ul““.l_u(' P’“lprh'l-ﬂ'll'““' CTEHIF I CTE-
ey “H"“lﬂl (1L |h"|1"i-‘l L muita HTAEZem, mias

w inonvaddones ¢ rroviar como & sua renta-

e pode mudar da noite para o dia s6 com

.

/i PRESENGA GLOBAL
NO DESPORTO

& LIOUT MOLY aposta cada ved mam em chegar a difeventes
bl Abem dhe patrocenar &5 Categedias rarhas dos

deyported motorizados, como a Farmala 1, o MotoGP (onde
fodas a5 modos de Mosod ¢ Motod wkam lubsificances LIQUI
MOLY), o WTCR ow 2 120 de Bathurst, 2 presenca da marca

¢ cacka ver mats global e diversificada. Desde o basgoet
ebell com o5 miticos Chacago Bull, a0 europey & liga dos
campedes de Andebol, Alketisma, Tenis, Padel, desportoy
rutices ou Futebol. Mas onde 4 maeca tem ganho também
ama forte wisibiliclade ¢ nos desportes e invema, onde fem
1T preserica cada vez makee de ano para anc, Seja qual for
o tespori, & LIQUI MOLY € peesenca assidus

ndo funciona, nio tem proveito”, nalia.

Sendo o julbo ¢ agosto Foram meses exeelentes
emi termos de resultados, a procura maior do con-
stumidor final ohrigow a enpresa a avmentar o “ha-
ckoffice” ¢ a equipa comercial, Resolvew aumentar
o stock (mesmo tends em conta a pandemia) e a
interagio com a fbrica, mantendo um contacto
bi-semanal para ndo faltarem referéncins. Aumen-
taram o niamers de entregas, o traballo logistico e
alguns pedidos com um volwme inferior. Em ter-
s operacikonais foram surgindo algumas parce-
rias, sendo wma delis com 8 Norauto, gue nascen
durante o pamdemia mas mostrn ja wma dinimica
muito interessante. Este crescimento da marca
acomteee tombeém noutras redes de autocentros.

A implementagio da empresa no mereado ¢ conti-
i, com apostas fortes no desporto maotonizado,
o que =¢ rellete junto do consumsidor final, “A ver-
dade ¢ qjiie exlnimos em towlon o bncho, scamos uma
marca vivia ¢ as pessaas conhecem ou sabem guem

samas, afirma Sadhna

FUTURO PARA OS5 LUBRIFICANTES

Haveri futuro oo setor automdvel para os Jubrifi-
cantes, tendo em conta que, por exemplo, a Nooae-
ga pretende acabar com a venda de carro a combus-
o i em 20857 Sepunde Sedhna, o Ligui Maoly ja
esta a apostar na diversificagio do segdeio, wendo
pror exemplo cfetuado parcerias coam equipas nauti-
cis ¢ dbe motos (um patrocinio no Moto GP), Os ||E:L-
nir i passam por desinvestie no automdavel, mas
sim por ivestic postres areas. Alem disso, ndo sera
assimm g prdcimo o mundo sem carnes o combus-
tin, Para & Ligui Moly, ¢ apesar dos virios estadios
gque indicam um cresciments das vendas de canmes
ebitricos, o mercwds ainda ndo esti assim tio mooe-
tivi, a procura & residual ¢ nbo hi infracstruturas
para abastecimento, Nos bastidores, a Ligui Moly
.1|.1|1r!I+Mi'||I:|.. em esbreilo convbscto, as marcas de an-
tomwivels, tendo sido, até haoje, n Gnica marea o de-

semwolver wm aditivo exclusive para carmos hibrdaos,

Guants o desafios... a incertezn ¢ om deles, Vi con-
dicionantes fora do controlo dos fabricantes ¢ esta
situagio gque se vive ¢ global ¢ ninguém sabe lidar
oo Tiem wem efeito ccondamion ¢ finaneetno ne-
gative e ripido. Felizmente, diz Sadbna, "a Ligui

.'ilul} L wina r;l}uriq!mlv de resparsta muito ripi-

da, uma grande fexdbilidade e nmita eriatividade,
Agora vive-se o maomenti.. no mes gque vemn logo se
Vi até pongue a situgio atual pode obrigar a mu-
dar wma woia ¢ um pereamso s meko, assimseodo,
o dhe=afio & mumentar a capiacidade de resposta par
st estar preparado pans todo, Oportunidades de ne
gocio continuam a existir e tendo a Ligui Maly amia
capacidade financeira salida, permite, em plena eri-
s, adaptar e investie. Nem todos I'N.III.'HI farer ixto,
Ha muito espago para crescer © Portugal ¢ Expanha

aincda sao mundos por descobrir. @

DOpel, cumprindo a5 nonmas ACEA (5, APY SN PLUS +
R, ILSAC GF-5, BAIW Longile-17 FE-+, MB-Freigabe
229,71, Opel OVOHO154T, Chrysler MS-12145, Fiat

[5G}, Revomendado particularmenite para

baina viscosidade. Especiaimente desenvolido pata  die substingias de alto rendimenta. Para 4 nova
Iramimissdes manual o semisutomatioas [5-Trondt  geragho de cainad de veloddades astomitican, de
veiculos da Meredes-Bens de  velotidades do bipo

indice de vicosidade, uma elevada ressincis ao
cisalhamento ¢ um vakor de Iriogdo extraoniinbrio
em bodas dn condigies de fundionamento. Protege

0 5553565 ¢ Ford WSS-MM 547-B1, utilizagho em weitulod das masras Audi, Seat, Sods 725,00, Cumpre a norma ME 135,17, de lorma eficiente roatra o desgaste, a lormagls
e Vollcpwagen. (umpee a5 nosmas AP GLA, VW G de expuma ¢ 3 comosdn. Garante uma tranimissis

Fices eens e calna & embrasagem, trésnovidades 052 171 & VW G052 527 » (ieg para embraiagens multideo e forca ideal em todn of weiculos com tracho &

fambeém = Top Tec ATF 1950 Qoo pary cainas de velecidades de abo rendimen-  quatro rodas. Para sistimas de tragho & quatro

« Top Tec MTF 5300 TOW-T5W ATF para casnas de velocudades artomaticas pata 10 especisimente desemohnds pada traghes i rodis com embralagers Haldex das marcas Audl,

Lubrficante 100% sintetico, de 2o rendimento ¢ uma performance ideal gragas & combanacio quatre redas, Ouattro e dmation com um excelente  Land Rover, Opel, Seat, Skoda, Veliwagen ¢ Volva
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LIQUI MOLY IBERIA
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With additional forces against
the crisis

Clear mission, clear message: While other companies are
closing factories and cutting jobs, we are expanding our team
and our clout. All over the world. Matthias Bleicher (Director
LIQUI MOLY lberia) welcomed our 100th and 101st new
co-entrepreneur on 1 December! Jose Cruz (Business
Development Executive) and Borja Sanchez-Laulhé (Technical
Sales Executive) are now part of the LIQUI MOLY family!
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Just three highlights from the sponsorship campaign in Colombia: Here is the TERCERA
VALIDA NACIONAL MOTOVELOCIDAD at Corona Club Xtreme Park in Ciudad Popayan, where
the 60 best drivers of the nation competed for the prize.

At the HALLOWEEN ALMACEN
REPUESTOS VOLKSWAGEN in Ciudad
de Bogota, our Colombian friends
displayed the best costumes during
Halloween with gruesomely
spectacular special discounts and
prizes.

At TREPADORES CALI in Ciudad de Cali, 84
amateurs fought for every hundredth of a
second on the challenging, winding track.
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LIQUI MOLY 2020 CHINA TOURING CAR CHAMPIONSHIP

£

MU FRRRATE

S
The last race of the LIQUI MOLY China Touring Car Championship at the WANTRACK in

Nanjing, where we owe the title sponsorship to our partner DU-HOPE, was a worthy
conclusion but no less exciting racing season

Thanks to our branding, the workshop facade of our partner Said Al Hashlee presents itself in
a new, modern and inviting look.
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With our product donation campaign, which has been running since the beginning of the
pandemic, we would like to thank all emergency services and corona herces worldwide for
their selfless commitment - and, as here in Romania and Latvia, we receive thousandfold
expressions of gratitude. Because only together can we succeed!

LIQUIMOTOREM *.E
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A long-standing sponsorship partnership that fits perfectly! Because, just like us, ratiopharm
ulm'’s professional basketball players showed real fighting spirit in this difficult year, despite the
empty arena. With success: in the easyCredit Bundesliga, the orange dunkers are currently

playing right at the top and in the Eurocup they have already caused one or two upsets.
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Taylor Hull knows who wears the hat
when it comes to high-performance
products for his Cadillac: LIQUI MOLY!
And as a born Texan, he proudly
demonstrated during the race on his
“home track” of Texas Motor Speedway
that lubricants made in Germany and
racing power made in the USA
harmonize perfectly.
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Sponsorship campaign:
LIQUI MOLY enters the French
handball league

From the 2021/2022 season, we will be the main and name sponsor of the Starligue, France's
highest handball league. This will help us to become even more well-known there in order to
expand our distribution and significantly increase the demand for our products. Starting next
summer, the Starligue will officially be called the “LIQUI MOLY Starligue”. Our logo will be visible
on the jerseys as well as on the court. "Handball is one of the most popular sports in France,”
says Ernst Prost. That's why we are proud to be represented with our brand in the future. The
decision to go with Starligue is part of the long-term strategy we are pursuing in France with
our subsidiary LIQUI MOLY France, which was founded in 2019. The contract with Starligue is
our largest sponsorship commitment in France to date and will certainly be a hit in terms of
brand awareness.
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LIQUI MOLY also official
sponsor of the World Handball
Championship in 2021

We are also relying on international handball to further promote our international profile. That
is why we will be on the field as official sponsor of the World Men’s Championship, which is
scheduled to take place in Egypt in January 2021.

Two years ago, our blue-red-white logo could be seen during 96 matches at the tournament in
Denmark and Germany. As a result, we not only reached almost one million spectators in the
halls, but also brought our brand closer to tens of millions of sports fans sitting in front of the
screens. The new edition in North Africa will be held under special conditions. “Because of
Covid-19, everything is possible: a World Championship with only a few stadium visitors, one
without any spectators, or even a cancellation. Nobody can say for sure. But if the competition
takes place, then certainly with LIQUI MOLY.” Even in times when sporting events both large and
small represent an organizational and financial risk, LIQUI MOLY stands by its commitment to a
wide variety of sports.

A special sporting feature is the extended field of participants. For the first time ever, 32 teams
instead of 24 will compete in the World Men's Handball Championship. This means more
preliminary matches and therefore more advertising time for our brand! The opening game will
take place on 14 January. The final will start on 31 January.
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The bus is also
used in school and
regional transport.
So everyone can

have a ride on the b_: T D .- THE WINNER TAKES

extraordinary bus

and be part of the . hA ITOIL-Ona big tour
e wleh yoiew J M with LIQUI MOLY

good trip at all

Heass. "We are a team - your team". We

live this motto together with our
partner, VfL Gunzburg. The
handball club is now touring
Germany with a new team bus. In
the eye-catching LIQUI MOLY
design, of course.
The winner We hope that it will bring good
takes it oil luck to the club and that games
. will be resumed quickly after the
pandemic.
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Here could be
your advertising

Not only sports clubs can cause a stir with buses in
the stylish LIQUI MOLY look. We also enable our
business partners to advertise on local public
tranport. Are you interested in using our marketing
know-how and differentiating yourself from other

workshops? Then just contact us. The following
pages show you how to do it.

(So far only available in Germany)
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At the Formula 1 DHL Grand Prix 2020 in Turkey, this time Lewis Hamilton demonstrated his
exceptional driving skills in a real rain thriller, securing the historic 7th World Championship

title. LIQUI MOLY, as official sponsor of Formula 1, was also present at this event, which once
again ensured worldwide visibility for our brand.

‘7_.1"_
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At the Emilia-Romagna 2020 Grand Prix in Imola, there was no chance of beating the serial
winner Lewis Hamilton - just like our logo, which was visible along the race track to millions of

spectators worldwide.
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Even though support for the masses of fans along the
race track is lacking in corona times - at least the
support of over 1 million spectators at home on TV was
certain for rally driver Julius Tannert in his chase for the
best time on a race course studded with dirt, mud and
gravel - powered by LIQUI MOLY!
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SLOVAKIA

Three cars, three friends, and one global brand at the rally show in Slovakia! A love of fast
cars and LIQUI MOLY is the connecting element (from left to right): Mojmir Cambal (Sales
Manager Intercars Slovakia), Marek Rybnicek (Managing Director LIQUI MOLY Czech
Republic) and Tomas Ondrej.
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NEW CALEDONIA

L

This sponsorship is making waves: our logo at the 2020 New Caledonian Freestyle
Championships, with visibility on and at the water, on social media and on all posters of the
2020/2021 season.

MOLY _. ==
MOTOROILS [ S (SRS
& ADDITIVES

This sponsorship really hits the mark: Our logo at RED BULL KING OF DRIFT 2020
NOUVELLE CALEDONIE.
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LIQUI MOLY-WINTER SPECTACLE
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Despite heavy snowfalls, the contestants at the men's World Cup giant slalom in Santa Caterina
Valfurva, Italy, made sure not to lose track and ensured a spectacular race - accompanied by
our blue-red-white logo.
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Once again at last, bobsleigh and skeleton action at its finest! At the IBSF World Cup in
Sigulda, Latvia, the world's best athletes bravely plunged into the white ice channel,
accompanied by our blue-red-white colors.

M
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LIQUI MOLY-WINTER SPECTACLE

For the jumpers, it meant full
ERGSTE! : concentration on the next jump,
B RERGSTERN qriaui} whilst the cameras and viewers
s o i { | at home in front of the screens
e i SR - : "~ were able to concentrate fully on
i "% ‘hh " our logo - at least our brand was

A

always in the picture during the
long-distance chase of the 3rd
singles jump of the FIS World Cup
ski jumping season on the
Rukatunturi ski jump in
Ruka/Kuusamo, Northern
Finland.
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With LIQUI MOLY
to the world
championship title.
Great performance
by Karl Geiger and
a great emotional
moment for our
LIQUI MOLY family
worldwide.

The Oberstdorfer won his

first individual title at the
international highlight of the
Ski Flying World
Championships in Planica.
With his jumps of 240.5 and
231.5 meters he sat just ahead
of his fellow competitors.
LIQUI MOLY was there as a
lucky charm. Our logo, which
could be seen all over the
world, was emblazoned on the
ski jumping hill, at the finish
line and on his jersey. We
congratulate the fresh world
champion and thank him and
his teammates for wearing our
logo with pride!l
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High speed on ice with LIQUI MOLY.

From the racetrack to the ice canal. Our complete winter sports package includes our presence at the
world championships in bobsleigh and skeleton. Our LIQUI MOLY logo can be seen everywhere along
the ice channel, in the finish area, on the trainer boxes and on the Leader back wall. This presence
guarantees us a high level of attention from an audience of millions. On top of that we support our
positive brand image. Celebrating success with LIQUI MOLY, that is our motto for all sports
sponsoring. All athletes and even our partners benefit from this outstanding performance.
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Trouble-free in winter(sport)
Our products make everyday life with a car easier in the cold season.
Discover our full range with more than 4,000 items.


http://www.tcpdf.org

The riders had eagerly awaited the 2nd race of the motocross championship in El Salvador.
With all the more heart, soul and commitment, they mastered the race track we had branded
as the main sponsor.
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HUNGARY

At the 2nd race weekend of the FIA European Truck Racing Championship 2020 on the
Hungaroring east of Budapest, Jochen Hahn, who is supported by us, achieved a total of three
podium places. Given the current Covid-19 constraints and Hungary's classification as a risk
area, this was a terrific performance by the minimally staffed team.

Synthoil Race Tech
GT1 10W-60
(Art.-No. 1391)

The motor oif of winners!
Fully synthetic low-viscosity
motor off for sporty drivers
and extreme operating
conditions. Offers highest
lubrication reliability,
aptimal oil pressure and
maximum wear protection.
Specially developed for
maotarsport.
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Events sponsored by us are not only sporting highlights, but also always a welcome
opportunity for a friendly and businesslike exchange with members of our LIQUI MOLY family

worldwide - such as our friends from LIQUI MOLY Iberia at the LIQUI MOLY F2 World
Championship in Vila Velha de Rédao, Portugal.
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We are where our customers are - and so is our sponsorship! We are therefore
delighted to also support the SSV 63 Landshut-Schonbrunn club.

LIQUI MOLY quality keeps its
promises. This also applies to
our workshop equipment, as
can be seen impressively here
at our used oil depot at Peter
Ortkras Autoteile GmbH in
Werdohl, which is at least 25
years old. A real treasure!



http://www.tcpdf.org

Whether sports shooters,
hunters, collectof's or by
__profession: With the
relaunch=and expansion
of our GUNTEC care
series, we are targeting
further sales.
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GUNTEC: Bull's eye for our full
range

Our existing products from the GUNTEC series have already been very popular with sports
shooters, hunters, collectors and people who have to rely on their weapons by profession in
order to maintain precise shooting performance and retain the value of their weapons. We
have now expanded the range with a few useful products and at the same time added a
new |look to the perfectly coordinated weapon care program.

GUNTEC Gun Care Oil Spray
(Art.-No. 4390)

Special oil spray for optimum
preservation and lubrication of
weapons and metal parts. Offers
excellent corrosion and wear
protection, and forms an even,
stable and particularly
water-repellent oil film.
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GUNTEC
Silencer Cleaner
(Art.-No. 24395)

Specially developed for fast,
thorough removal and
neutralization of stubborn
combustion residues in
silencers.

GUNTEC Gun Care Oil
(Art.-No. 24391)

Special oil for optimum
preservation and lubrication
of weapons as well as
metallic and precision
mechanical components.
Provides excellent corrosion
and wear protection.
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GUNTEC Gun Grease
(Art.-No. 24393 20 mi/24392 50 ml)

Synthetic special grease with
micro-ceramics for all types of
weapons. Ensures safe function
over an extremely wide
temperature range. Provides
optimum wear and corrosion
protection.
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GERMANY

OBITUARY

Mario Ohoven (1946-2020)

With Mario Ohoven, a successful entrepreneur, committed
fighter for the middle class and an extraordinary person was
tragically tragically torn from life on 31 October 2020.

Our sincere condolences go to his family.

Tgangenen Samstag
erstarb der im Jahr 2001 von ‘markt intern’ zum Kustos
(Wi nter) des mittelstindischen 1 niernenhmertums ernannte
Prisident des Bundesverbands mittelstindische Wirtschaft.
Mario Ohoven (re. im Bild), bei einem schweren Autounfall
nahe Diisseldorf. Erst vergangene Woche hatie er sich wie
hnt kritisch mit den aktuellen Lockdown-Entscheidungen

juseinandergesetzl

. In Gedenken seiner Verbundenheit

mit
unserem Verlag und seines Engagements fiir den Mittelstand

gilt unser Beileid seinen Angehorigen und Freunden.

§ reren g
e Thrwlartien STl 1112

A
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Ausgezeichnete unter sich: Kustos Mario Ohoven (re.) gratulierte
im Jahr 2012 'markt intern'-Mittelstandspreistrdger Ernst Prost.
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At the WM Workshop Fair
2020 at the Munich
Exhibition Center, we took
advantage of one of the
unfortunately few
opportunities this year to
present our new products,
our full range and our
trade fair promotions - of
course in compliance with
the strictest hygiene and
safety precautions.
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Ernst Prost (63) and GUnter Hiermaier
(56) celebrate their LIQUI MOLY
thirty year anniversary with the
German oil and additive specialist.
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Fuel cell
technology

coming of age

CHANGING GEAR
from quality of miles to
quality of coverage

Intelligent
suspension enhances
customer experience

S o f_g& A successful duo
LB g at LIQUI MOLY
¥ for 30 years

“As business leaders we have to help the people working
for us and supplying us to put the pandemic into perspective,

in order to replace fear with informed hope and optimism.”
- Ernst Prost, Managing Director of LIQUI MOLY. Page 42
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Securing the future

o LIQUI MOLY

ring that oppor nlth
Slip, awaly s .
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A LIQUI MOLY production line. The company has more than 4,000 products.

Ernst Prost, Managing
Director of LIQUI
MOLY with some of
the products.

% MOTOR0

Globally, many companies in the automotive and other sectors have responded to the
Covid-19 induced downturn by focusing inward to cut costs.

This has put thousands out of work or on short pay, further
exacerbating the economic effects of the response by
governments to the virus. The World Trade Organization predicts
that all regions of the world will see trade plummeting by double
digit numbers.

For business leaders there is an alternative to cutting back.
Within the motor industry one of the leading examples of
what can be done is LIQUI MOLY, which specializes
in motor olls, lubricants, vehicle care products and
additives, Management and stafi are hard at
work identifying the opportunities presentad by
the pandemic,

Across the board and around the world,
employees have been able to focus on growing
the business and mesting production targets
because LIQUI MOLY Managing Director
Ernst Prost has assured them that no-one in
the company would lose their jobs, even it meant
walving his own salary. Since then, he has taken
pains to address employees and clients on a regular
basis to keep inspiring them to identify cpportunities in
the current, dark times.

Automaotive Industries (Al) asked Prost and other LIQUI MOLY
top executives — namely Sebastian Zelger CEO, LIQUI MOLY
USA and Peter Baumann, Marketing Director at LIQUI MOLY - to
share their thoughts and philosophy about how business leaders
should adapt to a Covid-18 world. The objective is to encourage
other managers and shareholders in the automotive sector to

[/}
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power their way out of the many challenges Covid-19 has pul
their way.
Al: How has the work/life balance been affected by so
many people working remotely?
Prost: | do not like this formula for work/life balance. It's
plain wrong. As if life and work were opposites. Work is a part
of fife — and an important cne, at that. | think every person
should have a job that fulfils them and that gives them
pleasure and satisfaction.

Ernst Prost, Managing Director of
LiQul MOLY,

Work gives you satisfaction, recognition, self-
affirmation and the good feeling of having achieved
something. | would even say that work is an essential
part of a fulfiled life. Ask any unemployed person - regardiess
of the money and social contacts one has through work. If only
lelsure time is sacred and the opposile is perceived as drudgeary
or something bad, something is wrong with our society.
Of course, the proportion and the time required must be right.
And that's why | have banned overtime. In my wild years, | always
waited for our competitors to enjoy a long weekend, close down k
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for company vacations or otherwise be absenti, leaving theair
“castle” unguarded and abandoned. We always made good use
of these moments, Whenever our competitors were on vacation,
we wowed the customers with the best offers.

| still love this tactic of using a surprise to get ahead during
the opponent’s absence. Even now in the crisis, we are playing
our game by thesa rules. Most companies fake cover, cut their
budgets and put all kinds of activities on hold, or simply sit at
home and wait until it's all over.

We do the opposite: axploit the opportunities that every crisis
offers by taking a counter-cyclical approach. We are
investing in markets, people and our brand night

Sebastian Zelger CEOQ,
LIGUI MOLY USA.

now, Let us make the most of what we are doing
right now. We can still enjoy it later - when we have
won the game.

Al: How do you see workers in the USA juggling the
work-life balance and how has the COVID-19 disease
changed this?

Zelger: There is no stock answer, as the response differs
from person to person. | know for a fact that many of my friends
ara actually re-thinking their way of life. Befora COVIDNS, they

e

were in a rush constantly with their job. They did not have the time
1o take a breath to figure out if this hectic ifestyle is what they truly
want. Now, all of a sudden, they have the time to think about what
they really want and care about - and some are about to switch
their careers.

Other friends of mine who are furloughed at this point can't
wait to get back to work, as they miss not only the work itself, but
also the social component of it. Yes, work is very sociall

To sum up: COVIDAS will change the way work is seen for
some. Others won't feel that they need to change anything, and

will be happy just to get back to work.

Cne factor of work life balance though - as the
expression already reveals - can be found in
the total amount of time you have available to
spend outside of your work. Of course. some
people love their job so much they actually
wouldn't need any time off work. They ara
fulfilled by it. Their life-is their work and their
work 5 their life. | think that this mosthy
applies to me and part of me wishes that
avarybody could think like this, but of course

this doesn't apply to everyone.
Generally, employeas in the United States
have less vacation time than my German colleagues.
Furthermore, | do see that many of US employees (Mot
our LIQUI MOLY employees) do not only have one job they ara
committed and dedicated to, but two or even three jobs at the

same time, for multiple reasons.

In order to have a healthy work life balance from the “time”
point of view, it is quite difficult to achieve a healthy work life
balance if you don't have time for the “balance part”.

e e
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LIQUI MOLY is the supplier of South Racing, one of the biggest cross-country teams in the world.
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POST-COVID BUSINESS

Al: What do you think working life will look like after the
pandemic dies down?

Baumann: |'m a positive-thinking guy. So, | guess everybody
should and will be more focused on really important topics, on
personal relationships, on service beside seling, on avoiding
unnecessary costs, business trips, meetings etc. For sure, all
kinds of digital support will play a bigger role.

Prost: Yhat scares me the most right now is the ca-
cophamy of the government and its departments, com-
petence centars and think tanks and talk shows that
fill the ears of fightened citizans. Some expert / poli-
hician wams against giving the all-clear too early,
while another sess the light at the end of the tun-
nel throwgh her or his ministerial glasses.

There are conflicting messages coming |
from the same Institutions, be they
government or so-called expert groups.
There is continual fear, wamings, suggestions,
demands, admanitions and, of coursa, endless
discussions between experts and politicians.
These discussions just ilustrate the lack of consensus
on what should and needs to be done.

Mask yes or no? Or maybe? An example of what is happening
around the world is the political promises here in Germany by
economics minister Pater Altmaier that "not a single job" would
be lost. In the next breath the same minister tells us that “wa must
prepare ourseives for serious, deep and lengthy outs.”

The feedback from our operations around the world is that

]
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peopla everywhers are baing subjectad to confiicting messages,
which make one anxious because it seems it is a case of the blind
leading the blind.

Yes, something has to be said to the citizens and the people — we
need to ba told if we are to ba frightened and wormied by the diseass,
but these wamings should be backed up with actual facts.

As business leaders we have 1o help the people working for us and
supphying us 1o put the pandamic inio perspective, in order 1o replace

fear with informed hope and oplimism, Angst essen Seele auf
(Fear eats the soul) is tha title of a film by Rainer Wemer

Peter Baumann, Marketing
Director at LIQUI MOLY.

Fasshinder from 1974, The deliberately grammatically
incomect titie in Garman has taken root in my mind,

We all have fears, fear of loss, relationships, fallure and
death. There is no end to the things you can be fearful of, The
Gauls in the famous comic sanes, Asterix & Obelix were always
afraid that the sky would fall down on their heads, Yes, we may
laugh, but aren't many fears irrational, surreal and frightening?
Waking up in a sweat, plagued by nightmares and tormentad by
primal fears. | gat that a lot. Sometimes it takes me a few hours to b
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push the dark and gloomy thoughts away. Fear sits in your bones,
deep down they say, so fear is normal, just like many other things
in life that we don't like.
THE POWER OF POSITIVE THINKING

Al: What message is the world waiting for from
governments, organizations such as the WHO and other
partners who are battling the coronavirus and its effects?

Prost: Everybody needs a clear plan and schedule as far as
possible. And a commaon sense in this. People are not stupid.
Bverybody understands the situation. In total and also from his
personal perspective. Nobody needs “doom and gloom messages”
and descriptions of all the negative things. People need leaders,
and no liars. We have the option to close our eves and to hope
nobody sees us or we keep all together, motivate each other, see
the chances and keep on fighting for our business and our jobs.
Each crisis delivers chances and business opportunities.

Al: How has the mixed messaging by various leaders
in the developed world impacted on business sentiment?

Zelger: To start off, | think most of our world leaders do want
the best for their citizens and try balance protection of health and
economic interests. There are mixed massages simply because
we have different circumstances in each country, and even within
the same country, the same institutions of this country, thera are
many different opinions about this topic and how to handle it.

You ask an economist — you get one opinion, Ask a virologist - you
get another opinion. Ask a politician - hel take the opinions of both
economist and vimlogest and makea his own mind about it. On top of
that, you have different ideclogies and priorities, which lead to the fact
that there are many different ways how countries respond to this crisis.

Tennis star Roger Federer in front of a LIQUI MOLY
advertisement at the MercedesCup. The company has
maintained its profile during the global lockdown.

Of course, this may lead to confusion amongst federal and
state governments, companies, as well as their leaders and their
employees. Therefore, every company has to make their own
decision about what is best for them in the: given circumstance.
There are companies which are very flaxible and willing to adapt
{virtual training, e-commerce opportunities, just © name two
examples) which — as a matter of fact in certain segments —
gives them a tremendous competitive advantage amongst their
competitors. While some companies are asleep / on hold/ or
shut down complately and furiough thelr employees during these
times, others actually invest in their personal, customers and
brand awareness in order to be prepared when busingss comes
back. | do want to acknowledge that this cannot be applied to all
companies of course, we at LIGUI MOLY are fortunate that the
circumstances allow us to act the way we do.

Al: What should we be expecting from our governments?

Prost: Everyone knows that epidemics and pandemics visit us
from time to time. How come we were caught off guard so brutally
and so unprepared? When my son, Benjamin, was in hospital for
several weeks in October 2018, | was able to experience our German
health systemn first-hand. Mot through glossy brochures, but by a
nurse who hed to look after 18 rooms with two patients each during
the night shift all by herself. So, some people had to wait on the ot
bowl a little longer until someona came 1o clean their butts. Many
nurses and caregivers were in the ward until late in the evening and
also the next day early in the moming (with a break for sleep, | hope).

As a born-and-bred Swabian, I'm already firmly in favor of
saving money. But certainly not for ruinous cost-cutting that will
cut our future. It's shameful how badly we pay people to operate
on us or clean our behinds. Surely, we cannot expect this fo
be done out of pure charity and helpfulness — although this is
the case — without paying the people who accomplish such a
Herculean task a proper living wage. It's indecent, it's unfair and,
as you can see now, It's plain stupid.

This little virus will probably cost us 1, 2 or even 3 frifion euro
worldwide. But actually, it is not the virus that is causing this
damage, but the short-sightedness of those who are entrusted with
taking care that an epidemic or pandemic does not immediately
thirow the whole world completely off balance. The focus on saving
money has resulted in a human and economic catastrophe,
PROSPECTS FOR REVIVAL

Al: How do you see business reviving as lockdowns are
eased globally?

Baumann: Let me talk about our business. | think everybody
understands much better now how important logistics and
personal mobility are. Someone who owns a vehicle is not left
stranded by the closure of public transport. Our business will be
reviving quickly as these vehicles need scheduled servicing and
high-quality products to run properly. On the logistics side trucks,
rescue wvehicles, public transportation, mining and agricultural
equipment and more need lubricants to keep operating.

Prost: This crisis is uncovering a lot of hidden truths. Three times
a day, | am reminded of the following saying: "A person reveals his
true worth in adversity”. And there are surprises in both directions.
But the German post and philosopher, Friedrich Hélderdin also said,
"Where danger Is, grows. The saving power also”, and we can
see this in action every day. Some of us are rising to the chalange
by taking action where needed and making our own personal
contribution to overcoming this crisis and helping others,

TO READ THE FULL VERSION OF Rl STORIES GO TO www.al-online.com
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However, it is not always those of us with the strongest arms
and broadest shoulders (and biggest wallets) who are in the
frontline where we really should be, bul rather those with the
biggest hearts who our beloved God filled with empathy and
compassion, creativeness and a sense of responsibility. But there
are others who cannot help putting themselves first in times of
crisis and can only think of themselves. It must have been a similar
situation on the Titanic. We are not on a boat, but in a company
with a crew of 1,000 people on board and 10,000 passengers -
our customers, our business partners.

When was the last tme you heard or saw anything from our
competition? All of them have run for cover, in home office or
short time work. The only thing left working is the answering
machine. That's just great! This is typical of a mulfi-national
corporate company and | didn't expect anything else. Anyona
who now chooses to sit on their sofa and wait until everything
is back to normal hasn't understood what a company actually
stands for and what defines us as human beings.

In Germany, we hear talk which separates the economy on
one side and the citizens on tha other. That isn't how we should
see it. We generate two thirds of our business from our exports
outside Germany. We can't just take. We have to give tool That
is the least what all 1,000 of the LIQUI MOLY employees should,
can and must now do. | am counting on them now - as | have
done for the iast 30 vears.

STRONG LEADERSHIP

Al: How important is it to you personally that a company
and its leadership should show the way forward during
dire straits?

Prost: As always in uncertain times people need a leader
who takes the rasponsibility, shows the direction and is leading
from the front. This includes the whole management team and is
maotivation for everybody. These leaders should not only pump
up their muscles. It's much more important to show social
responsibiiity, have a clear plan and “do it",

Al: How has LIGQUI MOLY's decisive stance compared
to other big corporations who've started demanding
government bailouts while laying off workers?

Zelger: | cannot talk for other companies, but we here at
LIQUI MOLY USA did not furlough nor layoff any of our employees
due to Covid-19. | do not want to be seen to be judging companies
which have asked for government help, as in many circumstances
this is necessary to keep their businesses alive, and I'm glad this
support is available for them. That's what aid is for.

On the other hand, though, one must at least question the
acis of a handful of bigger corporations who claim government
aid on one hand and on the other hand pay huge bonuses to
their top managers, as well as dividends. This is a questionable
reallocation of tax payer money. We as the LIQUI MOLY family
have not asked for any government aid. We want and will get
out of this crisis without any government help. We rely on our
amazing employees, partners and customers who will support us
to keep our factory busy and production running.

BUILDING THE BRAND

Al: How will LIQUI MOLY be remembered after the
pandemic dies down?

Baumann: We have always bean a very socially responsible
corporate citizen. This is part of our philosophy. From the
beginning of this crisis we told everybody in the LIQUI MOLY

[}
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LIQUI MOLY is extending its involvement in Formula 1
and has signed a contract with the racing series until the
end of 2022.

family that nobody would be left behind. Nobody would lose his/
her job. And we prepared the way for the time after the crisis by
communicating and promoting our products and services in ways
wa have never dong before. This supports directly the business
of all our distributors, dealers and workshop partners around the
globe. Not to forget: We have sent free products to health care
services around the globe to the value of several millions of Euro,
Paople will keep this in mind when deciding which brands and
companies to support in the future,

Al: Honor is a seen a rare quality for businesses and
corporations. Many focus on profits at the expense of
society and the environment. Why is it important to you
personally that this is not LIQUI MOLY's way?

Prost: This is quite easy to answer, as it's proven by our
success. Honor, respect and reliability are directly related to long-
term and sustainable profit. All our global business partners know
they can rely on us in person, on our service, product quality and
support. Everybody in our world - suppliers and clents - know
that they can trust us in each and every situation. We pay our bills
in time and we deliver our goods complete, at the highest quality
and on time. And they pay back the same way.

BEING VISIBLE DURING BAD TIMES

Al: Why does LIQUI MOLY choose not to run for cover
during bad times?

Baumann: If you run for cover, you can' see the direction
youre running. In all of the so-called crisis times we have
experienced, wa have found it is much more effective to create
than to just to let it happen. An example from “our world™ Most
of our competitors are invisible in these times. Invisible to their
clients and invisible as a brand in public. Being invisible means no
technical and sales support, no brand building ete.

But all this is important to create sustainable business for all
involved parties. Especially in these times. We prefer the opposite
way. This is exactly the time to support all clients. We are doing
this by providing online product and sales training, offering sales
promotions and promoting the brand to the buying public. If
nobody else is doing it, this tactic is much more effective. b
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A LIQUI MOLY production line. The company has more
than 4,000 products.

Al: What can be done to help push the message you are
advocating - that slashing costs will cut future prospects?

Prost: Public healthcare in many countrias - unfortunately
delivers tha bast example. The most needed service and the most
needed people don't play the role they should play everywhere.
Health care is the last field where you should be slashing costs.
This has been shown very clear in the last weeks. Not enough
staff, breathing machines, hospital capacity, pratecting clothing
etc. I'm not talking about poor developing countries. I'm talking
about countries like the US, Russia and parts of Europe,

Similarly, companies need to ensure that they do not sacrifice
their life support when they decide to reduce costs.

Al: What price is business paying for the lack of
investment in public welfare?

Baumann: | would prefer 1o ask what influence businesseas
or business leaders have. All state investments are financed more
or less by taxes. Taxes are paid by companies and by the peaple.
At least in democratic countries people have the choice o elect
the government and this has direct influence on what happens

TO READ THE FULL VERSION

with tax monay. If you elect a party which is not interested in
strengthening the health care system or public welfare, you have
to live with the consequences

Prost: It is not money that counts. It's jobs. We have a pian,
a recipe how 1o keep 1,000 people motivated and to prefer to be
working rather than sitting at home despite the virust At LIGUI
MOLY we have assured our employees that there will be no
short-time work, no redundancies, and no losses. We can do this
because we are a strong team. Everyone is playing their part,
including me.

As promised, | have waived my salary. The result can been seen
in our people at wark, in the factory, the logistics department and in
administration. They are working responsibly and with diligence -
just like nurses, carers and doctors who are tending to the sick. So,
we have 1,000 proud employes who demonstrate to the outside
world how their company treats workers and employess in a crisis,
to customers, neighbors, friends and of course to the press,

That's why our company is up and running. Mow a number of
companies announced short-time work or layed off staff, even
though they are sitting on bulging coffers. Who filled those bags
of money for them? The very people they abandon now.

Unfortunately, many companies are behaving unethically lika
this right now, forgetting the millions and billons in profits cver
the last years. Two months of headwind - just two months and
everyone is screaming for the government to help and "man
overboard” - not as a cry for help, but as an order|

We are not doing this! We take responsibility for our company,
employees, customers, soclety and for the countries in which
we operata. Wa all still remeamber the financial crisis of 2008 and
2009 very well. Thera we set the same example and practiced
what we preached. Others cut salaries, dismissed staff and
introduced short-time work in order to stabilize profits at great
cost to society and their employees. That's stupid!

We came out of the previous crisis much stronger, and we are
daoing it this time again. We know what we are doing and we know
that it is not only right, but also the only decent way to deal with
our own this way!

Al: Is the strategy any different to your response to the
crash of 2008-097

Prost: It's the same strategy. Now it's time to show again
what separates LIQUI MOLY from our compelitors. This includes
personal service, support and promotional activities in a bigger
dimension than before. Now it’s time to spend money in brand,
product and sales promotion. We are not only passengers. We
take the steering wheel in our hands. We have always built up
reserves to be prepared for such cincumstances
EMPLOYEES ON BOARD

Al: How has LIQUI MOLY's caring attitude to its
employees and partners impacted others?

Zelger: We as a company have received tremeandous positive
feadback for our attitude. People in these times crave positive
news, and we can hopefully contribute at least a tiny bit to that.
By not consuming government funds (in other words, taxpayer's
money), but instead donating milions of euros in product for
first medical responders are just two of many examples of what
people actually want o learn about these days.

| am certain that this positive attitude will actually benefit our
LIQUIMOLY family long-term, as repair shops and end consumers
can sea that with LIQUI MOLY they have a strong partner whose
“heart is in the right place”.

OF Bl STORIES GO TO www.al-online.com
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FORMULA FOR SUCCESS

Al: Can others follow your success formula?

Baumann: Yes, bul having a recipe does not necessarily
guarantee you an excellent meal. You also need quality
ingredients and the right chef. Maybe this sounds a bit arrogant,
but we don't look too much on others. We have found our way,
which works for us and our partners. This path has brought
success in the past and this will lead us into a promising future.
We're are working in 140 countries. In some of them we're still
in the start-up phase. There's a lot to do in order to develop the
potential of the markets.

Prost: The main ingredients are taking responsibility, making
decisions, following through - as a team, Basically, we have always
worked this way. But this situation has drastically increased the
spead and decisivenaess at which we need to act, and therefore
shortenad the reaction times considerably. It's not the big guys
who eat the little ones, but the fast ones who eat the slow ones.

Don't get me wrong. The economic crisis is bad and the virus
is catastrophic. There is nothing | can do about it at a macro level.
But, within my company | can do my best to do what needs to
be done. Some people call me "Kribek® — short for *crisis fighter”
| like it, I've heard "Optimist Prime®, too. Yes, | am optimistic
and believe in the good, the positive, the constructive and the
beautiful. | don't want to join the ranks of the prophets of doom
and | don't want to join in the lamentations that are now being
heard everywhere.

I am in my slement. We move things. We dasign. We perform.
We are needed. We create value and we create benefils. We are
at our best. That is an incredibly good feeling. | am grateful for
that. We have to accept the things we cannot change, but the
things that we can change we have to tackle with all our strangth.

R

TO READ THE FULL VERSION OF Ml STORIES GO TO www.al-online.com

It's a beautiful task in the midst of this heaith and economic crisis
that has hit our entire world,

Onercoming crises means first of all a lot of work and not a lot
of whining. Incidentally, the same applies fo success. | take great
pleasure and have a lot of fun in our work together, the thinking and
doing the designing and implementing. You can only become a
lighthouse through enthusiasm and verve, We are a lighthouse in
our industry and perhaps even for the entire German econamy. This
light will be shining bBrightly over the next few months, which a will be
a very intensive time of creativity and tima for introducing the new.

Al: How do you think a ‘boss’ should behave - in and out
of crises?

Prost: Yes, there is one guy at the front end, making final
decisions and sometimes taking personal risk, but In the end
also the boss is part of the team. The strength of a successiul
company is not only the boss or the team captain, it's always the
team itself. It's heipful to keep this in mind and let the team know
that yvou recognize the company is on as strong as its teamwork,

Al: How would you describe the leadership at LIQUI
MOLY and how has it inspired you?

Zelger: | am very grateful 1o have experienced this type of
leadership. Mr Prost is giving us the direction from “above”, and
we are inspired by his attitude. You might even want to call it
ifestyle, which extends into the LIGUI MOLY US subsidiary with
all its 30+ employeas.

| would even go as far to say that for our part here in the Uinited
States/ Canada, it isn't necessary for him to be as hands-on
any more, because you actually only need to give direction 1o
someone who doesn't know the way. Our "GPS" here is working
well after five years of intensive training. My team and | are all
heading the right way. &

We exploit the opportunities that every crisis offers
by taking a counter-cyclical approach. We are investing
in markets, people and our brand right now.”
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Die AUTO ZEITUNG sprach mit Ernst Prost,
Geschaftsfiithrer von Liqui Moly, iiber das Corona-Jahr
sowie seinen Ausblick in die Zukunft der Branche

Herr Prost, Liqui Moly
schreibt trotz Corona
weiter Gewinne, investiert
und stellt dieses Jahr 100
neue Mitarbeiter an. Wie
haben Sie das geschafft?
Im Gegensatz zu vielen anderen
Unternehmen haben wir den Kopf
nicht in den Sand gesteckt oder
sind in Kurzarbeit gegangen, son-
dern in die Offensive. Wir arbeiten
hérter und noch mehr als sonst. 50
wachsen wir trotz Krise und wol-
len weiter wachsen. Natiirlich ist
die Pandemie auch fiir uns eine
extreme Herausforderung und Be-
lastungsprobe. Auf der anderen
Seite wohnt ihr eine grofie Chance
inne: Wihrend viele Wettbewer-
ber thre Investitionen reduziert
oder komplett gestoppt haben,
handeln wirantizyklisch und wer-
ben fiir unsere Marke. Das hilft
jetzt und gerade dann, wenn sich
die allgemeine Lage beruhigt hat.
Menschen werden sich nachhaltig
anuns erinnern. Dermafen werb-
lich in die Vollen gehen kinnen
wir auch deshalb, weil das Unter-
nehmen in bester Gesundheit ist
und wir keinerlei Bankverbind-
lichkeiten haben, sondern Geld,
das wir investieren kinnen.

Wie hat sich der Olmarkt
in 2020 entwickelt?
Haben die Auslands-
miirkte in der Krise fiir
Ligui Moly mehr an
Bedeutung gewonnen?

In der Anfangsphase der Pande-
mie im Mirz und im April stiirz-
ten die Rohdlpreise ab. Inzwischen
haben sie sich erholt, liegen aber
noch deutlich unter den Januar-
werten. Fiir Liqui Moly ist ent-
scheidend, dass wirin 150 Landern
rund um den Globus vertreten
sind. Denn wenn einzelne Markte
schwiicheln, gibt es in der Regel

AUTO EEITUNG 34 | #0

andere, die dies wieder wettma-
chen. In diesem Jahr ist unser Hei-
matmarkt stirker. Das liegt sicher
daran, dass wir vergleichswelse
gut mit der Pandemie umgegan-
gen sind und das immer noch
tun. Auferdem konnen gesunde
Volkswirtschaften die Auswirkun-
gen der Corona-MaBnahmen bes-
ser verkraften.

Haben mittelstindische
filproduzenten wie Liqui
Moly in der Corona-Krise
gegeniiher Weltkonzernen
wie Shell und BP Vor- oder
Nachteile?

Beides trifft zu. Dank der finan-
zlellen Substanz - auch aufgrund
ihrer Grife - kinnen so grofe
Schiffe bei schwieriger See relativ
sicher und stabil navigieren. Fiir
den Mittelstand sind die Heraus-
forderungen grafler. Gleichzeitig
erwarten die Aktiondre von den
Jarofen” auch in schwierigen Zei-
ten gute Zahlen, Das fiihrt dann
dazu, dass der Rotstift angesetzt
wird: In der Regel geschieht das
beim Personal. Langfristig gese-
hen schneiden sich die Konzerne
ins eigene Fleisch, wenn sie gute
und erfahrene Mitarbeiter vor die
Tiir setzen, Mittelstindische O1-
produzenten kinnen diese Mit-
arbeiter einstellen, Ein weiterer
Vorteil fiir die ,Kleinen® ist die
Flexibilitit. Wir haben uns etwa
rasch auf die durch Corona neu
entstandene Situation eingestellt
und nicht auf volle Kraft zuriick,
sondern aufvolle Kraft voraus ge-
schaltet. Selbstverstindlich geht
das nur, wenn das Unternehmen
nicht am Tropf der Banken hingt,
sondern putzmunter ist.

In Ihrer Werbung strei-
chen Sie das Label JMade
in Germany* heraus. Wie

wichtig ist das in einer
globalisiertan Welt?

Fiir uns ist es enorm wichtig. So
wichtig, dass auf der Mehrheit
unserer Etiketten auch der deut-
sche Text steht. Unsere Additive
und Ole stammen ausschlieflich
aus Deutschland. Die Kiufer in
China, Russland und Japan - um
nur drei Beispiele zu nennen -
achten auch bei Markenanbietern
darauf, dass die Produkte nicht
beispielsweise in Asien hergestellt
wurden. Unsere fiir die Auslands-
mirkte verantwortlichen Ver-
kdufer erfahren nahezu tiglich,
wie wichtig ,Made in Germany"
fiir unser Geschaft ist.

In der Krise haben Sie

fiir fiinf Millionen Euro
Hilfspakete fiir Rettungs-
dienste und Feuerwehren
geschniirt. Was wollen

Sie damit erreichen?

Damit wollen wir Rettungsdiens-
ten und Feuerwehren den Riicken
freihalten. Wir wiirden ja gern
mit Desinfektionsmitteln und Ge-
sichtsmasken helfen, aber dafiir
sind wir in der falschen Branche.
Deshalb helfen wir mit dem, was
wir am besten kinnen: Olen, Ad-
ditivne und andere Autopflege-
mitteln. Schlieflich miissen die
Fahrzeuge zuverlissig funktionie-
ren, Man stelle sich vor, ein Ret-
tungswagen bliebe unterwegs mit
Motorproblemen liegen, Deswe-
gen sind unsere Produkte, so sehr
sie auch im Verborgenen wirken,
wichtig fiir das Punktionieren un-
seres Gesundheitssystems. Unsere
Spende ist nur eine kleine Geste
gegeniiber all jenen Menschen,
die jeden Tag so unermiidlich ge-
gen Corona kimpfen, Und weil
wir in keiner Weise profitieren
wollen, nehmen wir auch keine
Spendenbescheinigungen an.

Wi hahen den Kopf nic

Im Tankstellengeschift
wollen Sie im néchsten
Jahr verstirkt angreifen.
Mit welchen Mafinahmen
soll das gelingen?

In Anbetracht der Grife und der
weiter wachsenden Bedeutung
dieses Vertriebszweigs fiir Liqui
Moly wird die Zielgruppe Tank-
stellen aus dem Verantwortungs-
bereich Fachhandel herausgelbst.
Wir stellen es entsprechend seiner
Bedeutung neu auf. Wihrend der
Wettbewerb den direkten Kontakt
durch Fachberater reduziert, stel-
len wir sechs zusdtzliche Ver-
kiufer ein, die deutschlandweit
ausschlieflich das Geschift mit
Tankstellenkunden betreuen, Es
ist ein Rezept, das sich in anderen
Sparten wie den Autohdusern in
den vergangenen [ahrzehnten be-
wihrt hat, Diese perstinliche Be-
treuung stellt in dieser Qualitit
und Quantitit eine Ausnahme in
der Branche dar.

Bei den Top Marken 2020
der AUTO ZEITUNG Clas-
sic Cars war Ligui Moly
dreimal erfolgreich. Wie
wichtig ist das Dldtimer-
Geschift fiir Sie?

Verglichen mit unserer restlichen
Automotivsparte oder dem Nutz-
fahrzeug- und Motorradgeschift
ist das Geschaft mit Young- und
Oldtimer-Kunden ein vergleichs-
weise zartes Pflinzchen. Aber es
ist eines, dem wir so viel Bedeu-
tung beimessen, dass es ein klei-
nes, aber feines eigenes Produkt-
sortiment dafiir gibt. Da die Zahl
der Young- und Oldtimer auflan-
ge Sicht zunehmen wird, wird auch
die Bedeutung dieser Fahrzeuge
steigen, Und die Produkte filr kiinf-
tige Oldies haben wir ohnehin in
unserem aktuellen Sortiment.

Wie wichtig bleibt fiir

Sie der Motorsport in
seiner aktuellen Krisa?

Fiir unsere Produkte ist der Mo-
torsport die beste und die bedeut-
samste Plattform. Daran andert
Corona nichts. Zumal wegen der
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itin den Sand gesteckt*

Pandemie viele Veranstaltungen
auch inanderen Sportarten, in de-
nen wir uns ebenfalls engagieren,
abgesagt wurden. Imn Mai wurde
die Eishockey-Weltmeisterschaft
abgesagt. dann die Champions
Hockey League. Die Spielzeit 2009/
2020 wurde in vielen Sportarten
gestoppt und vorzeitig beendet.
Demgegeniiber werden die Meis-
terschaften in der Formel 1 oder
im Motorradsport in der Moto-GP
noch ausgetragen. Ob und wie die
Pandemie den Profisport langfris-
tig beeinflussen wird, kann mo-
mentan niemand beantworten,

Was bedeutet der Aufstieg
der Elektro-Mobilitét fiir
Ligui Moly? Werden in

20 Jahren noch Motorile
fiir Autos bendtigt?

Ob inzehn oder 20 Jahren wirklich
weniger Verbrennungsmotoren
eingebaut sein werden? In eini-
gen Lindern, speziell in der EU,
besteht das Ziel, die Zahl der mit
Benzin und Diesel betriebenen
Motoren zu reduzieren. Wir haben
ein Additiv fiir Hybrid-Fahrzeuge
auf den Markt gebracht, deren An-
teil im Vergleich zu Elektro-Fahr-
zeugen dentlich hiher ist und ver-
mutlich auch bleiben wird, Und
Hybrid-Fahrzenge bendtigen auch
Motordl. Dagegen boomt in ande-
ren Regionen der Welt die Mobili-
tit mit herkommlichen Aggrega-
ten. Parallel zu neuen Antriebs-
konzepten werden die bestehen-
den sukzessive verfeinert. Mit der
Verwendung von synthetischen
Kraftstoffen soll es beispielsweise
miglich sein, Dieselmotoren
CO;-neutral zu betreiben. Power-
to-Liquid, also die Umwand-
lung von Okostrom mit-
tels Elektrolyse in so-
genannte E-Fuels, ist

bei den Motoren-

herstellern ein grofes Thema.
Auch diese Motoren bendtigen
Schmierung, Gleichzeitig sind
gerade in Sachen E-Mobilitit viele
Fragen offen, etwa zur Infrastruk-
tur von Stromtankstellen oder
#u den Ladezeiten. Als Viollsorti-

VITA

Ernst Prost, 63, arhaitet
seit 30 Jahren bei Ligqui
Maoly. 2u Beginn Marke-
ting- und Vertriebsleiter,
Ubernahm er bis 1888

alle Firmenanteile von dar
Grunderfamilie. Seitdem
hat sich die Firma stark
vergrifien, 2018 verkaufte
er seine Antells an die
Wiirth-Gruppe, blieh aber
weitarhin Geschéftstiihrer.

menter sind wir fir die Zukunft
bestens, weil breit aufgestellt, Un-
ser Portfolio geht iiber Ole und
Additive hinaus: Pilege- und Ser-
viceprodukte, Werkstattkonzepte
und vieles mehr sind unabhingig
vom Verbrennungsmotor. Gleich-

wohl befassen wir uns mit der Zeit
nach dem &1, denn wer nicht mit
der Zeit geht, geht mit der Zeit.

Das Gesprdach fihrten
Markus Bach
und Volker Koerdt
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Auch die Corona-Krise kann den Aufstieg des
Olspezialisten Liqui Moly nicht stoppen. Was
ist das Erfolgsgeheimnis des Mittelstandlers?

u Beginn der Corona-Krise schrieb Ernst
Prost, der Geschiftsfithrer von Ligui Moly,
eine E-Mail an seine Mitarbeiter: ,Liebe
Kolleginnen im Lohnbiiro, bitte ab sofort
keinerlei Gehaltsiiberweisung mehr an mich
ausfithren. Mein eingespartes Gehalt verwen-
den wir lieber dafiir, alle unsere Arbeitsplitze
zu erhalten - selbstverstindlich auch die unse-
rer Leiharbeitskrifte” Diese Mail sagt viel aus
iiber die besondere Unternehmenskultur bei
Liqui Moly und die soziale Art, wie Ernst Prost
den Olspesialisten seit 30 Jahren fiihrt.
Gerade in Zeiten der Pandemie schaltet der
Geschiiftsfiihrer nicht in den Sparmodus, son-
dern geht in die Offensive: Liqui Moly fhrt im
Corona-Jahr eine antizyklische Strategie, in-
vestiert 22 Millionen Euro in Sponsoring und
Werbung. Gleichzeitig starten die Ulmer eine
Spendenaktion mit Gratisprodukten im Wert
von fiinf Millionen Euro fiir Krankenwagen,
Fenerwehren und mobile Pllegedienste, Ty-
pisch Ernst Prost, dass er dafiir keine Spen-
denbescheinigungen verlangt.
Und die offensive Strategie von Ligui Moly im
Krisenjahr zahlt sich aus: Stand Anfang Okto-
ber lag der Umsatz stabil auf dem Niveau des

guten Vorjahrs. Zudem schreibt Ligui Moly
im Gegensatz zu vielen anderen Firmen der
Autobranche weiterhin Gewinne - sbwohl sich
deren Hihe im Vergleich zu 2019 mehr als
halbiert hat. Somit erfiillte sich der Wunsch

Mit speziellen Produbiten setzt man auf das
kleine, aber wachsende Dldtimer-Segment

von Ernst Prost: Der Olspesialist musste nie-
manden entlassen und hat auch keine Kurz-
arbeit beantragt. Im Gegenteil: Bis zum Jahres-
ende wird Liqui Moly sogar ganze 100 neue
Mitarbeiter einstellen.

Damit schliefit die Firma aus Ulm beinahe
nahtlos an die Erfolge der vergangenen Jahre
an: 5o stieg der Umsatz von 2012 bis 2019 um
42,3 Prozent. Gleichzeitig vergriferte sich die
Anzahl der Mitarbeiter von 590 auf 933. Und
Ernst Prost beteiligte seine Angestellten, die
er Mitunternehmer nennt, an den Erfolgen: Er
zahlte jihrliche Primien von bis zu11.000 Euro
aus, Doch wie konnte Liqui Moly in den letzten
Jahren bestandig wachsen, obwohl der europai-
sche Markt fiir Motorenile gesittigt und der
deutsche sogar riickliufig ist? Und wie kann
der Mittelstindler im Wettbewerb mit Welt-
konzermen wie Shell, BP und Co. bestehen?

Eine Produktion in Deutschland als
globales Qualititsversprechen

Liqui Moly legt viel Wert darauf, dass seine
Additive und Ole ausschlieflich in Deutsch-
land an den Standorten Ulm und Saarlouis
produziert werden. Das kommt im Inland, aber
auch im Ausland gut an: Dort wird ,Made in
Germany” noch immer mit einem Qualitits-
versprechen gleichgesetzt - gerade im Auto-
mabilbereich. Neben hochwertigen Produkten
verspricht Ligui Moly auch einen umfangrei-
chen Service, Und der ist personalintensiv: So
werden etwa die Autowerkstitten in Deutsch-
land von fiber 100 AuBendienstlern betreut.
<Das unterscheidet uns gerade in der Krise von
grofien Konzernen, bei denen hiufig nur die
Mailbox rangeht’, sagt Emst Prost.
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Seit Jahren auf Wachstumskurs

Umsatz von Ligqui Moly in Mio. Euro

!I

2012 2013 2014 2015 2018 2017

Mitarbeiter von Ligqui Maoly

!!I!! 848

2012 2013 2014 2015 2016

zialist einum
fangreiches Sortiment mit weit iiber 4000 ver-
schiedenen Artikeln an, darunter Additive und
Ole fiir alle klimatischen Bedingungen. Das
breite Angebot offenbart besonders in der Co-
rona-Krise seine Vorteile: 5o gab es in den Be-
ichen Motorrader, Boote und F
Liqui Maoly sogar ein deutliches 1 tewachs-
tum, Im ndengescha er Marke
ihre Bekanntheit aus Sponsoring und Werbung
Diese in Deutschland extrem starke Stellung

Zudem bietet Liqui Moly al

Vollgas im
Motorsport

Bei dem Kampf um den Endkun-
den sind bekannte Marken klar
im Vorteil. Daher investiert Liguil
Moly pro Jahr Millionen in Wer-
bung und Sponsoring. Seit Jah-
ren ist der Olproduzent zusam-
men mit dem Team Engstler im
Tourenwagensport engagiert
zuerst in der Weltmeisterschaft
WTCC, dann in der TCR-Sarle.
Seit 2020 mischt Ligui Moly im

2017 2018

zeigt sich auch in den Auszeichnungen, die
eit Jahren in den Leserumfragen
LEITUNG und dem Schwestermaga-
sic Cars gewinnt, Im Oldtimer-Ma

setzt man ebenfalls auf spezielle Produkte,

Obwohl dieses Segment noch relativ klein ist,

verspricht es solide Wachstumsraten,

Generell ist in Deutschland de

von Motorendlen zwar riicklauf

steht weiterhin ein hoher Bedarf an 1

produkten, Das grofie Wachstum erzielte Ligui

Tourenwagen-Weltcup mit: Dort
tritt Engstler als Hyundai-Werks-

Trotz der aktuellen Motorsport-Krise hat Liqui Moly
sein Engagement in der Formel 1 bis 2022 verlangert

Ligui Moly - Wirtschaft

schrumpfenden Markt

Absatz Motorendle in Deutschland
in tausend Tonnen

Moly in den vergangenen Jahren j
mehr im Heimatmarkt, sondern im Exportge-
ft. Die wichtigsten internationalen Mirk-

UISA. In

Landern

nicht alle M3

Ernst Pr

Ligui Moly auch die aktuell schwierigen Zei-
ten iibersteht: ,Sind die Aufgaben gewachsen,
sind auch wir gewachsen.” Markus Bach

team mit dem 130 N TCR an. Dar
ganz grofie Coup gelang Ligui
Moly jedoch 2018, als der Mittel-
stdndler in die Formel 1 einstieg
Als pffizieller Sponsor der Serie
sind bei der Hallte aller Rennen
Werbebanden des Ulherstellers
zu sehen. .Damit erreichen wir
allein vor dem Farnsaher (iber
1.8 Mrd. Menschen in fast 200
Lindern®, sagt Geschaftsfihrer
Ernst Prost. Auch in der Motor-
rad-Weltmeisterschaft MotoGP
ist Ligui Moly vertreten. Und
wenn der Motorsport Pause hat,
unterstitzt man den Wintersport
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Has h[‘“ﬂl‘lll mlt ginem Patent: 1957 brachie
LU BAGLY ein Ol-Addithy heraus, das Mo-
toren lAnger eben lisst, Dse US Alr Force
hatte wahrend des Zweien Weltkriegs entdechk,
dass MoS, (Molybdandisulfity die MNotlauleigen-
schaften von Flugreugmotoren verbessert, die nach
Beschuss ihr Motordl eingeb0ft hatten, Mit MoS,
war dann noch eine Notlandung moglich, Dieses
Patent war der Startschuoss fir LIQUI MOLYS, sagt
David Kaiser, Leiter Forschung und Entwickiung
el Nmndung\lﬂhnlh won LIQU MOLY, Mn‘:a_
wn graphitartiger Festschmierstoff, reigt sich auch
in Friedenszeiten als nltzlicher Heller im Motor. Es
verbessert die Schmiereigenschaften des Ols, ver-
ldngert die Lebensdauer det Motors und verringedt
den Verbrauch, Es war das erste wirksama Of-Addi-
thv for Motoren, Mittlerwelle verkauft LIQLIE MOLY
4000 Procukte, die aufl 700 werschiedenan Razepiu-
ren befien
Viele der Schmierstoffe, Additee, Fflm wrd
Reparaturprodukte hat Diplem-Chemdker David
Kaiser mit seinem 33-kopligen Team selbat kroiert:

r entwackeln hier Produkte for alles, was einen
Maotor hat - wom Bool bis furm Mihdrescher, wom
MaotorroBer bis pum Rennmotorrad, vom Mini bis
zum Renrwagen,”

D Unternehmaen st vor allem durch seine am-
niprasente Werbumng und seinen unorthodoxen Chel
Emnsl Prost bekannt, Regelmafisg wihien die Leser
dar grofien dewtschsprachigen Autozeitschriften
LIQUI MOLY pur besten Schmierstoffmarke. Doch
ohine Innovationen und permanente Qualititssiche-
rung wilre das Markermersprechen kaum ginzuls-
sen, MOBILITAT von MORGEN durfte einen Blick in
das Labor van LIQUI MOLY werfen.

Eine der jingeren Entwicklungen kst Cora Tec
ein Oladditiv suf Basis von Mikrokeramik. Es verhin-
dart nécht mur den direkien Kontakt von Matallfla-
chen im Motor und reduziert somit den Verschiell
ML airwar 'Full:hvngrn-ﬂ.p worn 0.5 Mikromatar ﬁfhl e ]
auch durch die immer feiner werdenden OHilter mo-
derner Matoren, Additive kEnmen nor wirken, wenn
sig nicht im Qifilter gefangen werden®, weill David
Kaiser, Deshalb st die stete Messung der Telichen-

grnl’!m worf Festschmierstoffen eine der l:.‘lglu'lwrl
Aulgaben der Qualitdtssicherung.

Im Labor am Firmansitz in Ulm wird auch an
spezellen Schmierstoffen fur elektrifizerte Auto-
antritbe gearbertet. An einem Tester ssmulieren

Ruliablagerungen an der Eimspritediise sines Motors.
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die Entwickler, wie Kolben oder Lager unter Druck
und Bewegung aul Schmierstoffe und Additive re-
agieren. Auch Tor Plug-in-Hybridlahrzeuge werden
Addithe emplohien - als Erginzung im Motord und
Im Kraftstoff, denn: .Der Verbrennwngsmotor Tiuft
bt Plug-in-Hytrid, der Gngere Strecken elektrisch
fahrt, nur selten. Das ist gut fir die Umwelt. aber
schiecht Thr den Motor®, weill David Kalser (siehe
rechte Spalte].

Wl Hybrid F.'lhr.!l'ln.lga selterer petankn e rin,
altert der Kraftstoff, David Kalser: Auch Kraftstoffe
haben eine begrenzte Haltbarkeit. 90 Tage nach der
Produktion altarn sie wesentlich starker wund soliten
deshalb innechalb von dred Monaten verbraucht
werden,” Durch Sauerstofl oxidiert der Krafistoff,
ob Bengin oder Deesel. Aul einem Regal im Labos
steht ein Glas mit gealtertemn Diesel, der verkeimt
Ist. Deutlich sichtbar haben sich Ablagerungen aus
abgestorbanen Bakterien und sogar Schimmelpilze
pebildet. Auch in den Tanks von Wohnmobilen und
anderen selten genutzten Fahrzeugen kann der
Deesed verkeimen. Solche Rickstande im Tank ver-
stopfen Kraftstofffilter, in den Injektoren sorgen sie
flr eine unsauberare Verbrennung, das erhaht den
Verbrauch und verringert die Motorleistung, Im Ex-
trermilall gnlarql urwerbrannter Krafstoff ins O und
In die Abgasaniage. Das st schiecht fir den Motor
und flir die Uit

An einem hochaufibsenden Mikroskop zelgt
Dawid Kamer in seinem Labor, wie die Dise sines
modernen direkleinspritzenden Motors nach Kuar-
rer Zeit aussehen kann - selbst wenn der Krafstoff
frisch ist: Harrige, verruBte Ablagerungen verengen
die Austrittsoffnungen der Dise, die dunner sind als
ein menschiiches Haar. J5olche Verurreinigen ver-
andern den Querschnitt der Digen und damit den
Eraftstofffuss. Ablagerungen an den Dlsennadein
behindern das exakte Offnen und Schiefien der
Injektoren. Déese kinnen dann nachiropfen, Der
Eraftstolf verbrennt unvolistindig wnd verdannt das
0. Das kann den Motor beschadigen”, welfl David
Eaider, MNach 10,000 Kilometerm stdrgn salthe Ab
lagerungen bereits.” Moderne Motaren sind da sehr
emplindiich. .Unsere Additive verhindern das. Sle
stabilisieren den Kraftstolf oder reinigen die injek-

" %
Q2

W

Additvive halten die Dilsan dagegen sauber.

toren und sorgen so flr eine saubere Verbrannung.”
Alle 2.000 bls 5000 Kilomater emplishit Kaiser die
Eq.ggm eines Kraftstoffadditvs wie Supar Diesel
Addity” oder JInjection Reiniger”

Das Beisplel reigt, wie sich LIQUI MOLY immaer
neue Anwendungsfelder erschiiefit und mit dem
technischan Fortschritt im Fahrzeugbau Scheitt hait
<He Haltbarkell modermner Malaran mit inren kKel
nen Hubrawmen, Direktelinspriteung und Turbo-Auf
ladung geht ruriick. Heer steuern wir mit unseren
Produkten gegen”, sagt Chefentwickler David Kaiser

B Downsizing-Motoren mit weniger Hubraum und
Iylindern bedeutet weniger Obvolumen, hahe-
rify Oilummbaul und stirkers D khrrl.nmng_

B Turboaufladung fardert die Bildung von Ablage-
rungen und erhiiht die Temperaturbalastung,

B Direkteinspritzer auch beim Benziner neigen
verstirkt damu, das Motoral zu verdinnen wnd
produziersn schadliche Rullpartikel,

B Alternative Kraftstoffe {Pianzencd, Alkohol) fér
dern ﬂlwrrjunnung. Oxidation und Korrosion,

B Dinnfldssige Motordle verringern dan Ver-
brauch, verlagern aber die Schmisraufgabe”
zu don Additiven im Maotoral, die damit an Bae-
deutung gewinmnen,

Um die gesetzlich geforderien Limits bei CO,, Ver-
brauch wnd Abges einhalten ru kénnen, mossen
diese Kompanenten dber fahrg fehberfred funktionie-
ren. Ohne entsprechende Additive i Motordl und
Kraftstoff ist das kaum ru gewihrieisten. .Es gibt be-
reits Hersteller, die die Zugabe von Additiven bei der
Inspekiion vorschrelben®, weil David Kaiser

Der Experts pelgt ain Motorbautell mit beson
ders schiimmen Ablagerungen und Verkrustungen
das Abgas-Rickflthrungsventil (AGR) eines moder-
nen Dheselmotors. .Das st eine der beliebtesten
Fehierguellen®, weill Dawid Kaiser. Eigentlich soll es
die Verbrennungstemperatur im Iylinder senken
und damit Stkkoxide vermindern - jener Schad-
stoff, wegen dem efnige Kommunen Fahrverbote
gegen ditere Diesel verhdngt haben. Ist das AGR ver-
rulit und verkrustet, arbeitet es nicht mehr korrekt
und das Abgasverhalten des Autos entsprichl nicht
mehr den Morschriften, .Unsers Additive beugen
dem wor®, sagt David Katser,

Auch abseds der Stralle erschiiefit sich LIGUI
MOLY meue Anwendungslelder, 50 konnte be
ginem Tast das Ohwechsel-intervall sines Mahdre-
schers durch den Zusatz von Additiven von 200
aul 350 Betriebsstunden fast verdoppell werden
Baumaschinen, die in Innenstadten mittlerveile
einen hohen Antell an den Luftschadstoffen ha-
ben, sind e weiterer Markt, LIQUI MOLY machi
Produkte fir alles, was einen Moltor hat®, sagl
David Kaiser. So schnell geht seinen Entwicklern
in Ulm die Arbeit nicht aus, da ist sich der Diplom-
Chemiker shcher
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Damit der Hybrid
auch sauber lauft

ef Plug-in-Hybrd wird be| den autofahremn
Drmmer bedebter. Die Kombination aus Ver-
brennungsmotor und Elektroantneb miv auf-
ladbarer Batterie verbindet die Vortedle beider
Wolten: emissonsirel und Kimalreundiich auf
kurzen Strecken, hohe Reichweate und problem-

DAVID EAISER,
Ldtor Forschung und Entwicklang wmnd
Anwendungatechnik bei LIQUT MOLY

loses Nachtanken auf langen Strecken. .Bel Plug-
in-Hybndfahrzeugen (st der Elektromotor der
Hauptantriety der Verbrennungsmotor funglert
nur als Assistent”, sagt Daved Kaiser, Leiter For-
schung und Entwickiung und Amsendungstech-
nik bei LIQUI MOLY. Das Problem: .Das Banzin
bleibt lnger im Tank und altert stiarker.” Deshalb
hat LIGUI MOLY ein Hybrid-Addith® entwickeit,
Es halt dse Benzinqualitat stabdl, schiitzt vor Ab-
lagerung der Einspritzaniage und antfernt vor-
handens Rickstande.

Fir das Motoréd von Hybndfahrzeugen
empfiehit David Kaser Cera Tec den Keramik-
Verschieilschute von LIQUI MOLY: .Der Ver-
brannungsmator eines Hybridfahrreugs komme
mest nur kurzzeltig zum Einsatz® Ein perma-
nenter Stresstest. Die Mikrokeramik in Cera Tec
bieibd an den neuralgischen Punkten im Motor
haften und verhindert, dass Metall aul Metall
relbt wnd erfeugl so einen Lechtlauleffekt,
Fnlgp: Fedusierter Verbrawch wnd waniger War.
schiei,
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LIQUI MOLY

Liqui Moly heeft in gereedschappengroothandel All4Car een nieuwe distributeur gevonden voor zijn olién,
additieven en overige producten.

“Ligui Moly is een gerenommeerd merk’, aldus Bart Weber, directeur-eigenaar van All4Car. "De distributie
verloopt momenteel via een beperkt aantal kanalen in Mederland, waardoor de bereikbaarheid voor de
grossiers en garagisten beperkt is. Met behulp van ons bestaande grossiersnetwerk vertrouwen wij erop dat
met deze samenwerking de producten van Liqui Moly eenvoudiger te verkrijgen zijn in Nederland”

Maotorolie en additieven ziin de belangrijkste producten van het Duitse Ligui Maly. Het bedrilf verkoopt verder
serviceproducten, autoverzorgingsproducten, vetten en pasta’s, bodemplaatbescherming en ruitenkit. Daar
komen nog gereedschap en uitrusting bij om de producten efficiént te kunnen gebruiken, Het gaat om meer
dan 4000 producten in totaal

https://aftersalesmagazine.nl/werkplaats/all4car-wordt-distributeur-liqui-moly
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LIQUI MOLY

‘Eva oAokaivoupio Hyundai i3ON o€ kAnpwon

To Siapnuiotikd naixvidi tns yEppavikns eraipeias napaokeuns Aadiwv KivntApwy punaivel

oTnv TEAIKN guBeia.

-

ia 6Ekatn ouvexh @opd, n E16i-
ruﬁ OTNV NApagKeEUn AINAVIIKGDY
ETaipeia, yngiotnke and Tous ava-
YVWotes peyahou nepioSikol auto-
Kivatwy Tns Mepuavias ws n kahlte-
pn pdpka oe Sidpopes Katnyopies. H
LIQUI MOLY 8£Ael va yiopTdoel auth
NV ENITUXia e Tous NEAGTES tTns. Zu-
voMKa pETos Tpia ntav ta Swpa Ews
twpa. To npwto Swpo - Eva Hyundai
i30N kEpBige £vas TUXEPOS Pnxavi-
Kos and tnv Auotpia. Tov OKkt@Rpio,
otov Sedtepo yopo, khnpwenkav BOo
anokAeioTIkd €igithpia yia éva Zaf-
BotoklOpiako otous aywves MotoGP.
H LIQUI MOLY eival enionpos npopn-
Beutns Twv Moto2 ka1 Moto3. DAes
0l UNXavEés auT@V TWY KOTNyopiwy
KivolUvtal ge o AdS&I tns eTaipeias
and 1o QuAl. Etov teAeutaio ydpo,
Ol CUPMETEXOVTIES Unopoly va KEp-

LTI

. =,
NORIMOTORSPORT — = ‘rl

bt ¥

B Y
. - ‘T'
. P
| P ="
e T
> -
r

Sioouv Eavd tnv éxSoon &pdpou tou
aywvioukol autokivitou tou WTCR
kai TCR tns opasas LIQUI MOLY
Team Engstler, éva Hyundai i30N.
Teheutaio nuépa CUPPETOXAS Eival
n 31/12/2020. To poévo nou Xpel-
afetal va eival va anavinoele otny
EPWINON Y10 T0 owotd A6 KivnTn-
pa Tou ypiyopou oxnpatos Heta 275
dhoya. H LIQUI MOLY npoogEpel to
KataAAnio A48l Kivnthpa yia dha

10 KoIva oxnparta
EV OEIpA ME TIS
aviioToIXES
AaGelEs TwWV

KOTOOKEUQ-
otwv. To iGlo

ITXUEl PUOTI-

K KOl yia oV
npwto Aaxvo,

Eva Hyundai i30N.

LIQUI
MOLY
TEAM f ngft[j
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LIQUI MOLY Turbocharger Additive

OIL & LUBRICATION LIQUI MOLY

{GER
ADDITIVE

Saitnbia
f

Extra protection for the turbo
LIQUI MOLY Turbocharger Additive reduces wear when the turbocharger is run in

December 2020 - Due to their extremely high rotational speeds, the right lubrication
is particularly important for turbochargers. But this 1s missing if it has been replaced
or reinstalled after a repair. Wear and the risk of damage is then particularly high
But it doesn't have to be so. The Turbocharger Additive from the oil and additive
specialist LIQUT MOLY protects the sensitive unit when it is first used.

If a new turbocharger is installed or the old turbocharger is repaired, the plain
bearings are dry. When the engine is now started and the turbocharger starts for the
first time, the motor oil has not yet lubricated all bearings. "Several 100,000
revolutions per minute without sufficient lubrication - that really takes it out of the
material says Harry Hartkorn, Head of Application Technology at LIQUI MOLY. This
not only causes a sudden increase in wear, It can also lead to initial damage that
drastically shortens the service life of the turbocharger

In order to prevent this, LIQUI MOLY has launched the Turbocharger Additive on the
market. The active ingredient combination in the tube contains the solid lubricant
MoS2 in a very high dosage. This MoS2 remains attached to the metal surfaces of the
plain bearings and ensures lubrication at the first start-up of the turbocharger. It
prevents failures and increases the service life of the turbocharger. Harry Hartkorn
says: "A small effort with a big benefit for every turbocharger replacement and
repair”

The small tube with Turbocharger Additive belongs to the Pro-Line of LIQUI MOLY.
This is the product line that groups together the special chemical tools for
professionals.

For more information, visit www.ligui-moly.us.
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OUR SOURCE OF INSPIRATION.

OUR MAGAZINE.

PICTURES AND STORIES is for all of us. By all of us. An exceptional
reflection of an exceptional brand. Share your experiences, successes
and emotions about the LIQUI MOLY family worldwide - with your
contribution to the next edition of our company magazine.

LOREM \PSUM

1% ATV, TOTSRCIELLT ay,
ﬁm: wluamos WERAT ncidiyy YU

Next
closing date:
04.01.2021

www.liqui-moly.com/en/gb/company/monthly-magazine

This is how your contribution can also be included in PICTURES AND STORIES:
Send your pictures including the associated information as well as
the declarations of consent for all persons pictured to bug@liqui-moly.de.

Select and name Write an e-mail with all If all requirements

photos. Send the important information have been met, you
completed declarations and send It to will find your article
of consent. bug@liqui-moly.de. in the next monthly

magazine.
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